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Story of the Week 


Is Your Capital Limited, 
Mr. Dealer? 


What It Costs to Start Out 
Tell the Truth to Yoursel 
For Novice Dealers 
It Takes Plenty of Money 
No Substitute for Hard-Won 
Knowledge 
Selecting Franchises 
New Grooves Must Be Cut 
It’s a Gambling Business 
It’s a Grand Life 
Buy Wisely 
Friends Will Keep You 
In Business 


You Have to Give 
In Order to Get 


Story of the Week 


Cousin Hepzibah and Aunt Mathil- 
da were attending a wedding. 


“He has already given her a new 
convertible, a mink coat, and a dia- 
mond necklace,” whispered cousin 
Hepzibah disapprovingly. 

“Do you think they married for 
love?” asked maiden Aunt Mathilda, 
timidly. 

“Humph,” rasped Cousin Hepzibah, 
scornfully. “I think he’s marrying 
her for his money.” 


Is Your Capital Limited, 
Mr. Dealer? 


Largest single cause of business 
failures, according to Dun & Brad- 
street, is inadequate capital. 

Yet most small. entrepreneurs in- 
variably start out in their business 
lives handicapped by decidedly 
limited funds. . 

They hope—and it frequently oc- 
curs—that their energy, imagination, 
vision, perseverance,, and determina- 
tion will eventually overcome that 
initial hobble of too few dollars in 
the bank. 

Before they undertake to become a 
specialty dealer, however, it would 
be wise for them to make some 
checks amongst others in the busi- 
ness (if they are willing to talk to 
you about it) and with neighboring 
bankers, as to the amount of capital 
they should have at the beginning. 


What It Costs to Start Out 


Some few specialty dealerships can 
be launched with as little as $500 for 
the original investment. Others may 
require $50,000. It all depends upon 
where the dealer is, and what he 
proposes to sell (both qualifications 
viewed, of course, in the light of 
existing and prospective competi- 
tion). 

If the products the dealer has de- 
cided to sell carry “big tickets” 
(they retail for $100 or more) his 
capital needs obviously will be 
larger than they will if he is going 
into the can-opener type of business. 


On the other hand, if he can count 
upon a most rapid turnover of his 
retailed products, his capital require- 
ments as a retailer will be commen- 
Surately less than they would if he 
were merchandising tombstones (a 
once-in-a-lifetime purchase). 


Tell the Truth to Yourself 


Just as in the case of building or 
redecorating a house, the original 
estimate of the money required for 
establishing an appliance dealership 
usually falls short of the mark. 

Anc that unbudgeted extra few 
hundred or few thousand dollars—if 
avail: ble for investment at the cru- 
cial » oment—often means the differ- 
ence between bankruptcy and even- 
tual :iches. 


For Novice Dealers 


Acvice to prospective beginners in 
this -ame: 

He ve you thought of apprenticing 
yoursslf to a “going” specialty 
deale? 

This is a good idea, even if you 
have been in the business before 
(conditions are different, now, and 
® “refresher” course in modern spe- 
“lalty merchandising, from a practi- 
fal aspect, may pay big dividends 
later). 

And pardon us for immodesty, but 

(Conciuded on Page 8, Column 3) 
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Chance ‘50-50’; 
Refund a Problem 


WASHINGTON, D. C.—The feeling 
here now is that cuts in excise taxes 
stand about a 50-50 chance of being 
voted by the present Congress. 

Points against the possibility are: 

1. The ‘Treasury Department 
doesn’t like the House Ways and 
Means Committee’s new tax Dill, 
which includes the reductions in 
excise taxes. 

2. The bill is very complicated, 
necessitating prolonged hearings in 
the Senate, and congressmen are 
seeking early summer adjournment 
so they can campaign in the fall 
elections. 

Points in favor of some cuts be- 
ing voted: 

1. Congress would like to get the 
popular excise tax cuts passed before 
the November election. 

2. Considerable pressure is being 
put on Congress by the sentiment 
for the tax cuts showing up in Con- 

(Concluded on Page 4, Column 4) 


Milk Cooler Mfrs. 


To Discuss Rating, 
Testing Standard 


WASHINGTON, D. C.—A rating, 
testing, and application standard on 
mechanical milk coolers will be dis- 
cussed at a special meeting of manu- 
facturers of- this equipment to be 
held in Hotel Cleveland, Cleveland, 
on June 9, starting at 10 a.m., under 
sponsorship of the Milk Cooler 
Product Section of Rema. 2 

An invitation to the meeting has 
been sent to all milk cooler manufac- 
turers of which Rema has record, re- 
gardless of whether or not they are 
members of the association. 

During the conference, a commit- 

(Concluded on Page 4, Column 1) 


Kelvinator Freezers 
Provide More Room 


DETROIT — Kelvinator has intro- 
duced a new line of home freezers 
“engineered to provide more interior 
capacity within cabinets that are 
smaller than some similar models of 
conventional design.” 

R. B. Trick, Kelvinator freezer 
sales manager, said the new line in- 
cludes 6, 9, 12, and 20-cu. ft. models. 
All are chest type. 

Suggested retail prices are as 
follows: FL-6, $239.95; FR-92, 
$339.95; FR-122, $389.95; and FR-202, 
$564.95. Prices include manufacturer’s 
five-year warranty on the Polarsphere 
sealed refrigerating mechanism. 

Trick said basic design of the new 
(Concluded on Back Page, Column 4) 


ASHVE Meets June 19 
At Royal Muskoka 


NEW YORK CITY—Three techni- 
cal sessions, one each day, will be 
held during the 1950 semi-annual 
meeting of the American Society of 
Heating and Ventilating Engineers, 
June 19-21, at the Royal Muskoka 
hotel, Lake Rosseau, Ontario, Can. 

Eleven papers will be presented on 
such subjects as air conditioning, 
steam heating, the heat pump, heat 
flow, through glass, the heated-ther- 
mocouple anemometer, a new psy- 
(Concluded on Page 25, Column 3) 


Excise Tax Slash _ Waterworks Gloomy on Supply; 


Cooling Field Is Possible ‘Goat’ 


PHILADELPHIA—If water is to 
be available when domestic and in- 
dustrial users want it, around $3,250 
million must be spent between now 
and 1960 to build up this country’s 
water systems. 

That warning was sounded by 
water system superintendents and 
engineers attending the recent annual 
meeting of the American Water 
Works Association. 


Construction is needed particularly, 
they say, in parts of the East, Mid- 
west, and Southwest, where the 
water shortage has become a serious 
problem. Municipal water department 
heads cited statistics to indicate the 
critical nature of the situation: 

In the Detroit area, population has 
increased about 30% in the past 10 
years, but consumers are using 45% 
more water than they did in 1940. 
And the system is operating at ca- 
pacity. 

In Indianapolis, the increase in 
water consumption in the past 10 
years has been greater than in the 
preceding 50 years. Dallas is now 
using almost twice as much water 
as it did in 1940. Milwaukee’s popu- 
lation has gone up only 12% in the 
last decade but the city is pumping 
nearly 30% more water. 

It is estimated that U. S. homes, 
farms, and factories are now con- 


(Concluded on Page 4, Column 4) 


Wilson Bows New 
Line of Freezers 


SMYRNA, Dela.— Wilson Refrig- 
eration, Inc., has announced a “com- 
pletely new and restyled’ line of 
farm and home freezers in upright 
“reach-in” and chest-type models, 
and a new line of upright sectional 
freezers. 

Among the new “reach-in” freezers 
is the 30-cu. ft. model F-300. This 
self-contained model features such 
innovations as sea-green color plastic 
trim, interior locker doors to reduce 
cold loss, warning signal lights to 
show current failure, and pull-out 
draws for storing wrapping and 
packaging supplies, as well as for 
housing the hermetic freezing unit. 

According to the company, model 
F-300 also offers “something new in 
fast contact freezing since this model 
replaces regular shelves with special 
shelves which contain the freezing 
plates. Thus, fast contact freezing is 


(Concluded on Page 4, Column 5) 


Kold-Hold Re-Aligns 
Sales Department 


LANSING, Mich.—In a move de- 
signed to provide more direct and 
efficient contact with supply whole- 
salers, service engineers, and other 
customers, the Kold-Hold Mfg. Co. 
here has announced a complete re- 
organization of its sales department. 

Each type of product manufac- 
tured by the company is now to be 
handled through its own sales de- 
partment under a_ separate sales 
manager, according to J. R. Tranter, 
president. 

General sales manager of the entire 
organization is J. R. Tepfer, veteran 
refrigeration sales executive. E. A. 
Thiele, who has been vice president 
in charge of sales for Kold-Hold the 
past 10 years, is now vice president 
in charge of development of the new 
power take-off unit. Others named to 
key positions are C. K. Davis as 
refrigeration sales manager, and C., 


(Concluded on Page 4, Column 2) 
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ST. LOUIS—“The possibility of 
being made the whipping boy” for 
the present water shortage is 
faced by the refrigeration and air 
conditioning industry despite the 
fact that the industry accounts 
for only a small percentage of the 
total consumption, declared Ralph 
A. Gonzales, manager of product 
application for Chrysler Airtemp, 
at the 1950 Midwest Refrigeration 
and Air Conditioning Educational 
Conference here. 

“In many cities air conditioning 
and refrigeration account for less 
than 8% of the total water 
pumped, so prohibition of water 
for these systems will alone do 
little to solve the problem. All 
other factors must be involved in 
water conservation, too,” he em- 
phasized. 

“Let’s admit that water can be 
saved on refrigeration and air 
conditioning systems—at a cost— 
but let’s insist that it also be 
realized that other industries can 
save water, too.” 


Distributors Open 
Meeting June 12 


NEW YORK CITY —Charles E. 
Wilson, president of General Elec- 
tric Co., will deliver the opening ad- 
dress at the Apparatus and Supply 
Division meeting on June 12 at the 
beginning of the week-long 42nd 
annual convention of the National 
Association of Electrical Distribu- 
tors. 

This was announced by Charles G. 
Pyle, managing director of NAED, 
who stated that this year’s conven- 
tion will probably draw a record at- 
tendance of more than 2,300 mem- 
bers and guests. Meetings will be 
held at the Convention Hall at At- 
lantic City. 

Dr. Edward F. Willett, Dept. of 
Economics, Smith college,. will ad- 
(Concluded on Back Page, Column 3) 


St. Louis Show Sets 
Registration Record 


ST. LOUIS—The Midwest Refrig- 
eration & Air Conditioning Educa- 
tional Exhibits and Conference held 
May 26-28 here cracked all records 
for gatherings of this type, with 
more than 1,500 refrigeration con- 
tractors and service engineers regis- 
tering for the affair. 

The exhibits and conference were 
jointly sponsored by Refrigeration 
Equipment Manufacturers Associa- 
tion and Refrigeration Service Engi- 
neers Society, with the St. Louis 
RSES chapter and Missouri Associa- 


Reports on the papers given at the 
educational conference and pictures 
of some of the educational exhibits 
at St. Louis will be published in 
later issues of Air Conditioning & 
Refrigeration News. 


tion of RSES acting as hosts. J. H. 
Spence of Hussmann Refrigeration, 
Inc. was general conference chair- 
man. 

Refrigeration Equipment Whole- 
salers Association and Refrigeration 
and Air Conditioning Contractors 
Association also cooperated in the 
event (officially) for the first time. 
Rewa sponsored a prize contest for 
the best brief descriptions by those 
(Concluded on Page 25, Column 1) 


Many Newltems 


For Restaurant 
Field Exhibited 


Decline in Volume and 


Profits Open Way for 
Money-Making Products 


CHICAGO—Refrigeration and air 
conditioning equipment polled high 
in interest at the 3lst annual Con- 
vention and Exposition of the Na- 
toinal Restaurant Association held 
at Navy Pier here May 23-26. 

More than 20,000 visitors reported 
in attendance at the show had a 
chance to view hundreds of new and 
improved food, beverage, and supply 
products on display in some 600 
booths and heard restaurant opera- 
tion discussed by a panel of speakers. 

Leading the refrigeration and air 
conditioning equipment line-up were 
unit air conditioners, bar and bar 
accessories, beverage coolers, bever- 
age dispensers, bakery cases, dis- 
play cases, fans and_ ventilating 
equipment, frozen food _ cabinets, 
freezers, carbonators, ice cream 
freezers and cabinets, ice making and 
ice cube machines, juice dispensers, 
milk dispensers, soda fountains, and 
walk-in and reach-in refrigerators. 

Equipment and lines allied to the 
sale of refrigeration and air condi- 
tioning equipment to the restaurant, 
bar, and institutional field received 
considerable interest on the part of 
refrigeration industry show-goers 
who had a chance to “shop” dis- 
plays of backbars, booths, tables and 
chairs, commercial cooking equip- 
ment, food service items, counters, 
food choppers and. cutters, scales and 
grinders, slicers, and many other 
products making up the equipment 
lines used in food and beverage es- 
tablishments. ; 

Such new developments as_ the 
Shelby Co.’s ‘Freez-N-Bake” unit, 
which combines freezer storage with 
an electric oven; a “drink dialer’ for 
beverage dispensing; and “continu- 
ous” cooking and refrigerated stor- 
age and display units claimed a 
great deal of attention. 

Figures brought out during the 
meeting of the National Restaurant 
Association indicated that the pro- 
prietors of eating and drinking 
places are in the mood to look both 
for means of increasing business and 
cutting costs. Improved refrigeration 
equipment, automatic ice makers, 
and air conditioning are certainly 
among the items that qualify. Res- 
taurateurs at the show were also 
very much interested in “pre-fabri- 
cated meats’ which leads naturally 
into frozen meat cuts and the at- 
tendant necessary low temperature 
refrigeration equipment in which to 
store it. 

“Pre-fabricated meats” are ready- 
cut steaks, chops, roasts, or other 
meat items, bought that way by res- 
taurants instead of a side of beef or 
a whole pork loin. Restaurant men 
believe such buying will hold down 
food portion costs, and provide in- 
ventory control. 

On the matter of new equipment, 
(Continued on Page 27, Column 1) 


Steel Market Hysteria 
Buying Seen Reviving 


NEW YORK CITY—A “full-blown 
stampede” for steel has turned the 
market for that material into a 
frenzy, states the magazine Iron Age. 

It reported consumer pressure for 
delivery of all major steel items is 
intense, while in cold-rolled sheets 
there is a “panic” ‘that rivals any- 
thing in history. 

(Somewhat the same situation ap- 
plies on other metals—copper and 
aluminum in particular—and have 
been reflected in price increases. 
Some copper producers and smelters 
are reportedly not taking any more 
orders for the next couple of months.) 

Iron Age explained that the same 
factors that worked hysteria into the 
steel market two years ago are cur- 
rently present. It listed these as a 
runaway scrap market, conversion 
deals, and premium prices. The pub- 
lication reported that its steel scrap 
composite price soared $3.08 a ton 
this week to $37.25, another new high 
for the year. It noted that cold- 
rolled conversion sheets that were 
selling at $160 a ton several weeks 
ago, are now quoted at $175. 
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IRONER SALES 


They'll Come Easier If 
Time-Saving’s Stressed 


DETROIT—How to sell ironers by 
demonstrating them in the prospect’s 
home was described to the National 
Sales Executives in convention here 
recently by Hal L. Biddle, general 
sales manager of Ironrite, Inc. 

Biddle said that the dealer can 
get the names of good prospects by 
offering a free laundry carrier to an 
ironer customer for the name and 
address of a woman who will buy 
one. The customer gets the carrier 
if the salesman can put the machine 
in the prospect’s home, demonstrate 
it, and sell it. 

Door opener at the prospect’s home 
is a sprinkler attachment for a bottle 
which the prospect can use in damp- 
ening clothes before ironing. Once 
in, the salesman offers this challenge: 
“If I can prove to you that you can 
cut your ironing time, will you be 
interested in the machine?” 


will have to lift, etc., the salesman, 
according to Biddle, has given all the 
proof a woman needs to be sold on 
an ironer. 


Flake-Ice Machine Enables Market To Cut Costs, Improve Displays 


CHICAGO—The supermarket, for 
many years one of the best cus- 
tomers of the commercial refrigera- 
tion industry, may offer new oppor- 
tunities in the sale of ice-making 
equipment, it was indicated at the 
thirteenth annual meeting of the 
Super Market Institute held at the 
Stevens hotel here. 

In a panel discussion on the gen- 
eral subject of “How to Keep Costs 
Down,” L. A. McCormick, owner of 
the Big Y supermarket in Medford, 
Ore., told how a flake-ice machine 
has made a considerable cut in his 
operating costs, and increased sales 
of some items. 


“Until recently,” he said, ‘““we were 
spending an average of $102.50 each 
month for crushed ice in our market, 
with that figure pyramiding to as 
much as $224 in the single month 
of August. Now our cost is only a 
fraction of that amount, and we are 
utilizing ice in more ways than we 
ever thought of doing. 

“Here is how it was done. We 
purchased a machine capable of pro- 
ducing a ton of flake ice every 24 
hours. This was considerably more 
ice than we customarily used. This 
meant that since we had available 
for our use so much more ice than 
before, we were able to improve our 


merchandising,’”’ McCormick sted. 

“For example, we now back gur 
produce rack with flaked ice, weqgre 
able to sell scald-picked chickens, 
which we can purchase for 4 cents 
less a pound than dry-picked ¢hick- 
ens, as they retain their normal color 
displayed on ice; and we sell much 
more beer than formerly by display- 
ing it on ice—and at 2 cents a 
can more. 

“With the increased use of ice that 
this machine has taught us, our pur- 
chasing cost of crushed ice would be 
$280 a month as opposed to the 
production cost of $42.50 we now 
have. 


“The cost of producing the same 
amount of ice we once used is now 
$31.35. That is a difference of $71.15 
monthly, or in excess of $850 an- 
nually, after consideration of all cost 
factors including water, power, 
maintenance, depreciation, and inter- 
est.” 

The speaker continued to com- 
ment: 

“Incidentally, families going or 
picnics, fishermen, and even home 
parties are happy to obtain flake ice 
in 10, 15, and 25-lb. packages. Large 
sales? No. But they pay the oper. 
ating cost of the machine,” addec 
McCormick. 


Treasure Chest Promotion Ups Traffic 
Tenfold In Suburban Appliance Store 


RICHMOND HIGHLANDS, Wash. 


a few blocks of the store were in a 
habit of “going downtown” to shop 
for the same appliances which were 
carried in the store’s inventory, and 
me 


which were readily available. 


paign, in cooperation with 5 other 
retail stores, which make up the 
Richmond Highlands shopping center. 
Under the plan, the retailers pur- 


‘heaped City’ In Miami 
To Feature Air Cooling, 


Spokeman Indicates 


MIAMI, Fla.—Jo Hochmann, 


house about 50 manufacturers in its 
154,800 sq. ft.,”” he continued. ‘Nearly 
all of this space already has been 
committed. 


Philco Air Conditioner 
Sales In 4 Mos. Pass °49 


PHILADELPHIA—Sales of Philec: 
air conditioners in the first fou 


months of 1950 were 57% greate. 
than the same. period last year, an 


Thor Corp. Blames Strike 


Dnmernr - 


Gaining the prospect’s consent, the 
salesman has the machine installed —A means by which an appliance The chief reason for this, the Mon- the increase in May will be eve: ha 
and a company demonstrator does a dealer located in a suburban com- arch management believes, is that spokesman for backers of the new greater, is was reported by Walte suie 
maiority of the prospect’s ironing. munity near a large city, can attract the average homeowner erroneously project, has just announced plans for Eichelberger, vice president o stor 
During the demonstration, the sales- ™ore purchasing by local residents, believes that “the downtown stores a giant, three-unit “Apparel City” in the refrigeration division of Philc stor 
man goes over the outstanding fea- 8 the “treasure chest” program re- carry a better selection and more downtown Miami which will feature Corp. as & 
tures of the ironer and explains them cently completed by Monarch Stoves national brands.” Actually, it was air conditioning. ‘Teese tacsebees ase sarttediaety It 
in language the prospect can under- Store, here. pointed out, the Monarch store in- Hochmann said the $1,500,000 | table b ecause 1940 inl fa rh that 
stand. Richmond Highlands is located four ventory carries well-known national headquarters for Miami’s rapidly est previous year in air Pi. Pome a s 
Adding to this frightening statis- miles north of Seattle, and, as is often brands, and a complete enough in- growing garment industry is planned 41... wichelberger declared hg clerl 
tics on the amount of ironing the the case in small suburban communi- ventory to match competitive stores to be built at 70 SW First St. with yong for our m3 cnadiitniee i. on 3 
woman is going to do during her ties, the Monarch store management in Seattle. an arcade extending to Second St. been much greater than ever og M 
married life, how much weight she has found that people living within To offset this in late 1949, Monarch “The first of three units—an 18- 214 philco deal li ¥s of | 
devised the “treasurer chest” cam- story, fireproof loft building—will O coalers are selling them ot 
just as fast as we can ship them.” - 


chased six. war-surplus army field “The big central building will be 
chests, which -were done over with completed by October,” Hochmann For Drop In 2nd Quarter 
gilt paint, and provided with heavy, said. “A second loft structure, with 
specially-constructed bronze locks. 15 stories and 180,000 sq. ft., will be CHICAGO — Raymond J. Hurley, AL 
For the locks, 6,000 keys were under way shortly thereafter,” he Chairman of Thor Corp., said a strike tion 
ordered, 18 of which would actually added. at the firm’s factory in Bloomington, mant 
open the chests. Then, each of the Also on the drawing boards is a Ill, is one of the main reasons why humi 
cooperating stores put the chests on six-story office building, to accom- second-quarter sales have dipped corp¢ 
display and began advertising and modate office forces of the manufac- below those in the first quarter. and 
_ using window signs to invite local turing tenants. The strike, which began April 28, Alexi 
homeowners to try their luck at is only the second experienced by the by a 
opening the chest, and _ receiving company in 44 years, Hurley told the 
valuable prizes which they contained. Hubbell Corp. Moves Into company’s ennual saesting secesitly, as Di 
The 6,000 keys were mailed out to New Mundelein, Ill., Plant All of Thor’s wringer-type washers — 
every home in the Richmond High- , af are manufactured at the Bloomington Thi 
lands community, by inserting them MUNDELEIN, Ill.—The Hubbell Plant. . produ 
into a transverse slot in a red card- Corp., manufacturer of control valves For the first quarter, Thor re- ne 
board postcard, on which full de- for refrigerators, began the process ported earnings of $247,647, equal 
tails of the campaign were printed. of moving into its new Mundelein to 70 cents a share, compared with G 
The card pointed out that there was quarters last month. a net loss of $131,522 for the corres- re 
nothing to buy and no obligation. According to Charles J. Henzel- ponding period of 1949. Sales in the Roo 
The promotion got immediate and man, president, the company was initial 1950 quarter amounted to ; 
sensational results, according to _ in production at its ne location be- $6,731,630, against $4,923,034 in the 
Monarch’s. The store was kept filled fore June 1. like 1949 period. ML 
during the entire week with hundreds © Gray, 
of local homeowners coming in to been 
insert the keys in the locks, and stallat 
try for the three valuable prizes L A CROSSE DELIVERS THE dition: 
which every cooperating retailer the o 
furnished. “ul ul Rus 
Much newspaper publicity resulted O N E - TWO PUNCH [ [ in M 
and scores of people living in the cludin 
community, most of whom had never have ji 
visited the store, became familiar For a sales punch that can’t be beat ... La Crosse has designed of in: 
with its complete stocks of nation- these TWO Milk Coolers, each completely fulfilling a consumer Fedde: 
ally-advertised brands. A “greeter” demand. The “ROCK-IT” features the maximum cooling efficiency 
was kept on duty near the treasure of submersion cooling while the “SURE-COLD” features a front 5 h 
a chest, to take the visitors on a tour opening, low lift design. out 
4 of the store, and to invite them to Will B 
capitalize on the convenience of the ul = 
| “GOVERNAIR ME ROCK-IT”’ For FAST: COOLING 
ad mess) Prizes offered ranged in value from DAL 
COMPLETELY PACKAGED $25 to $100, and consisted of mer- Dual action cools milk faster . . . from - 
zs ee AIR CONDITIONER chandise in each of the sponsoring 90° to 50° in less than 30 minutes. Cans owed 
5 PAT. NO. 2,297,928 stores. The Richmond Highlands ap- are rocked on pivoted can rack. Surges vice pi 
pliance dealer gave three valuable milk within cans as well as water bath. Guar 
gifts, and reported that “more than PR i: euiie Raga (apes 
Save water! Save space! Save installation time and money! ten times as many people went : acteria growth quickly stopped. Milk is 4 
Save operating costs! Yes, install Governair and save from through the store during the eee Ss pz oe) Ppa at 40°. — top a 
chest week’ as at any previous time.” ee , d condenser are “drop-in” unit for 
$50 to $200 for each ton of the completely packaged “Glad-handing” nied oo eskahiiteh quick service. 4 
Governair unit designed to fit your needs! i 
a lot of new friendships, and to con- 
Experience proves Governair can save you up to $5,000 vert many local residents into regu- 
q on a 50-ton Governair unit that gives greater dependability ine PORES OE a Sop, Monarcs's “SURE-COLD” LOW LIFT MODEL 
a and more “engineered efficiency” than ever before! ae 
“Tf nothing else, we expect to add . — - . a 
If you want the best—if you want the most economical a large number of the visitors to “SURE-COLD” operation is simpie—ne 
and reliable air-conditioning unit on the market ... CHOOSE our regular-customer list,” it was jets—no nozzles—no splashing. Principle 
GOVERNAIR and SAVE! indicated, “and thus, in return for is flowage, not pressure. Ice water is . 
the $75 or so which each of us con- | drawn from unit at bottom—flows into 
? Nn ad) tributed, we built up new customers | the diffusers on top of each can. 
fi J r | from the most verunse market of Diffusers disperse water through 102 
[ | | | ; it 4 a all—the solid, substantial homeowner | openings entirely around cans. Water 
—l « | | =) || >} (== J/p i= ‘| 2 Se oe floods down cans in a continuous sheet 
Sel = om | m/l { u = ZA drawing heat from milk. Nothing to 
= | ae a4 plug or corrode. 2 tons of ice water 
AIR CONDITIONERS EVAPORATIVE UNIT BLAST COILS FOR REFRIGERATION UNITS per hour FLOW over each can!! A 
CONDENSERS COOLERS HEATING & COOLING short 12 inch lift makes this a very 
tiene tua n, Ga. i i sie i nA WANTED popular model. Safe temperature is automatically maintained. 
; * ORIGINATORS OF COMPLETELY PACKAGED AIR CONDITIONERS | 
i ge ee a | Desire to purchase Ye to Other Popular Items from La Crosse 
Sos: See Sa Se | 1-HP Sealed or open type; ICE CUBE MAKERS — WALK-IN COOLERS — GLASS CHILLERS 
standard brands; Complete 
condensing units; Also parts; La Crosse Cooler Company 
) é ar ri | | Give full details. FARM EQUIPMENT DIVISION « La Crosse, Wisconsin 
. an ort . os 'N. Y. REFRIGERATION CO. Export Representatives: Melvin Pine & Co., 80 Broad St., New York, N. Y. 
S GOVERNAIR CORPORATION + 513 ai OKL aah | CITY, a LA 2 35 E. 4 Street, New York 3, N. Y. Cable Address: Eximport. 
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| ho Pays Salesmen How! 


| urgest Group of Departinent Stores Favors 
(se of Salary Plus Commission Method 


)ETROIT—Four different methods 

compensating salesmen were dis- 

,sed by department store represen- 

ives attending a National Retail 

y Goods Association parley on the 
-pject here. recently. 

These methods are straight salary, 
~ ota-bonus, salary plus commission, 

1 straight commission. 

Some 200 representatives attended 

» session to find out how the other 
i low was doing it. An informal poll 
{ <en at the session indicated that of 

department stores, 17 used the 
s .ary plus commission basis, 13 
u-ed straight commission, 11 em- 
; oyed straight salary, and 11 em- 
} -yed quota-bonus. 

n the salary plus commission 
s.cres, three quarters of them paid 
1’. commission. 

rhe straight salary stores indicated 
that they had a 36% turnover of 
suies people while the quota-bonus 
stores had a 25% turnover. In some 
stores, the turnover rate was as high 
as 50%. 

It was revealed in the discussion 
that R. H. Macy & Co., which pays 
a straight salary to 80% of its 
clerks, still pays appliance salesmen 
on a straight commission basis. 

Maurice H. Berns of G. Fox & Co. 
of Hartford, Conn., which uses the 
quota-bonus system, said that his 


Dmernr-« 


Dryomatic Reorganizes 
And Moves to Virginia 


ALEXANDRIA, Va.—Reorganiza- 
tion of Dryomatic Corp. of America, 
manufacturer of adsorption-type de- 
humidifying units, as a Virginia 
corporation and removal of the plant 
and main offices from Baltimore to 
Alexandria, Va., has been announced 
by officials of the new company. 

The reorganized firm will be known 
as Dryomatic Corp. and will continue 
manufacture of air-drying units. 

Three Dryomatic models are being 
produced and marketed—two for 
industrial and one for household use. 


Grays Get Contract To Put 
Room Units In Miami Hotel 


MIAMI, Fla.—Russ & Dorothy 
Gray, 1565 NW 36th St., here, have 
been awarded the contract for in- 
stallation of Fedders room air con- 
ditioners in the Caribbean hotel on 
the ocean. 

Russ Gray said several hotels 
in Miami and Miami Beach, in- 
cluding the popular Leamington, 
have installed, or are still in process 
of installing, varying numbers of 
Fedders room air conditioners. 


Southland Hotel In Dallas 
Will Be Air Conditioned 


DALLAS — The Southland hotel 
will add 50 rooms and the entire 
structure also will be air conditioned, 
according to William T. Sargeant, 
vice president of the Stewart Title 
Guaranty Co., owner. 


LWIG 
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Heavy Duty 


\LERS—Sell the Twin Carbonator 


store set quotas each month and 
then pays full time employes an ad- 
ditional 2% on sales over quota and 
part time employes 1%. 

By using this system, he said, em- 
ployes earnings do not fluctuate to 
extreme, no deficits are carried for- 
ward, and the best sales people are 
given proper incentive and adequate 
compensation. 

Raymond M. Munsch of Miller & 
Rhoads, Richmond, Va., said that 80 
to 85% of the store’s employes like 
the straight commission plan used 
there. The commissions vary from 
3% to 15%. 

Munsch said that this plan is 
simple, easily understood by em- 
ployes, and keeps the store’s selling 
expense well below average. Selling 
expense was 47 cents per transaction 
last year. 

~ 


Armstrong Cork Offers 


‘Price Protection’ Plan 


LANCASTER, Pa. — Armstrong 
Cork Co. has announced a “price 
protection program” for its building 
material wholesalers, under which 
the latter will get back, in event of 
a price reduction, 75% of the re- 
duction on all products bought in 
the preceding 12 months. 

The move is described as “solidify- 
ing” the company’s relationship with 
its several hundred distributors of 
building materials throughout the 
country. It will help to bring about 
the maintenance of better stocks in 
wholesale warehouses and enable the 
company to level out “more advan- 
tageously” the peaks and valleys in 
factory production, officials believe. 


Kraft Plant Air Conditioned 


MIAMI, Fla.—Air conditioned, the 
new warehouse and office building at 
NW 28rd St. and 23rd Ave., erected 
for Kraft Foods Co., was completed 
and turned over to the owner re- 
cently. The structure cost $175,000. 


Calif. Parley Will Seek 
Discount Price Solution 


LOS ANGELES—In an effort to 
find an “amicable solution” to the 
discount buying problem, the State 
Attorney General's office recently 
called trade representatives to a 
“friendly conference” in the State 
building here. 

A letter requesting attendance at 
the meeting pointed out that in the 
past several months, “this office has 
been deluged with countless com- 
plaints from the Better Business Bu- 
reau of the surrounding communities 
with respect to the practice of giving 
preferential discount prices to vari- 
ous groups and individuals. 


“In view of Attorney General Fred 


N. Howser’s policy of permitting all 
industry an opportunity to remedy 
any wrongs that might be currently 
in use in violation of .the Unfair 
Practices Act we have determined to 
call a friendly conference where you, 
or your legal representative, are re- 
quested to be present with the view 
that an amicable solution may be 
reached on the discount practices.” 


Refrigerator Output In 
March Sets New Record 


WASHINGTON, D. C.—The out- 
put of refrigerators in March set a 
new record, exceeding the previous 
peak month of April, 1941, the 
Bureau of Labor Statistics reports. 

The refrigeration and air condi- 
tioning industry hired 31,000 addi- 
tional workers between last Decem- 
ber and March of this year, the 
B.L.S. said. March production worker 
employment in the industry totaled 
slightly more than 100,000, highest 
in 12 years; it was stated. 

The bureau said the basis for the 
employment upturn was “the un- 
precedented demand for household 
refrigerators.” 


Charlotte Camera Shop Cooled 


CHARLOTTE, N. C.—Installation 
of an air conditioning system is one 
of the features of a modernization 
program just completed at the Holly 
Smith Camera Shop, 106 S. Church 
St., one of the foremost of its kind in 
the South. 
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they are needed most. 


pleasing their customers . . 
business. 


SUPERMETICS 
ARE AVAILABLE 


~ EVERYWHERE — 
from conveniently located — 
_ wholesale distributors 


Five-Year Protection Plan. 


If you're a serviceman or dealer, you are the “doctor” who will know 
when worn-out compressors should be replaced. You can prescribe a 
remedy that “protects” your customers against hot weather losses . . . show 
them how to eliminate inefficient compressors that may break down when 


Take a tip from the hundreds of dealers who are making real money to- 
day. They’re replacing old condensing units with Servel Supermetics . . . 
. and building a more profitable refrigeration 


There’s an Authorized Servel Distributor near you who carries a complete 
stock of Supermetics and genuine Servel parts. Supermetics are offered in 
sizes from “% through 3 HP. Fractional models (%4, %, %, % HP.) carry a 


\ 


- 


Check these prospects for summer sales: 


® Food markets ® Drugstores 


® Drive-ins 


® Restaurants ® Hospitals *® Bus Terminals 
® Bakeries ® Dairies * Offices 

® Taverns ® Florists ® Ice-Cream Bars 
* Coffee Shops ©® Theaters © Meat Markets 


NOW...SEND FOR THESE 


New Supermetic Summer Sales Aids 


So why “nurse a nuisance”? Why lose favor with customers when you 
can please them with a new Servel Supermetic? Join today’s profit-makers. 
Build a better reputation for service . .. SELL SERVEL SUPERMETIC. 
Write for the address of your nearest Servel distributor. 


SUPERMETIC DATA BOOK—READY NOW— 
a brand-new 28-page Servel Supermetic 
Reference Manual, especially prepared for 
Electric Refrigeration Service Engineers, 
Application Engineers, and Retail Sales- 


‘wig line of dis- . 
sing units with the most effective 
onator built. Positive action piston 
> pump... Damage free features .. . 
seless. Thoroughly tested and ap- 
ved in hundreds‘‘of installations. 


‘ITE FOR FREE LITERATURE — 
“LWIG TOOL MFG. CO. oe. a. raed eae = 
package,” prepared to help you sell Ser- . a 
mm A, pad Bf SPs So es 4 vel Supermetics. Complete information on ‘ial 
\ \ the new Supermetic Line, Servel’s Five- 
Fiad out shout the Year Warranty, and samples of sales ma- ie 
entirely new principle terials. Write today. e 
of Helwig ve ay - ' , A 
aive... — 
: Spepeseion Valve |. » ty U P ft R M € T I C Servel, Inc., Electric Refrigeration Division, Dept. A—61, . 
of systems and cabinets Evansville 20, Ind. aa 
x of stainless steel. c ee 
ice 


Models for every electric refrigeration and air conditioning use .; . 4 to 5 H.P. 
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Milk Cooler Standard - - 


(Concluded from Page 1, Column 2) 
tee of engineers will be appointed to 
prepare the first draft of a proposed 
standard, which at a later date will 
be submitted to all manufacturers 
of milk coolers for comment and 
possible revision. 

The invitation pointed out that the 
standards committee of the Milk 
Coolers Product Section is now re- 
viewing current regulations of the 
several states, with the thought of 
relating them to standards which 
may be developed on this equipment. 

“There is a real need for the early 
formation of a rating, testing, and 
application standard on milk coolers,” 
the invitation said, “because of the 
wide divergence among manufac- 
turers in the manner in which they 
rate their equipment, and further 
because the industry now is going 
through a period wherein both the 
immersion and side-opening types of 
equipment are being marketed.” 

Discussion at the meeting will deal 
with state requirements, points to be 
covered in a standard document, how 
it should be publicized, possible ap- 
proval by Rema and by recognized 
standards organizations, and related 
matters. 


Cleaner Patents Infringed 


CHICAGO — The United States 
Court of Appeals for the Seventh 
Circuit held the MHealth-Mor and 
Yonkers Filter Queen patents valid 
and infringed by the Lewyt Cleaners. 

The court reversed the judgment 
of the District Court to the contrary. 
Filter Queen is manufactured by 
Health-Mor, Inc. of Chicago. 


Principals In New Organizational Setup 


E. A. THIELE J. R. TEPFER 
V.P., Power- General Sales 
Take-Off Dev. Manager 


Cc. K. DAVIS Cc. P. YODER 
Refrigeration Platecoil Sales 
Sales Manager Manager 


Kold-Hold Re-Aligns Sales Department - - 


(Concluded from Page 1, Column 3) 


P. Yoder to the post of Platecoil 
sales manager. 

Tepfer comes to Kold-Hold from 
the Lonergan Mfg. Co. where he has 
been general sales manager for the 
past two years. Previous to that he 
spent 10 years with the Gibson Re- 
frigerator Co. and seven years with 
the Mayflower Refrigeration Corp. 

Davis has been with Kold-Hold 
since 1945, the past four years as 
assistant sales manager. A graduate 
of La Salle Extension university of 


Chicago, he has a 17-year back- 
ground in accounting and credit 
work. 


Under his direction, the refrigera- 
tion division will maintain its sales 
representatives in eleven major cities 
across the country. Contacting over 
250 wholesalers, these men _ will 
handle the sales of the Kold-Hold 


serpentine plates and hold-over plates. 

“Bill” Yoder, who heads the Plate- 
coil heating division, has devoted 
nearly 40 years to the design, deve]- 
opment, and sales of industrial heat- 
ing equipment. Active in the electric 
heating field during most of this 
time, he has authored several publi- 
cations on the subject. Platecoil sales 
will be completely disassociated from 
refrigeration. 

Putting this new organizational 
setup into effect has been underway 
throughout most of the spring and 
is it now in full operation. 


NARDA Meeting Moved 


CHICAGO—The National Appli- 
ance & Radio Dealers Association has 
announced that its June meeting on 
June 25-26 will be held in the Hotel 
Stevens instead of the Sherman. 


® 


The sharp purchasing agent is completely at ease when 
picking copper tubing. He knows that the quality tube 
—identified by the “Ring of Quality” is right for his 
needs, no matter how exacting the requirements. No 
hesitation before specifying the tube with a “Penn 
Name” for Penn’s high quality tubing offers easier in- 
stallations, fewer rejections, and more all around satis- 
faction. Write today for interesting story on Penn 


quality tubing. 


FLARING TOOL 
NO. 400 


CUTTING TOOL 
NO. 500 


FORM-A-GAGE 
NO. 400 AD 
SEND FOR TUBE TOOL LITERATURE 


~* 
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Excise Tax Cuts - - 


(Concluded from Page 1, Column 2) 


gressional mail. (More and, more 
letters would help, however.) 

A refund problem, should the cuts 
be voted, is said to be bothering 
Treasury Department experts work- 
ing on the tax bill. 

Excise taxes on refrigerators, for 
example, are paid by the manufac- 
turer, who passes this cost item on 
to the wholesaler who passes it on 
to the retailer. 

If and when a tax cut takes effect, 
distributors will have _ inventories 
that have been taxed. Unless an 
adjustment is made, those with the 
smallest inventories will get a com- 
petitive edge by ordering new sup- 
plies made cheaper by the tax cut. 

The committee is expected to di- 
rect the Treasury to pay refunds on 
most of these inventories. 


Water Supply - - 


(Concluded from Page 1, Column 3) 


suming daily 14.8% more water than 
in 1940, 5.6% more than in 1945, and 
slightly more than a year ago. 

And the experts ask you to con- 
sider these comparisons: Annual ton- 
nage of consumption is 13 times 
greater than the 1,500 million tons 
of freight carried by Class I railroads 
in 1949 and 32 times the country’s 
yearly production of hard and soft 
coal combined. 

Increased use of air conditioning 
systems that require water was listed 
as one of the several reasons for the 
shortage, although no one knows just 
how much water they consume. 

But, by way of illustration, it was 
noted that a proposed air condition- 
ing system for a fairly large Midwest 
department store would have needed 
2,000 gallons of water a minute, or 
close to 3,000,000 gallons a day— 
enough to supply a city the size of 
Jefferson City, Mo. The city declined 
to approve the store’s request. 

Delays in construction because of 
the war also helped bring on the 
shortage, the experts said. However, 
they reported, expansion of water 
systems is now moving along at an 
ever-accelerating pace. It looks, they 
said, as if more than $300 million 
will be spent on construction in 1950 
—about 50% more than in 1949 and 
compared with the annual average of 
$135 million in the 1946-48 period. 

Here’s what some particular cities 
are planning to do: 

Washington, D. C., expects to 
spend $48 million in the next 10 years 
to overcome a water shortage. 

Houston plans to lay out in excess 
of $20 million to develop a surface 
supply and build pumping stations. 

Oklahoma City has a $10 million 
expansion program. 

Actually, the water men pointed 
out, there isn’t any shortage of water 
itself. As Harry E. Jordan, executive 
secretary of the AWWA explained, 
enough water ‘can be obtained any 
place in the United States if com- 
munities have funds for this purpose. 
It’s not water that’s short; it’s the 
facilities to bring it to the con- 
sumers.” 
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Wilson Upright Freezer FD-300. 
* * * 


Wilson Freezers - - 


(Concluded from Page 1, Column 3) 


possible on any level, in any part 
of the freezer.” 

None of the new sectional models 
is self-contained—all being designed 
for remote installation of the motor 
compressor unit. Compressors on 
these models may be installed as far 
as 50 ft. away from the freezer cabi- 
net and on another floor entirely, if 
desired, the manufacturer said. 

The sectional freezers are so de- 
signed that individual units can be 
combined to create a freezer of a 
size sufficient for any particular 
family. 

The basic unit has a capacity of 
30 cu. ft. As freezer capacity need 
grows, additional units can be added 
to the first unit. AS many as four 
units can be combined in a single 
freezer to give a total capacity of 
120 cu. ft. 

Wilson’s new upright sectional 
freezers feature interior locker doors 


Wilson Chest Freezer FC-150. 


to reduce cold loss, contact freezer 
plates for shelves, and signal warn- 
ing lights to advise of current inter- 
ruption or severe temperature rise. 

The new line of Wilson chest-type 
freezers includes three new models, 
FC-81, FC-150, and FC-230 of 8, 15, 
and 23-cu. ft. capacities, respectively. 
All these freezers are described as 
“space savers.” 

“By using high-density insulation 
materials and more compactly de- 
signed refrigeration units, the new 
chests have greater capacity without 
increasing outside dimensions,” the 
company stated. 


Ecco 


GEARLESS PUMPS 


TOWERS 


PARTS 


LUBRICATION 


SEND FOR 
ECO PUMP 
BULLETIN 
B-2 
Manufacturers of 
Gearless Pumps for 


industrial, Farm, 
Home & Marine use. 


ATTRACTIVELY PRICED FOR THE 
ORIGINAL EQUIPMENT MANUFACTURER 


COOLING 


IN 


Le 
<>" 4 GPM per TON 


ACCURATELY MEASURED FOR 1 AND 2 TON COOLING 


PASS. CONTROLS EXACT AMOUNT OF WATER DELIVERED 


* 

@ EQUIPPED WITH HYDRAULICALLY BALANCED BUILT-IN BY- 
@ ALL NAVAL BRONZE HOUSINGS WITH MONEL WORKING 
a 


QUIET, SMOOTH RUNNING. 


@ AVAILABLE AS MOTOR DRIVEN UNITS 


ECO ENGINEERING CO. 


12 New York Avenue * Newark 1,N. J. _ 


TOWER 
PUMP 


BEARINGS REQUIRE NO 
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Wolf Appeals to Beauty 


Phone 4108 


10 W Fourth Se. 


his is the newspaper advertisement 
Volf Furniture used to get ‘Appliance 
Club"’ members. 
* ¢ 8 


Dealer Solicits Prospects 
\ith Free-Permanent Offer: 


WILLIAMSPORT, Pa.—‘You, too, 
can be beautiful in a Wolf kitchen,” 
the Wolf Furniture Co. here told the 
women of Williamsport recently in 
a large newspaper advertisement. 

“And we’re going to prove it by 
giving absolutely FREE to every 
woman who joins our appliance club 
an individually estyled $15.00 perma- 
nent by Seitzinger, one of Williams- 
port’s leading hair stylists!” the ad- 
vertisement continued. 

The advertisement then told the 
women they could join by merely 
paying $1 down on any major ap- 
pliance. A smaller separate adver- 
tisement immediately adjacent to this 
one, repeated the offer of a free per- 
manent and listed the brands of ap- 
pliances to which the offer applied. 

A follow-up advertisement applied 
this appeal specifically to “a genuine 
Philco refrigerator for only $169.50.” 
In addition to the free permanent a 
great deal of stress was placed on 
the fact that a $1 down, delivers 
the appliance and makes the cus- 
tomer eligible. 


Grand Industries V. P. Resigns 


CLEVELAND —S. C. Bernhardt 
announces his resignation as _ vice 
president in charge of sales of Grand 
Industries, Inc. here. 


‘even distribution of measured heat, 


West Penn Power Demonstration Shows Complete Range 
Operation Job In Short Time at Low Cost to Dealer 


PITTSBURGH—A new 30-minute 
electric-range demonstration designed 
for small groups of prospects on a 
regularly scheduled basis has been 
worked out by West Penn Power 
Co. here. 

The demonstration was introduced 
in answer to dealer requests for a 
short program requiring a minimum 
of preparation and low in cost. The 
retailers felt that this type of pro- 
gram would make it practical to 
hold a series of range demonstra- 
tions spread out over a long period 
of time. 

West Penn home economists are 
now conducting the cooking demon- 
stration in this area. Here is how it 
is done, according to the utility’s 
monthly publication Contact: 

“Our home economist opens the 
show by ‘unveiling’ a complete oven 
meal. As she lifts the various dishes 
from the oven, she emphasizes the 
benefits of electric cooking and points 
out that this particular meal was 
prepared in advance and cooked 
automatically. 

“She draws attention to every fea- 
ture of the oven— its insulation, the 
smooth sliding racks, the easy-to- 
clean interior surfaces, the door con- 
struction, the interior light for better 
seeing, and the oven’s great capacity. 
She also includes a description of 
the automatic timer to show the 
prospect how oven meals can be 
cooked during her absence from the 
kitchen. 


WHOLE DINNER IN 15 MINUTES 


to devote individual “selling” atten- 
tion to each prospect; the time needed 
to “set up shop” amounts to only a 
few minutes; there’s no need to move 
merchandise out of the way; there’s 
little or no disruption of regular 
store activities; it is perfectly suited 
for busy homemakers; food costs 


are $5 or less. 

To “condition” prospective mem- 
bers of demonstration audiences, the 
utility featured speed-cooking in the 
spring issue of its publication Home- 
making Today. Each of West Penn’s 
271,000 residential customers received 
a copy. 


Freezer Shipments In St. Louis 


Area Jump 230% In First 3 Mos. 


ST. LOUIS — Home freezer ship- 
ments to dealers in the Union Elec- 
tric Co. territory here for the first 
three months of 1950 were 230% 
higher than in the same period last 
year, a composite report from 27 
distributors revealed recently. 


This increase was_ considerably Shipment figures, as released by 
higher than for any other major ap-_ the utility, were as follows: 
@ * eo * 
March February First 3 Mos. 
Appliances 1950 1949 1950 1949 =: 1950 1949 
| Er eee eee ee 1,049 872 977 537 2,476 1,849 
Water ORGS. nciccccscviwe 435 337 319 257 927 842 
po | rrr eee ee ee 5,686 5,109 5,381 3,494 13,782 10,780 
i rr 309 189 545 134 1,023 443 
Automatic Washers .......... 464 481 349 295 1,177 1,086 
Conventional Washers ....... 1,614 1,564 1,593 1,212 4383 3,544 
CRU SUEED 8.5 5 Keke ce wees 120 120 162 64 421 226 
a eee eer 335 334 290 192 897 856: 
Vacuum Cleaners ............ 1,126 1,523 915 1,078 2,772 3,522 
po eer eer 71 72 87 69 205 175 
eee eT Te rer 21 53 34 26 79 153 


pliance, the statistics showed. For 
the three months period, shipments 
of all major appliances exceeded last 
last year except for vacuum cleaners 
and dishwashers. Dishwasher ship- 
ments were about 50% less than last 
year. 


PROFIT! 
PROFIT! 
PROFIT! 


Be A “Distributor Merchant’’ on 
The Full Line Of 


WHITING APPLIANCES 


Refrigerators—Home Freezers 
Room Air Conditioners 
Radio-Phonograph Combinations 
Washers—Gas Conversion Burners 
(Television On The Way) 


IT'S YOUR PROFIT LINE! ! 


TERRITORIES OPEN FOR 
DISTRICT MERCHANDISERS 


WHITING APPLIANCES CO. 
Box 928 Baltimore 3, Maryland 


MERCHANDISE MART 
Room 14-101 Phone SU 7-5102 
Chicago, Illinois 


MOTOR-BASE 
ADAPTERS 


Play safe. Use gen- 
vine motor adapt- 
ers for solid instal- 
lations. They are 
100 per cent uni- 
versal. 


SERVICEMEN SEE YOUR JOBBER 
Motor Adapter Corporation 


4730 JOY ROAD 
DETROIT 4, MICHIGAN 


Vg to Ys hp.—101-D 
Y_ to 1 hp.—102-C 
1 to 3 hp.—103-C 


“After the oven meal has been ‘ 


shown and discussed, the home econo- 
mist ‘starts from scratch’ to cook a 
15-minute meal. She first plugs the 
coffee-maker into the convenience 
outlet on the range and by the time 
the coffee’s done, a complete dinner 
is ready to serve. 

“This 15-minute meal is cooked on 
the surface units in a way that lets 
the customer visualize doing the 
same thing in her own home. Here 
prospects learn about the controls 
of the electric range, its speed, the 


the ease of cleaning, and all-round 
efficiency.” 

West Penn cited these advantages 
of the short demonstration: it pro- 
vides dealers with a good opportunity 
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FOR SE\F-CONTAINED AIR CONDITIONING UNITS whose capacities have suffered due 
to lack of condenser efficiency, you can count on this new double-tube, counter-flow, 
CLEAN ABLE water cooled condenser to restore new-unit efficiency—easily and 
ically. By reduced head pressures, lower water consumption, and lower 
ills, this new HM replacement condenser does away with the costly ineffi- 
of dirty and clogged condensers in use. 


econo: 
Power 
Cienci: 


Th 're cleanable—right on the job—easily 
ac: sible, as shown, thus making possible a 
cor onser life beyond the mechanical life of 


th. juipment. 
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-ading Wholesalers 
Everywhere 


Send for 
des: tive literature & prices 


OFFICES: Bessemer Building, Pittsburgh 22, Pa. 


Ral Specially Designed for Easy Field Installation! - 
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Unit picture—7¥Y2 ton 
Available in 1Y2, 2, 3, 
5, 7Y2, & 10 ton 


A CLOSE-COUPLED 


REPLACEMENT 
CONDENSER 
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That’s why the trend 
is to the TECUMSEH 


Modern design gives today’s refrigerators a greater 
food storage capacity in relation to overall cabinet 
size than was deemed possible just a few short years 
ago. Unit compartments have been reduced in size or 
eliminated entirely. Food compartments have been 
extended, in many cases substantially to floor level. 
Thus storage space has been increased by two or more 
cubic feet with no increase in exterior dimensions, 
and with but little added load on the compressor. 


This remarkable achievement is made possible by 
the Tecumseh Compact. Due to its small size, the 
Compact may be installed in a smaller-than-usual 
unit compartment, mounted on the back of the cab- 
inet, or placed in a “dimple” in the cabinet liner. 
When used with the new flue-type static condenser, 
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refrigerator. 


complete details. 


TECUMSEH PRODUCTS COMPANY 


TECUMSEH, MICHIGAN 
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... with NO INCREASE 


in outside cabinet 


DIMENSIONS! 


wiptH 5°72" 


weight 99/4" 


food storage space is extended to the bottom of the 


The tremendous popularity of the Tecumseh Com- 
pact is shown by the fact that more than 100,000 
refrigerators equipped with Tecumseh Compact 
compressors were placed in homes in the first full 
year of production. Today, over 200,000 Tecumseh 
Compacts are in use in home freezers, beverage 
coolers and vendors, water coolers, complete kitch- 
ens, midget trailer and sports refrigerators, as well 
as many models of household refrigerators, 


For Tomorrow’s design in your refrigerator Today 
—specify the Tecumseh Compact. Write or wire for 


World's largest inde- 
pendent producer of 

* compressors and con- + 
densing units for the 
refrigeration industry. 


EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICH. 
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‘Smallest Residential Unit Available’ 


Acme_ Flow- 
Cold liquid chiller 
has a_ variety of 
uses including resi- 
dential and com- 
mercial air condi- 
tioning, water cool- 
ing, and heat pump 


This 


or access is a problem. 

A remote cooling coil, designed 
for installation in old or new air 
ducts or directly in the furnace re- 
turn air system, is also available. 

The Acme Flow-Cold liquid chiller 
uses a _ sealed compressor-motor, 
direct-connected hermetic type. A 
circulating pump is provided for 
external heads of 15 to 10 ft. ranging 
between 3 and 4 g.p.m. of water per 
ton of refrigeration. 

To provide the proper refrigerant 
and water velocity, direct expansion 
shell and tube chillers are standard 
on all models. A combination high 
and low pressure refrigeration con- 
trol is built into each compressor 
circuit to stop the compressor in 


Oldest Department Store 


Room Air Conditioner Sales Rise 80%, 
Pittsburgh Utility Figures Indicate 


PITTSBURGH—March major ap- 
pliance sales in the Pittsburgh area 
were generally higher than February, 
reports issued by the Duquesne Light 
Co. revealed recently. 

As compared with March of last 
year, some appliances did better 
while others were off the mark. 

Combination refrigerator sales 
were 120% better than February, 
while regular refrigerator sales were 
up only 19%. Room air conditioner 


40%, electric ranges 30%, conven- 
tional washers 13%, electric water 
heaters 14%, and automatic wash- 
ers 3%, and home freezers 2%. 


On the negative side, clothes drier 
sales slipped 3%, garbage disposers 
2%, ironers 7%, and electric sinks 
53%. 

Showing improvement over March 
of last year were room air condi- 
tioners up 80%, automatic washers 
up 60%, clothes driers up 65%, 
ranges up 26%, and home freezers 
up 1%. 

Short of March, 1949, volumes 
were conventional washers down 3%, 


application. It is case of excessive head pressure or sales, though numerically small, refrigerators down 5%, vacuum 

manufactured by low refrigerant temperatures. showed a 900% increase over Febru-  cjeaners down 10%, water heaters off 

Acme _ Industries, | Further information and literature ary. ; 18%, dishwashers off 20%, ironers 

Inc., Jackson, Mich. 1S GVEREES Trem She Sopeny. Dishwasher sales were 74% higher off 26%, and garbage disposers down 
than February, vacuum cleaners 46%. 


Comparative unit sales figures for 
these electrical appliances were as 
follows: 


To Be Air Conditioned eas ? 
: : : ’ ’ ’ Siz 
i — YORK, Pa.—Hager's, believed to ee March, °49 Feb., ’50 March, ’50 
be the oldest department store in efrigerators, regular ............ 2,547 2,028 2,419 i 
A e ‘ a m H the United States, on the same loca- Refrigerators, combination ...... pies 212 466 $} 
cme Liquid Chil ler Suitable f or ome tion and continuously operated under rer 112 111 114 Ww 
the same family name since 1821 at Vacuum cleaners ................ 2,098 1,342 1,882 val 
e e pee a Lancaster, Ps., will be scientifically sat 
O r Com mercial A ir Con ditioning Jobs air conditioned this summer to pro, Clothes driers ................., 76 130 126 ; 
vide greater shopping comfort and ee ee Tere ee 13 6 cha 
- Nie . better working conditions. Garpage Gisponerse ....6 icc eicecs 63 35 34 349 
JACKSON, Mich.--A new liquid be used in numerous applications John R. Hertzler, vice president Dishwashers ........... 68 31 54 Ine 
chiller that can be used for resi- such as chilling drinking water, cool- ng general sales manager of York R i aiti * a gana arate oly 
dential or commercial air condition- ing water for bottling plants, cooling (orp said that his firm is furnish- ee SS IN tose ee eenes 5 1 9 
ing or for process water chilling is oils, brines, and cooling bakery in- ing a 150-hp. V/W compressor water- Washers, automatic ............. 479 755 © 779 Fur 
now being manufactured by Acme _ gredient, and jacket water, etc. cooling system through the Lehigh Washers, conventional ........... 3,030 2,591 2,929 N 
Industries, Inc. here. Available in six models ranging Engineering Co. of Bethlehem, Pa., Water heaters ................ 128 92 105 den: 
Called the ‘“Flow-Cold” liquid from 2 to 15 hp., these units are the to provide air conditioning for five SE piste ae aera a 355 345 448 has 
chiller, the unit is completely assem- _ smallest and lightest residential units selling floors of this historic store, WO oo vv onkoeecdeesneen,, 609 488 450 stru 


bled and ready to operate when liquid 
and electrical connections are made. 
No refrigerant is required, merely 
low pressure water piping. 

A Flow-Cold air conditioning sys- 
tem can be installed in most heating 
plants, the company stated. 

The Acme system may also be 
applied to a heat pump cycle for 
“between season” heating and for full 
season heat pump operation where 
suitable heat sources exist. It may 


available, the company claims. The 


model RC-23-D, weighing about 575 < 


Ibs., has a capacity of 25,000 B.t.u. 
per hour with 50° F. water off and 
56° water on and a water rate of 
8.3 g.p.m. 

The unit is completely assembled 
and fested. Only liquid and electrical 
connections are necessary. Shipped 
complete with all required safety 
controls, it has been designed spe- 
cifically for applications where space 


j 


for Domestic, Commercial 


and Low Temperature Cabinets 
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totaling 742,000 cu. ft. 


ay 


A REFRIGERATION SYSTEM!” 


Working Parts of The Equipment! 


9 


. IN-LINE’ Cleaners Safeguard Vital ry 


1 INLET CONTAINER SCREEN—Posi- 
tive Dessicant Retainer without pres- 

sure drop. 

DRYING AGENT—Installed under 

strict laboratory control with sealed 

charging equipment. 

LOCKED-IN CONE OUTLET SCREEN 

—Extra Capacity free flow strainer 

surface. 

FILTER BED—Chemically cleaned 

wool mass traps fine metallic grit and 

sludge. 

WHITE WOOL DISC—Doubles filter- 

ing capacity. 

OUTLET RETAINER SCREEN—By it- 

self, equal to the filter elements in 

most ordinary driers. 


For over 10 years the STREAMLINE Deluxe Drier has proved its 
ability to thoroughly clean and dry a refrigeration system. This 
“Double-Duty” Drier, with its unique cone screen filtering unit, 
is designed to remove metallic filings, lint, sludge and grit as 
well as doing a “one pass” job of removing all harmful mois- 
ture. Forged brass ends are threaded and soldered to the 
heavy copper shell for extra strength and safety. 


Packaged in individual and multiple 
cartons for double protection of your 
investment. Keeps parts clean and safe 
from damage from the factory to the job. 
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MATIONHL LOCK GOMPHAY 


ROCKFORD «- ILLINOIS 
REFRIGERATOR HARDWARE DIVISION 


ORDER A CARTON TODAY 
‘om your refrigeration whelaialer 
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New Float, Lever Valve 
‘election Chart Issued 
y Klipfel Valves, Inc. 


HAMILTON, Ohio—A _ new float 
.d lever valve selection chart is 
vailable from Klipfel Valves, Inc., 
vision of Hamilton-Thomas Corp., 
imilton, 
nounced. 

The chart, like the company’s re- 

ucing valve guide, is useful to any- 

ie who has to specify valves oc- 
sionally and who does not have all 

e engineering background neces- 

ry to do the job easily. 

By reference to the service for 

nich the valve is intended, the 

.ximum pressure drop between in- 

and outlet, maximum tempera- 
re, and other factors, selection of 
. e correct valve can be made. 
Jsed in conjunction with Klipfel 
oat Valve Bulletin No. 349, the 
coart also helps determine proper 
ces of valves. 

Klipfel engineers have found that 
in many cases, valve users will 
specify for deadend service valves 
which are not tight closing. The 
valves thus chosen prove to be un- 
satisfactory. 

Copies of the new valve selection 
chart and Float Valve Bulletin No. 
349 are available from Klipfel Valves, 
Ine. on request. 


n 


Furniture Store Plans Caaling 


MIAMI, Fla.—Martin Fein, presi- 
dent of Modernage Furniture Corp., 
has just announced plans for con- 
struction of a new air conditioned 
retail store and showroom. 


Ohio, the company has | 


Promotions Proved Profitable 


Book Outlines 200 Successful New Ways To Sell More Goods 


NEW YORK CITY — Businessmen 
planning new strategy to meet the 
problems of today’s highly competi- 
tive buyers’ market will find ammuni- 
tion for their campaigns in a 36- 
page booklet just published by the 
New York Journal of Commerce. 

Titled “200 New Ways To Sell 
More Goods,” the booklet provides 
an arsenal of sales-producing ideas 
ranging from “18 Profit Making 
Tie-Ins” to “48 Untapped Sales Out- 
lets.” 

The 200 new methods, carefully 
compiled by the editors of the busi- 
ness publication, have all proved 
successful during the past six months 
and are readily adaptable to large 
and small concerns. Copies of the 
booklet may be obtained at 50 cents 


each from the New York Journal of 
Commerce, 63 Park Row, New York 
City. 

Considerable attention is given to 
“Profitable New Twists,’’ a_ section 
showing how the addition of a new 
angle resulted in increased sales. An 
Ohio brewery, for example, draws 
attention to its product by appealing 
to consumers’ interest in sports. A 
tiny sticker carrying a sports fact 
is pasted on the neck of every bottle. 
Each label features a different item. 
Copy uses the “Did you know?” 
technique, and could be adapted to 
other consumer products, especially 
those aimed at the childrens’ market. 

A major sign of increasing com- 
petition is the revival of special in- 
ducements. Under the heading “In- 


ducements That Pay Off,”’ the booklet 
describes many of the more success- 
ful methods of attracting customers. 
An Ohio automobile dealer got good 
results by presenting the customer 
with a picture of himself in his new 
car before the buyer left the show- 
room. Photos were taken with a new 
automatic development camera. 

In New York, another car dealer 
sends potential customers a $100 
bond-like certificate reading ‘This 
certificate actually has its value. If 
you have a car to trade, we will 
allow you $100 over and above the 
actual cash value as prescribed by 
the Official Used Car Value Book.” 

Give-aways are another favorite 
way of arousing interest. The book- 
let lists a number which have proved 


particularly profitable, including im- 
printed handkerchiefs, informative 
blotters, and toy and candy replicas 
of the company’s product. 

For trade-show participants, the 
booklet describes outstanding eye- 
catchers like the unique recorded 
sales talk used by a paint company. 
A promotional sign in the booth 
urges the buyer to pick up a near-by 
phone because “Elliot has a message 
for you.” The customer hears a 
a short talk but seldom hangs up. 

Rounding out the booklet are sec- 
tions on Sales Via New Services, 
New Vending Machines, Dressing Up 
The Package, New Ad Media, Novel 
Ad Twists, and Target—Salesman. 
Each contains information on tech- 


Roe Goes to Sales Section 


Of G-E Household Division 


BRIDGEPORT, Conn.—K. G. Roe 
has been transferred from the com- 
mercial engineering section to the 
sales section of the General Electric 
Co.’s household refrigeration division, 
it has been announced by A. G. 
Chaffer, sales manager. 

Roe joined General Electric as a 
student engineer following gradua- 
tion from the University of Michi- 
gan in 1934, and served in several 
engineering capacities at Cleveland 
and Bridgeport. 

Roe has indicated he will continue 
to make his headquarters in the 
latter city. 


Inland EmpireYDealers Favor Extension of 
Fair Trade Contracts to Major Appliances 


SPOKANE, Wash.—-Appliance re- 
tailers polled recently by the Inland 
Empire Electrical Dealers Associa- 
tion were 100% in favor of wider 
application of fair trade price con- 
tracts, including extention to many 
major appliances which are not now 
fair traded but have suggested list 
prices. 

They also agreed unanimously that 
fair trading had a beneficial effect 
for retailers over and above protect- 
ing the manufacturer’s brand name. 

However, when asked if they 


favored rigid enforcement of the 
provisions of the Washington state 
unfair practices acts prohibiting free 
goods, gifts, and other forms of pre- 
miums used to stimulate sales, the 
response was less than unanimous. 

Seventy-eight per cent favored 
such enforcement, 18% were against 
it, and 4% were undecided. 

Eighty-nine per cent of those 
questioned felt that fair trading was 
generally effective. 

Asked, if prices on most ap- 
pliances and radios were reduced 
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+ j 5 to 10%, would sales be increased? 
| 


only 14% of the dealers felt that 
they would. Fifty-four per cent 
thought that they would not. Thirty- 
two per cent were undecided. 

To the query, if operating 
margins were increased 5 or 10%, 
could sales volume be increased ma- 
terially? 86% said yes, 4% said no, 
and 10% were undecided. 


niques recently proved euccenstel. 
Big Gains by Mitchell In 
Room Cooler Shipments 


CHICAGO—-E. A. Tracey, vice 
president of Mitchell Mfg. Co. reports 
that the company’s shipments of 
Mitchell room air conditioners 
through March of this year have ex- 
ceeded total distributor shipments 
for the year 1949. 

Shipments during the first quarter 
exceeded by more than 300% sales 
in a like period last year. Profits on 
Mitchell’s room air conditioning 
volume are over five times profits for 
the same period in 1949. 

Orders on hand total almost five 
times the total shipments to distribu- 
tors in 1949, which was the biggest 
year the corporation ever had in 
room air conditioners. 

Tracey stated that the most en- 
couraging aspect of the business this 
year is that sales of room condi- 
tioners from distributor to dealer 
were more than 50% of the corpora- 
tion’s 1949 shipments to its air condi- 
tioning distributors. 


Asked what they would do with ® 


such increased margin if they were 
given it, 84% said they would 
spend more on advertising, 79% said 
they would pay salesmen more, 63% 
said they would hire more salesmen, 
42% stated they would pay more at- 
tention to the appliance department, 
42% said they would improve the 
appearance of the store, and 38% 
stated they would stock a wider line. 


Home Service Holds Opening 


LITTLE ROCK, Ark.-A new ap- 
pliance outlet, the Home Service Co., 
811 Louisiana St., held its 
formal opening on May 11. 


exceptionally strong framework. 


MASTER-BILT KEG COOLER & BEER DISPENSER 


Made in 2 and 3 half barrel, remote and self-contained models. 
Standard Finish: Baked. Enamel with Stainless Steel Top, Apron 
& Drain. Also Available in all Stainless Steel Exterior Finish. 
Ruggedly Built: Sanitary, heavy, all-steel construction over 


Distributors & Dealers write for details. 


MASTER-BILT REFRIGERATION MFG. CO. 
920 Palm Street a 


Model DD-2 


St. Louis 7, Mo. 
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INSIDE DOPE 


[by GEORGE F. TAUBENECK 
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(Concluded from Page 1, Column 1) 


you should read our two books, ‘One 
Foot in the Door” (price: $3.00) and 
“The Marshal’s Baton” (price: $5.00) 
if you want to get ahead. (You, like 
thousands of other dealers who al- 
ready have, can order them directly 
from AIR CONDITIONING & REFRIG- 
ERATION NEWS). 

After you have resolved all these 
“primogeniture” questions, your next 
object of inquiry—as a prospective 
dealer—should be: 

“Which wholesale distributors will 
help me most?” 

If you are favorably aia to 
one or two such, fine. 

If you aren’t, it behooves you to 
cast about for some means of gain- 
ing the confidence of a distributor 
with whom you might deal on 
friendly terms. 

Establishment of a_ trustful-and- 
trustworthy relationship with a con- 
venient wholesaler is possibly the 
most important step you can take at 
this point. 

Be not beguiled by theoretical dis- 
cussions of “the economic necessity 
of eliminating the middle-man.” 
You'll go broke quickly if you at- 
tempt to follow will-o-the-wisp theor- 
ies of that nature. 

The friendly interest and timely 


interest, you may have to be a Super- 
man to stay in business. 

A distributor's attitude toward 
your operation can almost make or 
break you. 


It Takes Plenty of Money 


As we have noted previously, most 
beginning specialty dealers aren’t 
overly blessed with liquid assets. Se- 
curing of adequate capital is their 
first big problem. 

Exception can be found, however. 

And often these exceptions turn 
out to be men who have not been 
specialty dealers before. 

Specialty retailing “just looks like 
a good thing to get into at this 
time” to men with money. 

Their mutual problem is: shall 
they buy a going business, or shall 
they start out anew? 

Vehement answer, every time: 

Buy a going business, complete 
with experienced managers. 


No Substitute for 
Hard-Won Knowledge 


Experience in_ specialty selling 
must be acquired, painfully, and 
often over a long period of time. 

If you have earned your capital 
(or even if you have inherited it) 
you should be ready to listen to the 
advice of hardened money-makers. 
Studies of the balance-sheets of the 
business you are thinking of buying 
may prove helpful. 

But don’t be guided too carefully 
by these financial statements. The 
specialty selling business—or, at 


business, he will bestir himself to 


establish ways and means of creating 


“come-back-again” customer satisfac- 
tion. 

It isn’t the first specialty item 
which he sells to an individual con- 
sumer that builds his business. The 
pyramiding of those second, third, 
fourth, and . . . eleventh sales to that 
consumer do make his franchise a 
valuable heritage. 

If you are a newcomer in the 
rugged game of appliance merchan- 
dising, you will be forced to buck all 
the accumulated goodwill of your 
predecessors. 

So, we advise you, keep careful 
track of the marriage-and-birth sta- 
tistics, keep on the alert for new 
housing developments, and be there 
“with a bucket” when a new indus- 
try moves to town. 


It’s a Grand Life 


However you break into _ the 
“charmed circle” of specialty product 
distribution in your community, you 
can be sure that, once you get there, 
you'll be a “big shot.” 

Your opinions will be_ solicited. 
You’ll be invited to speak, or to ap- 
pear, at various and sundry civic 
functions. And then you’ll begin to 
enjoy life in the community of your 
choice. 

Even so, you shouldn’t be beguiled 
deadeningly by the siren song of 
civic cooperation. You’re still in busi- 
ness—to make the best profit you 
can. 

This apothegm means simply that 
ever and always you should continue 
to study the products you are of- 
fering to your neighbors and towns- 
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er 2, 4, 6, 8-Ton Packaged Units 
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_ Condensing Units —VaH. P. Thru 40 H. P. 


Central Type 


Water Cooled Condensing Units 


There is also that beginning tingle 
of desire for a home freezer, air con- 
ditioning, and possibly even a dish- 
washer. 

But what about dust-precipita- 
tion and all its kindred home-help 
devices? What about the dust-eradi- 
cator, and the walkie-talkie? 

What about all the new products 
which have been hinted at, but which 
haven’t yet been released? 


New Grooves Must Be Cut 


What’s a dealer to do? 


Is he to stick to the well-marked- 
out conservative path, and concen- 
trate on the sale of the tried-and- 
true proven old specialty items? 


prices. 


Friends Will Keep You 
In Business 


The dealer who is well known in 
his community, who has made many, 
many friends there—chiefly by try- 
ing to be a “good guy” (as opposed 
to a “sharp businessman” )—will, if 
he is on his toes, seldom feel pinched 
for ready cash. 


After having cemented himself into 
the hard-to-win favor of his com- 
munity, the good specialty dealer will 
next endeavor to be thought of 
equally well among the salesmen who 
travel for his suppliers—the “boys” 
who call on him. 


Or is he well advised to strike out Wholesalers’ salesmen are humans, eh 
on the pioneering path—which leads too, They have their living to make. ye 
either to “gravy” or to the grave? They appreciate “right guys.” And And, in 

Your guess is as good as ours. The they will do many favors for the cus- gm 

SO, (> 


ultimate decision depends upon the 
age, the ambition, the vigor, and the 


tomers they like. 


2, 4, 6, 8-Ton Packaged 
Air-Conditioning Units Wand 15 ten 


Evaporative Condensing Units, 
Cooling Towers and Air 
Handling Units 


few 
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inclinations of the individual dealer. You Have to Give 


Shifting markets, changing de- 
mands, the unsettlement of new In Order to Get 


@ model arrivals (including those in- “Buy dear and sell cheap” is 4 | ‘EX 
Mf troduced at odd and disrupting in- Yankee aphorism which has no place 
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Y, H.P. thru 40 H.P. 


Distributors have long known of the 
unsurpassed quality and performance 
record of Curtis equipment. Now, because 
of the strong continued National Advertising 
Campaign, users of air conditioning are 
asking for Curtis. They know it as a 
quality product. 


Time Newsweek 


and many other publications , 
. It’s a Gambling Business 


This broad line permits Curtis distributors to 
handle air-conditioning jobs profitably. 


of Curtis Manufacturing Company 


ride the “gravy train” for many, which our age is unfortunately i”- 
R50-6 | many years in this obviously growing _ fested. 


St. Lovis 20, Missouri 


1912 Kienlen Ave. * 
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fackaged Units Plus Ingenuity Answer ‘No. Space’ Argument 


light beach jacket. 


(f Manhattan Air Conditioning Prospects 


Model Virginia Mount stands beside the Typhoon 5-ton air conditioner installed behind 
her desk at Sea Modes, Inc., New York City. When doubling as receptionist, she dons a 


Hall door behind her is open to show 5-ton evaporative condenser. 


SPOKANE, Wash. — Suggestions 
~} on appraising used cars are practical 
for appraising used appliances, too, 
the Inland Empire Electrical Dealers 
Association advised its members re- 
cently. 

These suggestions, offered by the 
National Automobile Dealers Asso- 
ciation, are as follows: (word “ap- 
pliances” is substituted for ‘“cars’’) 

Every dealership should have as 
an appraiser a person who knows 
what used appliances are _ worth, 
both wholesale and retail; how a 
used appliance should look and per- 
form to be readily salable; and the 
cost of reconditioning the one being 
appraised to make it salable. 

The appraiser should be armed 
with the best trade-in guide available. 

The appraiser should prepare a 
detailed written appraisal after a 
thorough inspection and actual trial. 
He should put down the amount the 
appliance should sell for, subtract 
the cost of reconditioning, subtract 


| Suggestions on Appraising Used Cars 
| Can Be Applied to Appliances--IEEDA 


an .amount established by dealer 
policy to cover overhead, selling com- 
missions, and advertising. 

He will then have the appliance’s 
net worth—a truthful estimate of 
the amount that can be recovered in 
cash. He can determine the allowance 
to the customer within the limits of 
this recoverable amount. 


The best time to present an ap- | 
praisal is immediately after a show- 


room presentation or demonstration | 


and when key members of the family 
are together to consider the merits 
of the deal. 

Best place is in the dealer’s office 
or showroom, in a new appliance 
atmosphere. It should be presented it 
a confident and enthusiastic manner 


Three major reasons for thorough 
written appraisals are: They main 
tain good public relations, provide an 
excellent method of checking sales- 
man’s work, and help protect the 
dealer’s profit. 


will reduce wiring costs 
in your refrigerators, 

freezers and commercial 

equipment 


TVILELT RIL 


wiring systems* 


This is a strong statement. But we have yet to tackle a wiring prob- 
lem for any customer without coming up with definite cost savings. 
And, in all instances, the UNILECTRIC wiring harnesses and com- 
Ponenis developed by our engineers meet or exceed UL Standards. 
Also, they have usually reduced installation and service costs. 


3 UN ECTRIC 2 

Fe ° ba 

4 Wir 1g System <s 

for -ading Cup # 

4 

_ Ve: jing Machine ‘ 

m rec ced 25 leads | 

es aS 
to ly 9. 

Com ; A P ‘ BEFORE Intricate wiring AFTER Simple UNILEC- 
blo ng wire, junction with 25 leads in a bulky hard- TRIC Wiring System required 

, sockets, terminals, to-assemble unit. only 9 leads, for drastic sav- 

Swit. 3, disconnects, pow- ings in wire, disconnects, term- 
or is, ete., assembled inal blocks, housing. 


into mplete harnesses or 
SO. of subassemblies as 
SPP tion requires. 


If you manufacture any other electrical equipment, UNILECTRIC 
Wiring Systems will reduce your cost on all of them. MAKE US 
PROVE THIS! Write or wire for Bulletin ACN. 


UN' "ED MANUFACTURING & SERVICE CO. 


405 S. Sixth Street, Milwaukee 4, Wisconsin, Tel. Broadway 2-0570 


with Small Offices 


NEW YORK CITY—Some air 
conditioning salesmen may let a 
prospect get away with the argument 
that he has no space for air condi- 
tioning. But Norman Burg of the 
Kooleraire Conditioning Co. here, 
faces that problem almost every time 
he makes a sale in jam-packed Man- 
hattan. 

Burg’s solution is to propose Ty- 
phoon packaged units which will fit 
in almost anywhere. And due to the 
recent New York City restrictions on 
the use of water, he also has to fit a 
Typhoon evaporative condenser into 
his plan. 

A recent example of the ingenuity 
needed to overcome the limitations 
of space in a crowded office building 
is the Kooleraire installation for the 
Sea Modes office and showroom at 
1410 Broadway. The only feasible 
place for the air conditioner was 
directly behind the desk of the recep- 
tionist—who is actually a model who 
wears a summer jacket over her 
bathing suit or playsuit when she 
sits at the desk. 

It is especially important, of 
course, to have the evaporative con- 
denser as close to the unit as possi- 
ble, as this cuts down the length 
of the refrigerant line with conse- 
quent increase in efficiency. In this 
case, knocking a small hole through 
the wall was sufficient. 

The evaporative condenser was 
placed out in the hall, within a few 
feet of the air conditioner, separated 
from the conditioned space by a 
heavy door. 

& 


On 


COMPARS » POINT FOR POINT... “ip 
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...and You'll Buy a 
Koolmaster 


KEG COOLER & BEER DISPENSER 


The stainless steel top of the Koolmaster 
contrasts most attractively with the soft brown Dulux long- 
womens baked enamel body finish. Other Koolmaster features 
include: 


@ New all steel construction @ New full length concealed 
throughout. _ door hinges. 

@ New chrome “push-button” @ New five-year warranty 
door latches. plan. 

@ “Engineered Cooling.” @ All stainless steel extericr. 
( t-even-temperature) (slightly higher price) 


Two sizes, two-keg and three-keg sizes are designed with 
self-contained refrigerating units or for remote installation. 


For Complete Information Write or Phone 


UNITED REFRIGERATOR COMPANY 
HUDSON, WISCONSIN 


a 


Again in ’50 


-KEROTEST | 
HAS THE PRODUCTS 
————=—— 


A FULL LINE TO HELP YOU BUY IN ECONOMICAL QUANTITIES 


KEROTEST MANUFACTURING COMPANY, PITTSBURGH 22, PENNSYLVANIA 


OFFICES AND WAREHOUSES: 
Odessa, Texas 
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company while dealers and distribu- 
tors contributed another 1,400 in. On 
a cooperative basis, three local radio 
programs, 
three radio stations, plugged the show 
daily. 


company’s sales promotion depart- 
ment, the show was part of a con- 
tinuous program designed to aid 
dealers and distributors in their ap- 
pliance selling, according to Dayton 
Power and Light. 
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Dayton Utility’s Range 
Exhibition Results In 
123 Sales In 10 Days 


DAYTON—A 10-day range exhibi- 
tion sponsored by the Dayton Power 
and Light Co. resulted in the sale of 
123 ranges, plus several refrigera- 
tors, washers, driers, and television 
sets, the company reported here re- 
cently. 

The show was held in the main 
lobby of the power company’s office 
building and occupied about 2,700 
sq. ft. of space. A total of 3,800 per- 
sons attended. 

Twelve distributors were _ rep- 
resented in the show. Their booths 
were manned by dealers and sales- 
men with help from home economists 
of the company’s home service de- 
partment. 

In addition, the home economists 
baked pastries throughout the show 
in a miniature operating kitchen for 
free distribution to interested show 
visitors. 

Promotion was continuous through- 
out the 10 days. A total of 720 
column inches of newspaper adver- 
tisements was run by the power 


one each onthe city’s 


Termed ‘‘very successful’ by the 


Actual 


ironing are demonstrated 
unique truck which is driven into 


Phone 1H fe Dem shade 


‘ORGE APPLIANCES 


ABOVE: Store on wheels, operated by Hough Home Equipment Co., has stimulated 
sales and created much interest in the area around St. Augustine, Fla. 
to demonstrate all appliances in the trailer by hooking up to the household electric 


and water supplies. 


tomer. 


may invite. 


in the 


It is possible 


the driveway of a prospective cus- 
There water and electrical 
connections are made quickly, and 
dramatic demonstrations are given to 
the housewife and any neighbors she 


G. S. Hough, enterprising owner of 
the home appliance retail sales con- 
cern, decided to put the mobile de- 
monstration unit in operation when 


Truck Broadens Market for Fla. Dealer 
Who Found Store Traffic on the Decline 


ST. AUGUSTINE, Fla.—Appliance 
sales have been increased greatly by 
the Hough Home Equipment Co., 
144 King St., here, through use of 
a house-to-house demonstrator truck 
which carries the products of seven 
nationally-known manufacturers. 
washing of clothes and 


@ 


_ appliances, 


Keep the Compressor 
Working by Preventing 
Motor Burnouts 


Installed on the dome where it can follow every 
temperature change, the Klixon Protector pre- 
vents the motor from burning out by cutting 
“off” the power should the motor become 
dangerously overheated. Then when it cools to 
safety, it snaps the power “on” again permitting 
the hermetic unit to maintain refrigeration. The 


sg + ne 


Klixon Dome-Mounted Protectors 


result to manufacturer and dealer — less motor 
repairs and replacements, minimum service calls 
plus customer satisfaction. 


In addition, because a Klixon Protector pro- 
vides the correct protection, the motor is not 
underprotected or overprotected. This enables 
you to get full rated capacity from a specific 
motor. It means that you often can use a smaller 
HP unit or step up the refrigeration capacity 
from the unit you are now using without r of 
a motor burnout. 

Protect your compressor operation. Use 
Klixon Protectors in all units whether they be 
hermetics or open-types. 


KLIXON MOTOR STARTING RELAYS 


Their positive action and long life 
eliminate starting troubles. They 
complete the combination with 
Klixon Protectors required to 
start and protect hermetic motors. 
Used and recommended by lead- 
ing refrigeration manufacturers. 


+ 
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SPENCER THERMOSTAT 


Division of Metals & Controls Corporation 
2406 FOREST STREET, ATTLEBORO, MASS. 


RIGHT: A housewife sees for 

herself how easy it is to do 

an ironing while sitting down. 

The 6 ft. 4 in. of headroom 

allows for installation of kitch- 

en cabinets above the appli- 
ances. 


‘Live’ Appliance Displays Replace Sales Literature for Outside Salesmen 


he noticed a small decline in buyers 
in his store. He now takes his goods 
to the buyers. 

He chose a 12%-ft. Dodge Route- 
Van truck with 462 cu. ft. of display 
space to serve as the home appliance 
“‘store-on-wheels.” This newly de- 
veloped vehicle provides six feet, four 
inches of headroom for the display of 
kitchen cabinets above sinks, 
washers, and ironers. Six feet of 
width also provides ample aisle space 
between the two rows of merchandise 
on display. 


MAY INCLUDE SMALL 
APPLIANCES 


The store-on-wheels carries Norge , 
two Bendix automatic 7 


home laundries and clothes driers, six 
wall cabinets and sinks made by 
Youngstown Kitchens, a New Home 
sewing machine, Kresky oil burners, 
an Ironrite ironer, and Zenith radio 
sets. Hough also plans to carry 
smaller items such as hand ironers, 
electric fans, portable electric heat- 
ers, toasters, and hair driers. 

The truck has been equipped with 
a built-in water system, a heater 
which uses bottled gas, and a built- 
in electric system wired for 110-volt 
current. Water is supplied to the 
copper pipes within the truck by 
connecting an ordinary garden hose 
to the faucet which is available at 
the side of most homes. Likewise, the 
electric current is obtained through 
a long extension cord. 

Although salesmen offer to pay for 
the small amount of electric current 
and water which they use in demon- 
strations, most housewives are so 
fascinated by the demonstrator unit 
that they refuse payment. 


TRUCK KEPT SPOTLESS 


Salesmen find it is much easier to 
gain an audience with housewives by 
driving the attractive ‘‘store-on- 
wheels” up to their homes than it is 
to knock at the front door and at- 
tempt to gain entrance with only 
literature to show. The truck is 
painted light cream and is kept 
washed and immaculate to present 
an appearance similar to the dream 
kitchen every housewife longs for. 

The fact that it attracts attention 
is proved by the large number of 
phone calls received from _ those 
housewives who have read the invi- 
tation “Phone 1834 for Demonstra- 
tor” painted on the side of the truck. 

Hough found that many house- 
wives hesitate and are unable to make 
prompt decisions to buy when they 
enter his downtown store and see 
hundreds of things on display. De- 
spite the smaller stock ef merchan- 
dise carried within the mobile store, 
salesmen have the undivided atten- 
tion of housewives during demon- 
strations in the truck and sell con- 
siderably more merchandise in a day 
than they can sell in a week by 
waiting for prospects to visit the 
downtown store. 

A yardstick is one of the most 
important sales aids carried in the 
truck. Housewives view and operate 
some appliances, become interested 
and have the urge to buy. Next they 
wonder if the item will fit within a 
certain space in their homes. Here 
the yardstick is used. Orders usually 
are written quickly after these steps. 

Stocks of literature, together with 
sales manuals provided by the vari- 
ous manufacturers, are carried in the 
truck. This assists in obtaining orders 
from those housewives who want a 
unit either larger or smaller than 
the appliance displayed. Appliances 
within the truck are changed from 
time to time as new products and 
models are introduced. 

Roof and sides of the Route-Van 


were insulated to permit demonstra- 
tions in either the Florida summer 
sun or during cooler days in winter. 
A truck heater keeps the interior 
comfortable on chilly days. 

Salesmen waste no time in loading 
and unloading the demonstration 
units. The rear door and two front 
doors are locked at night to prevent 
theft. The appliance _ store-on- 
wheels attracts considerable atten- 
tion in parades, at fairs, and at 
other public gatherings. 

It permits salesmen to visit all 
parts of St. Augustine and make 
sales to housewives who normally 
would not drive within miles of the 
retail store. 
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Amazing new General Chef 
cooking-refrigeration combinations 
are available in GAS-ELECTRIC 
models (illustrated above), or ALL- 
ELECTRIC (refrigerator—110 volt; 
stove—110 or 220 volt; oven-220 volt). 


Also available—4 cu. ft. General 
refrigerator with Formica table top. 


Builders of America’s finest 
budget-priced refrigerators 


GENERAL 


air conditioning corporation 
Los Angeles 23, Calif. 
NATIONWIDE SALES & SERVICE 


SAVE KITCHEN SPACE & DOLLARS 


aie eee? GENERAL CHEF 


FSS SF SS SS See 


General Air Conditioning Corporation ' 
4542 E. Dunham St., Los Angeles 23, Calif. 
Please send me your data file on General Chef E 


i 
i 
9 cooking-refrigeration combinations. Include § 
specification data on the complete line of 
t General refrigerators. b 
I F 
t NAME 5 
t 
4 ADDRESS i 
i E 
CITY ZONE STATE i 


I 
f 
’ 
f 
F 
I 
c 
‘ 


: P é p “ Ps 3 
‘ A, A 
Tata Pi gee me Ra bes iby — ; 
eo ie e aw a . - Reis. RS: 3 bog | 4 
Be . ta Rll a i gee =e ee ee | 
a bs ia aaa ee ¥ta z 5 sa uee na ‘C2 Oe de ee 3 = 
: stk ‘ c pes Sd de 2a “es i a | : 4 & + . tee ee . i 
eS: $ ps EB , ‘ ; Wee | iy hh - a { 
3 s : o fs “ ge sink i eeeey : = os ie | 
: % WE . in ouGH HOME EQUiDy . i ol = . § ja 
x ae / A a 144 KING et ty { en ‘te ; oe 8 * 7 wae a ~ “ 
F : aiid rT ii ia ae. 
oa ie ¥ : c H - %e : ee S ie” pt * * Da / 
ate a a — can ~. Saas ia 
Ee 4 fe, "7 : ? a DIX ? ; file A —w—_ ‘* J | 4 j - < € 4 at ; ome | 
oe 28 bet a [ a e/g Oo —— —_ a 
tiie -— 3 ' | es e & ae a ; 
; re Fe a — j f i ee pity / } ot om PS 4 os Jt som 
. a is ee j i ee oe j : z ; Finis oe . 
oe : 4 P ei a a i" aa Pe Pp ' —— itt  @ | 
* | . = 4 : nn ences ee = 1 " x es 2 wre ‘9 ; 
“4 ee ay te ies i ’ a Ba ‘ me ol ae ‘ Bok. Pe oe <> o Saag Phares —* i it Me é 7 
7a z é : i, Be ee. tote ay —— ” ” i aa puerta . * ‘ . ee i. See : | Ry 4 : 
a ees 3 Fi Pe er ae ; i 
0 he : 
na = “s ‘ 
oe anne ern errr eee ee reer ee ee, 
Ws PS , 
bis. silt | ae 
fn 4 y= 
hee } tif 
z of 
& 
, te 
aa 5] in 
ij tm 
vei ; ar 
ies é th 
aS H 
ae 4 of 
ews , . 
eee } “ 
fae mi 
ie: ” 
wee | nie 
.% z ; or 
; the 
——— ceil ee thi 
PP naee ~~ ee ee oe se 18: 
m f peramnaa sass: the 
ON on eer i’ ize 
.% oa “iy et 
be peek > “ta fel 
er i . ’ on | sae sal 
i y | aioe sa pt we : us¢ 
i iA x SRS KRM 
So et a _— the 
. ae  % 3 : 
Py N eis eS as " q a oe suf 
: mes oe . sch 
va Den i ee, . —— of 
pr geeky - \ ie <i ae ¥ — : : a poe 
= BG > ee aa ; x a, / ' = Es 
Poy | Seams . 2 ae. a : 7 : a és — 
‘s Bre : We PAY Oe | if —— 
< Aes a : te : ei & es 7 a ne ear Ree & ot F ee q i 
wes a fon A patie # ip ss 4 tess 3 Ries al E bi * si a < ra ‘Fi ea > < E “A . “ . ! 
Bes. eee eid CE in ie = : ss eh be OH A. oO \ gg : 
aca ss < —. Pe: ae i inti bo Aes — 1 ¢o. 8 ‘ mee ee se Fe <A ~Y ie @ Gy ~ 4 he iZ ie 
ee! 8 a ee ee — W, c— . Ey rrr — = 
ei Age ¢ ee " = af oe ; ” : ‘Ox, eee P ™ * Goto a } 
ae 4 eet a ‘aaa 3 e ti a * . x aig " ; “ ? Bs ~ - d ne * eek ea ae “5 / 
a c et ee, Pe ‘ + | I a ¥ P " = “< * 4 . ae eae ee > T * ‘y 
ee ie i ae Fok Saas ae ; a * van a. % cal ‘ ; | e y, 
i ae . y @ * " - \\ 
best er, 7 Oe iinstee dt «* . ‘ : a Aas Bh x“ “ : A 4 
ae * ns. atc “ok Sa ‘ : . ‘ 4 . a Pee 3 
a — de w wee =D \ emer 
Be a ee lc (tS : > | ie ~~ 
‘ , Ret ete wo SII “— ae % 4 ee ; : f | € ‘ <d ‘ et a 7 
, “alte a ae See eeaNt Rd ‘ _ <a 4 } i bi : ad La 
ee SS A gai RR ls .. s | ‘ f al ; 
[a io@ Sear" ica vg ee “4 cs ‘ ay a 
wb ae lee Qe: a Pe = iz r. | 
igi Bk ie pe ee gee ee apenggiad . ff » / 
a “as ie ee ee, eee a we ; 2 a, 
Bt . ») “ae Sy Se ae co 4 fe, oe aie iA 3 “> eR ‘ E & " 4 —_— 
yt } Hef ros ae oa BP ge’. Sree eee ¢ -7@ ‘ " FR £3 . Pa j | 
i , bec’ ‘ i ar rid — ays .) ¢ ; 
: * rat A - >/ : - Lo : q = i 4 
Xe a aN “ = ‘ oo co sai bk , i 7 
——- | ae. te sos : a - . 4 ] . 
~ fe i" ez ~ 7 | all in as, | 1 
i “heats 2 ' . < * i PT, ; 3 
£55 ae Ls" ey x i _ ‘ Bp” sq U are ee 
| —— ee 
YI ¥ — e 
‘ , 
7 ee , 
i war 
2 Lenceat ~~ 
é oo) | 
Po ‘ 
ee = 
oe <a 
\ —_——————— 
. , S* 1s 
—. al ry TRADE MARK EG. eT, US Pat OFF 
a Bd - 9 “ 
x ~w «& ' 
site 
| a erst 
if : a ‘oa di 2 
zi “ eg $C on 
$ FRE 
< 4 : aS Pax 2 ee ’ us BP aw eye oar ae OF \ Pla acl as a er se an . ee : a 5 
BS - te . seo nex aur Poe : ee a Bie * ter te: ae sho ge ha. ge it : ee ae wit r + eee RE res Pe em ~ 


AIR CONDITIONING & REFRIGERATION NEWS, JUNE 5, 1950 


11 


-alesmen Found Weak on 
- Main Points; Failure To 
ise Time Properly Cited 


NEW YORK CITY—Salesmen 
ive five major weaknesses: Failure 

utilize time worked properly, to 
an sales effort, and to put in 
ough selling time, lack of proper 
ling methods, and lack of product 
jowledge. 

That was one of several findings 

a survey of its 14,000 members 

- the National Sales Executives, Inc. 

1e study was made in conjunction 

ith Ohio State university. 

Objectives of the survey were to 

vestigate supervisory methods from 

.e standpoint of both management 

id salesmen, and to frame recom- 

endations which could be used for 

1e improvement of outside sales- 

.en’s personal supervision, it was 

ported. 

Another finding was that 45% of 

ie sales executives polled spent six 
sours or less each month in assisting 
each of their salesmen. The study 
- iso showed that a larger percentage 
of the companies used personal con- 
ferences and personal field contact 
in supervising their salesmen than 
any of the other methods reported in 
the survey. 

It was further disclosed that 72% 
of the executives participating in the 
survey found it effective to have not 
more than 15 salesmen reporting to 
one supervisor. 

Fourteen per cent of the compa- 
nies said they had retained a sales 
or management consultant to assist 
in their supervisory programs. Of 
these companies, 38% reported that 
this was “extremely helpful” and 
18% “fairly helpful.” 

In supervising salesmen, 95% of 
the executives polled said they util- 
ized personal conferences; 82% used 
field contacts; 77%, periodic group 
sales meetings. Forty-six per cent 
used conventions and 66% personal 
letters in supervising salesmen. 

Eighty-one per cent indicated that 
they used salesmen’s reports; 36%, 
supervisors’ reports; 35%, routing 
schedules; 35%, suggesting systems; 
27%, job analysis; and 24%, results 
of psychological tests. 


LARKIN TURRET HUMI-TEMP 


The acid test of any product is 
performance. That’s why you will 
find Larkin products used so 
widely for so many different re- 
frigeration and _ air-conditioning 
applications. Users know from 
past experience that they can count 
on Larkin for top performance— 
day in, day out—year in, year out. 


Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


Ve ee 


Temperatures of Labs 


In Ga. School Kept Even 
By 14 Individual Units 


ATLANTA — Students at Georgia 
Institute of Technology participating 
in textile research will conduct their 
future studies in air conditioned sur- 
roundings where temperatures are 
controlled to a fraction of a degree, 
it was reported here recently. 

The new Harrison Hightower Tex- 
tile Engineering building, constructed 
and equipped at a cost of $1,750,000 
contains 14 separate air conditioning 
units, one in each room, to properly 
cool the laboratories. These units 
_were built by Niagara Blower Co. 

Two slightly smaller Trane units 
operate in the library, auditorium, 
and main office. All are powered from 
a 150-ton Worthington centrifugal 
compressor, that is expected to op- 
erate about 10 hours per day winter 
and summer. 

The separate air conditioning units 
were considered necessary because 
different steps and processes in tex- 
tile manufacture require different 
temperatures. To properly teach tex- 
tile engineering, these temperatures 
have to be maintained in the labora- 
tories. 

Sponsors of the new building are 
the textile Education Foundation, 
formed in 1942 by Georgia textile 
mills to promote and assist textile 
education, and alumni groups. 


Drier, Automatic Washer 
Sales In West Penn Area 
Way Above April, 1949 


PITTSBURGH—Clothes driers and 
automatic washers were the only 
appliances to make spectacular gains 
over last year in the southwestern 
section of Pennsylvania, according 
to a report of April sales recently 
released by the West Penn Power 
Co. here. 

Clothes driers were up 118% 
over April, 1949, and automatic 
washer sales increased 50%. 

Other appliances to register gains 
over April, 1949, were home freezers 
up 26%, ironers up 16%, and con- 
ventional washers up 14%. 

Not up to 1949 figures were ranges 
down 3%, dishwashers and refrig- 
erators down 8%, vacuum cleaners 
down 5%, water heaters down 19%, 
and garbage disposers down 38%. 

Only three appliances fell behind 
their March volumes, however. These 
were dishwashers off 18%, home 
freezers off 17%, and automatic 
washers off 3%. 

Gains made by other appliances 
were clothes driers 29%, refrigera- 
tors 24%, ranges and vacuum 
cleaners 12%, water heaters, 10%, 
conventional washers 7%, and iron- 
ers 5%. Garbage disposers held even 
with March. 

Comparative unit sales for March 
and April, 1950, and April, 1949, are: 


April, March, = 


Appliance 1949 1950 
Refrigerators ...... 1,987 1,456 1,814 
Home and Farm 

oo, er eee 120 183 152 
PE itv waverers 822 701 792 
Garbage Disposers . 39 24 24 
Dishwashers ........ 38 43 35 
Room Coolers ..... 12 12 
Clothes Driers .... 33 56 72 
BOOMS cide cb s0c0ee0 188 201 212 
Washers, Automatic 229 356 345 
Washers, 

Conventional ..... 1,392 1,491 1,591 
Vacuum Cleaners .. 718 605 678 
Water Heaters ..... 425 309 342 


CASH FOR INVENTORIES! 


TRACO WILL BUY 


Your Surplus Refrigeration Stock 
Parts * Units * Assembled Appliances 
ANY QUANTITIES * NEW ITEMS ONLY 


Send list of what you have 
for our prompt quotations 


—s 


\PORTANT! 


D \'t overlook our 
S* \sational bar- 


9: 9s on national 
tr Je name refrig- 
€: tion merchan- 
d's. For fantastic 
SG ngs, send for 
FRE catalog. 


ie 
tena 
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Whether you want to sell or buy—write, wire, ‘phone! 


TRACO jndustrial Corp. 


455 West 19th St., N.Y. 11, N.Y. Watkins 4-4302 


Carrier Supplies 2,500 Tons of Cooling for 
Pittsburgh’s Newest, Largest Skyscraper 


SYRACUSE, N. Y.—Carrier ‘‘Con- 
duit Weathermaster System” has 
been selected for the air condition- 
ing of Pittsburgh’s newest and 
largest skyscraper—the first of the 
major buildings to rise in that city’s 
downtown building boom—was an- 
nounced here by Carrier Corp. 

Dravo Corp. of Pittsburgh, the 
heating, ventilating, and air condi- 
tioning contractor for the entire pro- 
ject, described this as the largest 
air conditioning installation ever to 
be undertaken in the <ul of Pitts- 
burgh. 

The 40-story structure now being 
constructed by the 525 William Penn 
Place Corp. will be occupied by 
United States Steel Corp.  subsi- 
diaries and the Mellon National Bank 
and Trust Co., and will be known 
Officially as the 525 William Penn 
Place building. 

Three Carrier centrifugal refrig- 
eration machines of 800-hp. each, 
and another of 300-hp. will provide 
more than 2,500 tons of cooling ca- 
pacity for the project. Approximately 
five miles of 3 to 10-in. conduit will 
distribute conditioned air at high 
velocity to some 3,000 Weather- 
master units to be installed under 
the windows. 

All air conditioning equipment will 
be concentrated in the third base- 
ment and on two of the upper 
floors—the 15th and 32nd. Another 
unusual feature will be a provision 
for operating the system in any one 
of five groups of eight floors, without 
reference to the rest of the building. 

Thus, the Mellon Bank, which will 


occupy the first eight floors, could 
air condition its section of the build- 
ing around the clock, if desired, while 
the higher offices occupied by U. S. 
Steel subsidiairies were closed for the 
night, or vice versa. The new build- 
ing is located next to the present 
Mellon Bank building and banking 
facilities will be integrated on the 
lower floors. 

In addition to the horizontal zones, 
the conduit system also will be 
divided vertically into east and west 
zones. And in order to keep duct 
sizes to a minimum, the interior zone 
air conditioning also will be divided 
into halves. 

All interior zone ductwork and 
the main steam and water risers 
will be taken up through the build- 
ing in a central core area which also 
will be used for the extensive eleva- 
tor bank. 

Approximately 225,000 cu. ft. of 
outside air will be brought into the 
building every minute through elec- 
trostatic filters for the removal of 
dirt, dust, and pollen. 

The big Pittsbufgh installation 
will duplicate in many respects the 
Conduit Weathermaster installations 
now being completed in the United 
Nations Secretariat Building and 
three other new Manhattan sky- 
scrapers at 1407 Broadway, 100 
Park Ave., and 55th and Broadway. 

The 525 William Penn Place build- 
ing will rise as a shaft-like structure 
with an exterior of limestone and 
stainless steel. Even the cooling 
tower on the roof will utilize stain- 
less steel and considerable use of 


the same metal will be made in the 
interior of the building. 

Windows on the air conditioning 
equipment sections of the 15th and 
32nd floors also will be replaced by 
stainless steel grilles, matching the 
exterior spandrel design. 

Associated architects for the new 
structure are W. K. Harrison, M. 
Abamovitz, and W. Y. Cocken of 
New York and Pittsburgh. The con- 
sulting engineer for air conditioning 
is Meyer, Strong & Jones of New 
York. 


Madden To Sell Perfection 
Water Regulating Valves 


CHICAGO —S. E. Wolff, general 
sales manager of the Perfection Gear 
Co., has announced the appointment 
of Madden Brass Products Co., 1111 
N. Franklin St., Chicago 10, as exclu- 
sive distributor of Perfection high- 
quality line of water regulating 
valves. 

The complete line which has been 
on the market since 1936, with valves 
ranging in size from \ in. IPS to 3 
in. IPS, will continue to be identified 
by the brand name, “Perfection.” 

Manufacture of the water regulat- 
ing valves continues at the Perfec- 
tion plant in Harvey, IIl., but sales, 
distribution, and related details are 
being handled at the Madden Brass 
Co. plant in Chicago. 


La. Electrical Distributors Formed 


BATON ROUGE, La.—The Secre= 
tary of State has issued a charter 
to Louisiana Electrical Distributors, 
Inc., of Pineville, which proposes to 
deal in electrical appliances under 
authorized capital stock of $25,000. 
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Makes money for its dealers, generates extra sales! 


Get complete details on valuable Mitchell dealership now! 


MITCHELL 


MANUFACTURING COMPANY} 


2525 N. Clybourn Ave. ®@ 


Mail Today! 
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Chicago 14, Ill.y gy 
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Dealer’s Name 


Mitchell Mfg. Co. 
2525 N. Clybourn Ave., Chicago 14, Ill. 


Send me all the facts and quote me dealer prices 
at once on Mitchell Room Air Conditioners. 


Address 


City 


State 
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ORMATION IN A HANDY FORM 
- NOW READY 
or 


4 Audels Refrigeration 
and Air Conditioning 
Guide. Highly en- 
dorsed for Engineers, 
Servicemen, Shopmen. 
Covering modern Prin- 
ciples, Servicing, Op- 
eration & Repairs of 
Household, Special, 
Commercial & Indus- 
trial units. Including 
Freon, Quick Freezing 
Lockers, Water Cool- 
ers and Air Condition- 
ing Systems. 
ANSWERS 
YOUR QUESTIONS 
1280pages 46chapters 
All Fully Illustrated 
and Indexed 
for Ready Reference 


3 
4. COMPLETE @ PAY ONLY *1 A MONTH 


Get This Information for Yourselt. men 3% Se Te Today. 
No Obligation Unless Satisfied. ASK 
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AUDELS 
ané AIR CONDITIONING GUIDE 
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AUDEL, Publishers, 49 W. 23 St., N. Y. 10 


In the Spotlight: 


WILSON 


h FREEZERS « 
\, MILK COOLERS « 

\ = COMMERCIAL 
REFRIGERATION 


Write, wire, er phone concerning 
dealership Franchise Availabilities 


WILSOK 


Smyrna, Del. 


REFRIGERATION, Inc., | 


Australian Washer Uses 
Sound Waves To Shake 
‘Dirt Free from Clothes 


| NEW YORK CITY — Creating 
| sound waves to force water vibra- 
tions which shake dirt free from 
| clothes is the principle on which a 
| new electric washer, invented by a 
| pair of Australians, operates. 
| The washer was introduced into 
this country recently by Herbert 
Jones, co-inventor of the machine 
and a principal of Excell & Jones, 
Pty., Ltd., of Melbourne, Australia. 

Jones said that he expects to mar- 
ket the machine in America soon. 

The washer is a cylindrical unit, 

about 13 in. high and 6 in. in diam- 
eter. It weighs only 7 lbs. and is 
claimed to handle 6 lbs. of dry wash 
| at one time. 
To operate, the cylinder is placed 
| in a sink or flat container. Clothes 
| are packed around it and soap and 
water added. Current applied to the 
washer produces sound waves which 
cause the water to oscillate at the 
rate of 120 times per second. This 
shakes the dirt free from the clothes, 
Jones said. 

The new washer, when marketed 
here, will be manufactured in the 
United States under license to Excell 
& Jones. The price is expected to 
be somewhat less than for American 
machines. 


Neighborhood Theater Cooled 


UTICA, N. Y.—The first neighbor- 
hood theater in this city to install 
air conditioning is the Uptown thea- 
ter. 


Attending Dole Sales Conference 


Attending the annual sales 
meeting of Dole Refrigerating 
Co. at the Sherman hotel re- 
cently, were reading clockwise: 
Art Monroe, sales engineer; 
Jerry Wilkerson, sales engineer; 
Bud Ryan, sales engineer and 
New York manager; Jack Arm- 
strong, sales engineer; Harold 
Hansen, sales engineer; Don 
De More, sales engineer; Bruce 
Tweed, vice president; Orion 
Rose, secretary and treasurer; 
L. E. Smith, sales manager; H. 
W. Kleist, vice president and 
chief engineer; Edw. J. Tweed, 
president and general manager; 
George Keeler, secretary to 
president; Hal Clay sales engi- 


neer; Ernest Wilbur, advertising manager; Bill Rentschler, factory manager; Al Sawyer, sales engi- 
neer; Howard De Baugh, sales engineer; Lew Russell, sales engineer; Rudy Hermann, engineer. 


Mills Industries Publishes 
Catalog with New Data 


CHICAGO—A new edition of 60- 
page Catalog 204-1 has been an- 
nounced by Mills Industries, Inc., 
4100 Fullerton Ave., Chicago 39. 

Complete up-to-date performance 
data on the full line of Mills com- 
pressors and condensing units—air- 
cooled %4 to 3-hp., water-cooled 1% 
to 10-hp., and combination air and 
water-cooled % to 3-hp., is presented 
by the company. 

Catalog contains detailed specifica- 
tions, dimensions, and revised data 
needed for proper selection of units 
for cooling, refrigeration, and air 
conditioning. 


and he knows 


over a quarter century. 


You can be sure that a manufacturer who 
devotes all his efforts on the production of 
one type of product alone will give you the 
best that he is capable of offering you. 
Because he concentrates his skill and talents 
—research and experiments—capital and 
labor investment on the one purpose, he 
puts all his faith in the success of that 
pursuit. He faces a competitive market, as 
it were, with one “shot” of ammunition— 
“it better be good’ if he 
expects to survive. He must depend upon 
that hope and confidence in his enterprise 
that his single effort will be rewarded by 
your acceptance of his product. 


Tubing is the only product of Wolverine 
Tube Division. It has been our product for 


Plants at Detroit, Mich. and Decatur, Ala. 


Do business with a 


company that manufactures. 


Service. 


WOLVERINE TUBE DIVISION 


Calumet & Hecla Consolidated Copper Company, Inc. 


1413 Central Avenue °« 


While never overlooking the possibility of 
making our product better, we are also 
giving much attention to ways and means 
of bringing you greater benefits in the use 
of tubing through Customers’ Engineering 


Wolverine tube is produced under one 
quality-control from ore to finished product. 
You can buy this non-ferrous seamless tube 
with absolute confidence. 


Send for literature about the application of 
tube in your particular field. 


Manufacturers of seamless, non-ferrous tubing 


Sales Offices in Principal Cities 


Detroit 9, Michigan 


Appliance Dealer Talks 
New Hat 


LEXINGTON, Ky.—By capitaliz- 
ing on the well-known fact that few 
men will buy a new hat, until forced 
into it, Jett’s, Inc., appliance dealer 
here, has boosted slow sales of re- 
frigerators by offering a free hat 
with every major appliance pur- 
chase. 

The store, which combines men’s 
apparel with its appliance depart- 
ment, offers a gift certificate which 
entitles the man to a $15 hat at any 
hat store in the city, with his appli- 
ance purchase. 

The stunt, which was started well 


in advance of Easter, was credited , 


with the sale of a dozen additional 
refrigerators in two weeks, accord- 
ing to E. Jett, owner of the store. 

“Undoubtedly, it was the woman 
of the house who was _ responsible 
for most of these additional sales,” 
Jett grinned. “Since they saw in the 
gift offer a chance to make their 
husbands do away with old hats, and 
to install a needed new refrigerator 
at the same time.” 


Steinley Heads UsAirco 
Advertising, Promotion 


MINNEAPOLIS—A. A. Feinberg, 
president of United States Air Condi- 
tioning op. here, has announced 
the appointment of 
Reinhard Steinley 
of St. Paul as ad- 


pointment marks 
the beginning of 
the company’s 
plans for a vastly 
extended advertis- 
ing and promotion 
program to further 
exploit this expan- 
Reinhard | Steinley sion of the air 
conditioning market,” Feinberg com- 
mented. 

Before coming to the United States 
Air Conditioning Corp., Steinley was 
associated with several Minneapolis 
and St. Paul advertising and graphic 
arts firms. 


Mytelka & Rose To Handle 
Mitchell and Gibson Lines 


NEWARK, N. J.—Mytelka & Rose, 
Inc., New Jersey appliance distribu- 
tor, was recently appointed as dis- 
tributor for Mitchell room air condi- 
tioners and Gibson refrigerators, 
ranges, and freezers. 

The firm’s line also includes Cape- 
hart television, radios, and phono- 
graphs as well as Simplex ironers 
and driers. 

To accommodate the increase in 
products, Mytelka & Rose recently 
moved to larger quarters at Televi- 
sion Center, 1020 Broad St., Newark. 


Thomas Glen Pa 
Tesco In North Jersey 


NEWARK, N. J.—Ted Yecies of 
Tesco Distributors has announced the 
appointment of Thomas R. Glen as 
sales engineer in the north Jersey 
area covering Staten Island, Hudson, 
and Bergen counties. 

He is a graduate of Rutgers uni- 
versity and has been with the General 
Electric Co. of Bloomfield, N. J. since 
1941. Most of this time was spent 
in the air conditioning department 
doing development and_ research 
work. 

In line with the new Tesco policy 
the company is employing only sales 
engineers with a complete  back- 
ground of refrigeration and air con- 
ditioning experience. 


Group Hits Utility 
Water Heater Selling 


HAMILTON, Ont., Can. — Action 
aimed to curb the sales of hot water 
heaters and other appliances by the 
Hydro in Ontario was taken at the 
annual convention of the Ontario 
Branch, National Association of Mas- 
ter Plumbers and Heating Contrac- 
tors of Canada. 

Delegates adopted a resolution to 
form a committee dealing with this 
situation, following considerable dis- 
cussion. 

Sponsor of the motion, David 
Hoover, Windsor, accused the Ontario 
Government of undemocratic prac- 
tice in competing with appliance 
dealers. 


vertising and sales | 


promotion man- | 
ager. 
“Steinley’s ap- 


ASK YOUR DEALER 


SCHAEFER BRUSHES 
ARE BETTER BRUSHES 


No. 144-244 
S. S. Wire Tube 


Copper Pipe 
Cleaning Brushes 


Cleaning Brush 


¥ 100—Tin 
Handle. Acid Brushes 


Copper Tube Fitting 


Brush 


No. 10! T. W.— 
Acid or Dope Brush 


No. 816—Tinners 
Wire Brush 


No. 694—Radiator 
Bronzing Brushes 


No. 102 Condenser 
Tube Brush 


or wholesaler can supply you 
Yow dean any eo these on-the-job-teched” 
brushes. Schaefer Brushes will save you 
money because they do a better clean- 
ing job in less time. 2 


pre 


SEND US YOUR CLEANING PROBLEM 
© ve * 
Everyone has, from time ri time, ‘a par- 
ticular job of age | for which no brush 
is suitable. When these problems arise 

send it to Schaefer to be solved. 


SCHAEFER BRUSH MFG. co. 


117 W. Walker St., Milwaukee 4, Wis. 


BUILT “NOT TO LEAK.” Con- 


CEE-KLEER SELLS YOU. 
TO YOUR CUSTOMERS 


Make Trouble Visible 
with the only liquid indicator that fully indicates 


FULL 360° VISION 
Making Possible a Rapid Diagnosis of Operating Troubles. 

ENGINEERED By Service Men for Service Men 
PROVIDES Positive indication of excess oil in the system 
CEE-KLEER Sight Driers are 100% cleanable and refillable. A 
combination: Sight Drier-Strainer-Filter ALL IN ONE. Traps sludge, 
wax and foreign particles—assures clean systems. Makes servicing 

easier, faster—eliminates guess work. 


CEE-KLEER PRODUCTS CO. 


your jobber or send for 
free literature to 1335 Walnut St., Cincinnati 10, Ohio 
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AIR CONDITIONING & REFRIGERATION NEWS, 


Firm Sees 7 Competitors ‘Die’ Over 20-Year Period 
As It Grows, Develops by Promoting, Selling Service 


JUNE 5, 1950 


AGE REFRIGERATION SERVICE 


4614 WALNUT STREET @ PHILADELPHIA 39, PA. 


CUSTOM BUILT REFRIGERATORS 
COMMERCIAL & DOMESTIC @ SALES AND SERVICE 


DAILY REPORT OF EXTRA WORK 


(ALSO MATERIAL AND EQUIPMENT TRANSFER) 
CONTRACT NO. 


PHILADELPHIA—The business of ” Dare 
servicing refrigeration equipment can item Extra No Sheet No. 
Address Basis: LumpSum () T.&M. O 


he made to grow and improve astute 
selling, promotion, and management 
ideas, it has been demonstrated by 
Ace Refrigeration Co., which has 
been in business here for some 20 
years. 

Until a few years ago, this com- 


The following labor and materials have been used in connection with above extra work: 
LABOR MATERIALS 


NAME TASS Re" | Hours | nate DESCRIPTION unit 


AMOUNT QUANTITY 


a 
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pany was operating 100% on service 
york only, but in recent years it 
jas added a line of reconditioned and 
repaired boxes for sale to the public. 

“When we first opened in our 
present Walnut St. location we were 
right in the middle of seven other 
vefrigerator dealers,” says owner 
Paul Harvey, “and many told us that 
ve wouldn’t be able to stay here 
long. But now, 20 years later, we 
have grown and developed and none 
of the other dealers are here. And 
the reason for it is the fact that we 
always promoted and sold service.” 


USES PHONE DIRECTORY 


The only advertising used by Ace 
on the service end of the business is 
the telephone directory. The company 
then sells itself to individual cus- 
tomers and depends upon word-of- 
mouth to bring in additional business. 
It is felt that these two types of ad- 
vertising are the basis for businesses 
remaining in the same place and 
growing. 

“Every time that we get a service 
call, either myself or one of our em- 
ployes visits with the customer,” ex- 
plains Harvey. “After a careful exa- 
mination of the equipment the cus- 
tomer is told how much the job 
would cost and that our work would 
be guaranteed for a certain length 
of time and we would give this guar- 
antee in black-and-white. 

“We found that many customers 
didn’t want us to take their refrigera- 
tors to our workshop for a generally 
common reason. That once it was in 
a repair shop, the repairman would 
‘find’ many other items wrong and 
would have to correct them to make 
the refrigerator operate. The cus- 
tomer therefore would call in two or 
three different firms and get a gen- 
eral idea of what had to be done and 
the approximate cost. 

“Knowing this existing situation, 
we told all our customers to check 
and price the job that we were going 
to do for them with others if they 
wanted to. And also that once the 
refrigerator or motor was removed 
to our repair shop, there would be 
no further price increases for finding 
other work necessary. If we didn’t 
do a good estimating job right then 
and there then it would be our prob- 
lem and we would live up to our 
price and work offered.” 


SATISFIED CUSTOMERS 


Since Ace Refrigeration Co. is 
located in an apartment house district 
in the city, one satisfied customer 
told another. This became continu- 
ous as landlords reduced the amount 
of repairs that they would make in 
apartments. Tenants who left the 
apartments for their own places be- 
came customers. 

The repair shop is located in the 
basement of the Ace property and to 
help people identify the location, the 
firm always has a few reconditioned 
boxes on the sidewalk. Within the 
past few years, Ace has been re- 
conditioning and displaying some of 
these boxes for resale as many 


apartment tenants have found it ad- 
visable to buy reconditioned boxes 
rather than make repairs. They sel- 
dom buy new boxes because they feel 


Paul Harvey, owner of Ace Refrigeration Co., Philadelphia, is shown over- 
hauling some units on a production work bench in basement repair shop. 


that sooner or later they may move 
into a home and then that old model 
will not be suitable for the property, 
it was pointed out. 


PROMOTING USED BOXES 


To promote this business, Ace has 
been advertising in the classified sec- 
tions of the newspaper and has also 
found that handbills_ stuffed into 
apartment house mail boxes pays off 
for them. 

On all service jobs the Ace man- 
agement makes out a sheet headed 
Daily Report of Extra Work. On this 
sheet is recorded all the extra work 
that has to be done to refrigerators 
on which a certain flat price had 
been quoted but on which some 
extra work had to be done, for which 
the customer could not be charged. 

This sheet lists the labor and ma- 
terial costs and by following this 
sheet, the firm has been able to show 
the results to the repairmen making 
the estimates when they are called 
out so that they are more accurate in 
pricing work to be done, Harvey ex- 
plained. 

Ace sells service contracts to all 
commercial firms. Contracts are 
yearly and are price based on the 
year and horsepower of the equip- 
ment. Charges range from $25 to 
$100 per year for %4-hp. motors not 
over two years old to 3-hp. models up 
to five years old. In between prices 
are given for the various sizes and 
ages of equipment, according to 
Harvey. 


SERVICE CONTRACT WORDING 


The following is the wording of 
one of the company’s service con- 
tracts: 

SERVICE CONTRACT 
(Yearly) 


“The Ace Refrigeration Co. agrees 
to service and repair all the equip- 
ment listed below for the period of 
one year. 

“This service includes all repairs 
to the control and refrigerating unit 
which may result from normal usage 
of said equipment. 

“The above company will give 
service at any time upon the cus- 
tomer’s notification. 

“All equipment not in good work- 
ing condition at time of contract 
will be repaired by the Ace Refrig- 
eration Co. at its then prevailing 
rates of time and material. 


“This service does not include such | 
items as gaskets, hinges, locks, paint | 
interior and exterior 


or porcelain 
surfaces of said equipment. 


NITS - PARTS - TOOLS - SUPPLIES | 
By Mad From This Big Hew Catalog! 


Write Now For Your FREE Copy 


© Large Stocks 


© Fast Delivery @ Complete Satisfaction 
@ Authentic Manufacturers’ Parts 


“No glass will be replaced in any 
showcases or walk-in boxes except 
as a Time and Material job. 

“All monthly payments are pay- 
able for 30 days in advance. Failure 
of customer to make payments 
terminates said contract. 


“Contracts may be terminated by 
either party upon a 30-day notice. 

“The said company is not respon- 
sible for any damages from fires, 
flood, A«‘s of God, etc.” 


TOTAL LABOR FOR DAY 
PREVIOUSLY REPORTED 


TO DATE 


18 THIS FINAL SHEET. 


suPrT. 


(Y¥E6 OR NO) 


APPROVED FOR LABOR AND MATERIALS: 


All extra work that has to be done on refrigerators on which a flat price 
has been quoted is recorded on sheet like this. 
repairmen making estimates to improve accuracy of their estimates. 


Results are shown to 


demand 


* Rugged forged brass body. 
* Large integral inlet strainer. 


pipe thread applications. 
* Sturdy mounting boss. 


ETROIT 


Tusly Oaks 
from Top... 


* New plastic-imbedded water-proof coil. 


* Connections available for flare, sweat, or 


DETROIT 
683 SOLENOID VALVES 


Top to bottom, inside and out, DETROIT 683 valves stand for true solenoid 
superiority! They require little space, are easy to install and simple to (%" 
service! The entire valve, for example, can be completely disassembled 
without breaking the refrigerant line. Furthermore, the 683 series is 
designed for adaptability—three standard models available for flare, 
sweat, or pipe thread connections. Add to this such outstanding DETROIT 
features as water-proof construction, integral inlet strainer, and “kick- 
off” spring for positive closure, and you'll agree that for replacement 
or new installation the 683 just can’t be beat! DETROIT solenoids are 
available in capacities from 3 to 20 tons Freon-12. So whatever your needs, 
demand DETROIT for the best in solenoid performance, service, economy! 


ETROIT 


LUBRICATOR COMPANY 


a | 


sweat (%”" or 
connections. 


683 in forged brass body 
available with either flare 
or %” S.A.E.) or 
Y%" O.D.) 


683 also available in 
cast brass body with 
¥%” female N.P.T., in- 
let and outlet connec- 
tions. 


DETROIT HEATING AND REFRIGERATION CONTROLS « ENGINE 
SAFETY CONTROLS © FLOAT VALVES AND OIL BURNER EQUIP- PA 
MENT © DETROIT EXPANSION VALVES AND: REFRIGERATION sig: 


© Prompt Shipments to all points in U.S. and the World 
Wholesale Only—Please Write On Your Letterhead 


AIRO SUPPLY CO. 


5900 TRUMBULL AVE., DETROIT 8. MICHIGAN 
Division of Amrmicay Rapuror & Stardard Saritary conronarion 


Canadian Representatives: RAILWAY & ENGINEERING »v . ACCESSORIES ¢ STATIONARY AND LOCOMOTIVE LUBRICATORS es 
SPECIALTIES, LTD.—Montreal, Toronto, Winnipeg ie 
de 
2732 N. A SH LA N D AV t N UE e CHICAGO 14, I L Oe Seung home ama industry AMERICAN-STANDARD © AMERICAN BLOWER ¢ CHURCH SEATS © \ DETRO‘T LUBRICATOR «© KEWANEE BOERS « ROSS HEATER * TONAWANDA IRON i ¥ 
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They'll Do It Every Time... . By Jimmy Hatlo 


Fos ABOUT YOUR DOES THIS FIRM 


? QUALIFICATIONS, } GIVE SUMMER AND 4 
- MISS POTHOOKS») WINTER VACATIONS? NV COUNTRY CLUBS 
es WE/RE LOOKING ) WITH PAY, OF COURSE? 

: FORA GIRL —/ HOW ABOUT A PENSION 


PLAN 2 HOW MUCH SICK 
LEAVE D0 YOU HAVE AIR- 
CONDITIONING FREE 
HOSPITALIZATION € DO 
YOU SERVE TEA? NOW 
ABOUT OVERTIME **:s 


IS SHE APPLYING FOR 
A JOB OR JOINING A 


MONGOOSE CAN'T 
GET A WORD roy 
TILL HE TELLS HE 

ABOUT COMING IN EVERY COUNTRY NEEDS 
OTHER SATURDAY:: SHE 
WENT THAT-A-WAY!! 


IT'S NICE OF THEM TO 
COME HERE FOR THE 
INTERVIEW **-DID 
MONGOOSE SEND A 
LIMOUSINE FOR ‘EMS 


WHAT THIS 


IS STARTING 
SCHOOLS INSTEAD 


5 OF FINISHING 
B53 pscHoois >) 
\); vs y 


Z 
Z| "Who's INTERVIEWING 
WHOM 2 OR WHY 


\ WN PERSONNEL MANAGERS 


GO HOME CRABBY +s. 


THANX TO 
ROGER H.REBMAN, 
JORDAN RD, DE PERE,WISC. 


= 
+30 os LEZ nS IE 
==> 3 30 FF, ee LLL EL gE ti5>55) 
SPR. 1950, KING FEATURES SYNDICATE, Inc, WORLD RIGHTS RESERVED. —_ = g —~ ~~ 
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Do You Have ‘One Foot In the Door’? 


CUE OST SELES TES 
a b 


Cadets on parade present a precise, 
uniform appearance, but under 
their caps they are individually 
different. 

In electric motors, however, uni- 
formity in appearance is not 
enough—uniformity of performance 
is the true measure of their worth. 
The fact that Emerson-Electric 
Motors are uniform in perform- 
ance is no coincidence, for behind 
each one stands a pioneer motor 
manufacturer with 60 years of 


Write us today: 


charge- 


MOTORS «+ FANS 


x 
ss 
- 
be. 
¥ 
4 
te 
£ 


Specify 
Emerson- 
Electric 
Motors for 
Uniformity 


engineering, and precision pro- 
duction experience. 

Your products, too, demand this 
same uniform performance in ad- 
dition to identical standards of 
appearance. It will pay you to con- 
sider Emerson-Electric Motors for 
the vital job of powering your 
product with unvarying efficiency 
and dependability. 

Your inquiry is invited. Learn about 
the many advantages of Emerson- 
Electric Motors, 1/20 to 5 h.p. 


THE EMERSON ELECTRIC MFG. CO. 
ST. LOUIS 21, MO. 


EMERSON Zs ELECTRIC 


— APPLIANCES 


AN INTERNATIONAL INSTITUTION « SUBSCRIBERS ALL OVER THE WORLD 
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Office ; 
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Sound Reasons Why Women 
Should Want To Buy 


Home Freezers 


OMAN’S work is never done, because of the multitude of 

duties that have to be repeated daily, over and over again. 
That’s why the home freezer is one of the greatest wife-saving 
devices ever invented. 


The home freezer cuts into two of the biggest chores of all— 
cooking and shopping. From any standpoint, overworked house- 
wives ought to go for it. 


Here are some of the ways in which the home freezer makes 
life easier for the busy housewife: 


1. Quick meals. Aided by a home freezer, a complete dinner 
may be turned out in 25 minutes or less. Same dinner would take 
at least two hours to prepare if Mrs. Homebody started from 
scratch. This time-and-labor-saving is accomplished by cooking 
and baking in quantities, and freezing for future use what isn’t 
needed immediately. 

2. Breads and pastries always available. Flour products— 
like bread, pies, cakes, and cookies—when frozen, keep perfectly 
without getting stale until used. They can be bought and stored— 
or baked and stored—in substantial quantities. Never again will 
the housewife run out of bread on Sunday when the stores are 
closed. 

3. Leftovers save money, and can be tasty. The Thanksgiving 
turkey graces the April 1 table, if desired. With leftovers, the 
home freezer can augment the electric refrigerator on a bigger 
scale. This helps the harried housewife on one of her most 
bothersome problems: variety in her daily meals. Saves her 
husband’s money, too. 

4. Lunches for schoolchildren and for Dad. There’s no every- 
day rush to pack lunches for women who can dip into a freezer. 
Once a week they can be made up, frozen, and withdrawn from 
the freezer at will. When Sonny and Daddy open their lunch- 
boxes, the sandwiches, etc. will be refreshingly fresh. 

5. Entertaining friends is a delight. The hostess isn’t too 
tired to enjoy the party when she owns a home freezer. She can 
get ready for the party days, or even weeks, in advance. Sand- 
wiches, snacks, hors d’oeuvers, and even complete dinners can be 
prepared at leisure and stored in a freezer. At the time of the 
party, the hostess can don her frilliest dress and enjoy herself. 

6. Emergencies cause no tears. Unexpected company will 
never throw a monkey wrench into the housewife’s arrangements. 
Does hubby bring home his boss or an old friend home for dinner 
without warning? Plans for dinner can be expanded quickly, 
if she has a home freezer. 

7. Shopping time is saved. Once a month in the supermarket 
is often enough to fill up a big home freezer. With stores 
crowded, parking difficult, and gasoline and automobile upkeep 
expensive, that’s a great advantage. And what a time-save’! 
Many women spend almost a third of their lives shopping. They 
needn’t, if they have a home freezer. 

8. Wholesale buying at low prices. This is an angle that has 
been widely publicized. And it is true that one can save plenty 
on food bills by buying in quantity (and in season) if one owns 
a home freezer. 

9. Variety of menus. From a freezer the harried meal-plann:t 
can withdraw strawberries in December, avocadoes in June, and 
pumpkin pie at any time. No husband should be bored! 

Any way you look at it, the home freezer is God’s Gift *o 


Women. 
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Wholesaler’s Truck 


Refrigerant Drums, Other Fast-Moving 


Hart & Associates Opens 
In Chicago as Testing Lab | 


Serving THE REFRIGERATION 
~ inpustRY Since 1919 


Items Carried to Outlying Areas 


For Controls, Motors, Etc. 


CHICAGO—A laboratory devoted 
to product development and commer- 
cial testing of all types of electrical 


= Keeps on the Road 
4-5 Days Per Week 


For Top Performance . 


FREON SHELL AND TUBE CONDENSERS 
DRY-EX WATER CHILLERS 


Firm Covers Contractors In 


equipment and materials has been 


an- 
es: West Michigan Once Monthly opened by Henry A. Hart and Asso- HI-PEAK WATER COOLERS 
mi a a de ronan ng ag ee FREON SHELL AND COIL CONDENSERS 
GRAND RAPIDS, Mich.—One of e new laboratories are designe HEAT EXCHAN ATORS 
-he pioneers among parts wholesalers to conduct tests on materials and | CHANGERS OIL SEPARAT| 
i) taking the store to the contractor oe “7 ae asap dis- INDUCED DRAFT COOLING TOWERS* 
a f well-stocked truck, ion, transformation, and con- | 
by Page S ol a te ag weligesira sumption of electricity. Motors, gen- | EVAPORATIVE CONDENSERS 
out a truck on the road after a erators, heating devices, insulating LIQUID RECEIVERS 
a pse of several years. nied. Gen és te ee and conducting materials, electronic . 
Founded by Benj. F. Harris in ; components, and assemblies, along | BLO-COLD INDUSTRIAL UNIT COOLER 
1937, Harris Supply now operates 7°79 parts wholesalers in with electro-mechanical units and PIPE AND FIN COILS 
yer ‘large stores in both Grand Rapids having a well-stocked truck call controls, are a few of the things 
ive ind Kalamazoo under the manage- upon customers in outlying page ane test and development in | AMMONIA CONDENSERS 
n f Clarence W. Harris and Ila . e laboratories. I ° A new Acme product with out- 
ae Unseld, son and daughter, Pnease es wie vos Also available is a consulting serv- donding teotures. — for 
respectively, of the founder. Grand Rapids and Kalamazoo, ice designed to augment the engineer- rigs. dag 
. ; : Mich., recently put this new ing staff of industrial concerns. Re- 
Just after the firm was organized 
gr. in Holland, Mich., Harris took a trvck on the road after a gistered professional engineers dis- BBV ISL TURES) Inc. pt 
yer truck on the road with the slogan lapse of several years. cuss problems of design and develop- + MICHIGAN in principal cities 
“Your Jobber at Your Door.” It ment and suggest necessary oe | 
wasn’t long before headquarters was to improve production and quality. | 
= shifted to Grand Rapids, but opera- Hart has been an electrical engi- | 
tion of the truck was continued until neer at Armour Research Foundation 
World War II made it impractical. of Illinois Institute of Technology 
a . where he was responsible for many 
The new truck carries the same — RIGHT: Noteworthy among simi- projects in the Machines and De- 
a ae he” ow lar trucks, the new Harris vices section. He resigned recently |, en s, 
pe —_ Supply vehicle has special to found the new laboratories. ALLENGER 
Specially built on a 1-ton Stude- shelving and an arrangement ; | 
baker chassis, the present truck for carrying several full-size Spear Appoints Hudgens Buyer | CAPACITIES 
arr valves, controls, fittings ; F . | 
pres Sun nt bP ee. ao 145-Ib. refrigerant cylinders. PITTSBURGH — J. Ww. Hudgens | 
gaskets, refrigerant, and the like. has gery mers a of ne 
“Generally we plan to keep fast- ances and television of Spear and | 
stan Ge a en toe” cohien Co. He formerly was with A. Polsky | SGQIGITUS PST Cae ee 
of Mrs. Unseld, who is president of the ro Co. of Akron, and the May Co. Established 1908 
firm. P ‘ cylinders. Shelves on the left side | _ of 
mn. | The light-weight aluminum bins yn the full length. 
ng that line both sides of the truck in- Inside the body above the rear 
terior were specially designed with gqoor is a light connected to the C tir ll d b 
a tilt towards the outside walls. truck’s parking light circuit which On O ? ” 
oa This is to keep the parts from slid- can be used to illuminate the interior. | 
e- ing off the shelves when the truck It is planned to operate the truck | 


is in motion or parked at an angle. ver a series of four different routes 

Another unusual feature is that covering much of western Michigan, 
es provision has been made to carry the truck being out on the road from 
145-lb. drums of refrigerant. As can Monday morning to Thursday or 
be noted in the accompanying photo, friday night. This means that it will 
the large cylinders stand at the for- cover the same route every five 


Means More DEPE. 


r A 
‘ ward end of the body directly behind weeks, and it will probably result 
e the cab, the shelves on the right- jn the truck arriving at the contrac- 
m hand side stopping just short of the tor or dealer’s place of business the | 
1g front end to allow room for the same day every month. 
't SS eae i! Postcards are being sent out a few | ) 
days ahead, however, to remind cus- 
| SEND THIS ISSUE | tomers that the truck is on the way. 
| TO YOUR FRIENDS Besides over-the-counter and truck 
- sales, Harris does a considerable 
ly IN THE INDUSTRY | mail-order business, according to | 
= : Mrs. Unseld. Mail or phone orders | 
ill | - +++ Without Charge. || for heavier equipment that hit just 
| a NEWS service | right will be delivered by the truck. 
re | : For the present the truck is being 
manned by Clarence Harris, sales 
| AIR CONDITIONING & | manager of the firm, and the driver, 
1g | REFRIGERATION NEWS || Don J. Smith. 
he 
er 1 450 W. Fort St. Thompson's Handles Sales & Service 
t Detroit 26, Mich. 
s . cl MORGAN CITY, La.—Thompson’s 
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Wagner Electric Opens 
New Southern Sales Office 


ST. LOUIS—The southern portion 
of the sales territory served by the 
St. Louis electrical division branch 
of Wagner Electric Corp. has been 
set up as a separate unit, with head- 
quarters in Memphis and a sales 
office in New Orleans, the company 
announced. 

A. C. Allen will remain at Mem- 
phis as branch manager of the 
newly-established territory. 

The remaining territory, with a 
main branch in St. Louis and a sub- 
branch in Indianapolis, will be under 
the direction of J. J. Scheid, who 
succeeds H. N. Felton as manager 
of the St. Louis branch. Felton was 
recently elected vice president in 
charge of sales of the Wagner com- 


pany. 


Skarda of Reco Will Visit 
21 Latin American Countries 


PHILADELPHIA—-Emil F. Skarda, 
export manager for Refrigeration 
Engineering Corp. here, recently em- 
barked on a five months trip cover- 
ing 21 Latin American countries, the 
company has announced. 

Skarda started his tour in Mexico 
City. He will work his way south 
through Central America, down the 


western coast of South America, 
crossing from Santiago, Chili to 
Buenos Aires, Argentina. He will 


return by way of the east coast of 
South America, making several stops 
in the West Indies. 


Nashville Electric Show 
Draws 85,400 Visitors 
To View 42 Exhibits 


NASHVILLE, Tenn.— ‘The 1950 
Electric Show which closed on Satur- 
day, May 13, proved to be a big 
success from every point of view,” 
William D. Hall, sales promotion 
manager of the Nashville Electric 
Service, reported recently. 

He said that officially 85,400 per- 
sons visited the 42 exhibits by local 
distributors and appliance and elec- 
trical dealers. 

“If previous promotions of this 
nature are any indication,” he com- 
mented, “Nashville appliance dealers 
are in for a very busy summer of 
selling. 

“And there will never be a better 
time to make hay while the sun 
shines on white goods.” 

The show is an annual affair to 
remind the public of the advantages 
offered them to use electrical equip- 
ment through the supply of cheap 
TVA power. Great emphasis is 
placed on major appliances, particu- 
larly ranges. 

Both local newspapers carried spe- 
cial sections on the electrical home 
at the start of the week long show. 
The special section (actually two 
sections) in the Tennesseean ran to 
28 pages and was almost completely 
filled with appliance advertising and 
editorial copy. 

The show itself was enlivened by 
a number of entertainment acts and 
by animated and unusual displays in 
the exhibit booths. Such displays in- 
cluded a complete talking kitchen and 
“tumbling refrigerator.” 


Hotel Believes Air Conditioning a ‘Must’ In Restaurant 
Below Street Level; Customers, Employes Stay Longer 


Ken Hawthorne, as- 
sistant manager of 
the Gibbons hotel in 
Dayton, has _ his 
morning cup of 
coffee in his air 
conditioned restau- 
rant. In the back- 
ground is the 5-ton 
Frigidaire unit and 
ductwork to the ad- 


joining room. The 
hotel considered the 
air conditioning a 
must because the 
restaurant and bar 
are located 2 ft. be- 
low the street level. 
In addition to the 
unit shown, there 
are three 3-ton units 
in the bar and grill. 


DAYTON — “You can’t expect 
people to eat in a hot room two feet 
below street level. That’s why we 
have air conditioning.” 

So said Ken Hawthorne, assistant 
manager of the Gibbons hotel here, 
about the air conditioning installed 
in the hotel’s restaurant, bar, and 
grill. 


The installation consists of one 
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Top performance 
for tough jobs! 


Chevrolet PeL Truck performance consists of many things. 
There is Chevrolet design—brilliant and functional—design 
with a purpose. There is Chevrolet construction—sturdy and 
dependable —for lasting usefulness. 


And there is Chevrolet power—power to deliver the goods— 
more power than Chevrolet trucks ever had before. Two 
great valve-in-head engines—the Load-Master 105 h.p. and 
the Thrift-Master 92 h.p.—make these the most powerful 
Chevrolet trucks ever built. 


These new PeL models are far ahead in features, too; yet they 
cost surprisingly little to buy, to operate, to maintain. And 
that adds up to value—the kind of outstanding value that 
year after year makes Chevrolet America’s fastest selling truck. 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICH. 


LEADING WITH ALL THESE PLus FEATURES: 


e TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load- 
Master and the Improved 92-h.p. Thrift-Master—to give you greater 
power per gallon, lower cost per load e THE NEW POWER-JET 
CARBURETOR: smoother, quicker acceleration response e« DIA- 
PHRAGM SPRING CLUTCH for easy action engagement « SYNCHRO- 
MESH TRANSMISSIONS for fast, smooth shifting e« HYPOID REAR 
AXLES—5 times more durable than spiral bevel type e DOUBLE- 
ARTICULATED BRAKES—for complete driver control e WIDE-BASE 
WHEELS for increased tire mileage « ADVANCE-DESIGN STYLING 
with the “Cab that Breathes’’ e« BALL-TYPE STEERING for easier 
handling e UNIT-DESIGN BODIES—precision built. 
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CHEVROLET 


2k ge ok 

P-L 
ADVANCE-DESIGN TRUCKS 
Populariiy Leeders 


Chevrolet trucks outsell all others. In every 
postwar year truck users have bought more 
Chevrolets than any other make—proof of 
the owner satisfaction they have earned 
throughout the years. 


Po ie 
erformance Leaders 


The new Chevrolet P*L trucks give you high 
pulling power over a wide range of usable 
road speeds—and on the straightaway, 
high acceleration to cut down total trip time. 


Perload Leudere The 


rugged construction and all-around econ- 
omy of Chevrolet P*L trucks cut operating 
and repair cosis—let you deliver the goods 
with real reductions in cost per ton per mile. 


* * 

Price Leaders From low 
selling price to high resale value, you're 
money ahead with Chevrolet trucks. Chev- 
rolet’s rock-bottom initial cost—outstand- 
ingly low cost of operation and upkeep— 
and high trade-in value, all add up to the 
lowest price for you. 


5-ton Frigidaire packaged unit in 
the restaurant and three 3-ton units 
in the bar and grill. 

In the restaurant, which seats 120 
people in an area 60 by 40 ft., the 
air conditioner is placed against an 
outside wall. 

Outside air is drawn _ directly 
to the unit from the street and a 
short stretch of ductwork distributes 
part of the conditioned air into one 
of the two sections of the restaurant. 
The other section is conditioned 
directly from the unit. Air delivery is 
rated at 2,000 c.f.m. 

In the bar and grill, three units 
are placed strategically in the L- 
shaped room. There is no ductwork 
and because the units are all placed 
on inside walls, a large window-type 
ventilating fan draws in the air for 
conditioning. 

Seating 100 people, the bar is de- 
corated in the style of an old English 
tavern. Ceiling beams ‘which cross 
the room are used to deflect the 
conditioned air, according to Haw- 
thorne. A complete air change is 
accomplished on an average of every 
four minutes. 

“We find air conditioning very 
useful in keeping patrons happy. Just 
let it go off for one day and see 
what happens to sales. We use it, 


not only for its cooling comfort, but 
also to keep the atmosphere clear 
of smoke. Since both the bar and 
restaurant are two feet below street 
level, we found that air conditioning 
was a ‘must’ item,” Hawthorne 
further said. 

“Local ordinances prevent us from 
having stationary open doors and 
we must have an extra thick one 
for fire protection. This, combined 
with the heat picked up from the 
street, sold us on air conditioning. 
The units do a complete job, cooling 
in summer and heating in winter 
and are automatically controlled by 
thermostats,” he added. 

In the summertime, both the bar 
and restaurant are crowded with 
people looking for a spot to relax 
and refresh themselves. The hotel’s 
location, one block from the center 
of Dayton, assures a constant stream 
of patrons. Small decals on the res- 
taurant and bar doors indicate the 
rooms are air conditioned. 

There’s another feature to the in- 
stallation. In the summertime, there 
is a general tendency among res- 
taurant employes to quit for vaca- 
tions. Hawthorne says his people 
don’t quit and air conditioning is the 
big reason, according to Haw- 
thorne. 


SAVE! 


@ Angles @ Base Trim 

@ Channels @ Throat Trim 

@ Veg-Pan @ Shelf-Frame 
Handle Assemblies 


@ Ovals @ Tee Shapes 

@ Flat Tops @ Beads 

@ Decorative @ Formed 
Trim Sections 


We will make recommendations and free estimates on your 
moulding requirements. Write for our catalog, also our special 


folder on Electrolytic Polishing. 
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DIVISION of THE SERRICK CORPORATION 
- Kilgore Avenue, Muncie, Indiana, U.S.A. 
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\ir Conditioning Solves Packaging Problem 
nm Production of Mortite Caulking Material 


KANKAKEE, Ill.—Once again, air 

nditioning has come to the rescue 
a manufacturer seeking to solve 
production problem. 

In this case, it is the J. W. Mor- 

11 Co. here, maker of Mortite tape, 
caulking material. 

The tape is made by blending 
yveral compounds in huge mixers 
j extruding the resulting product 

various sizes and shapes. In this 

cess, SO much heat is added to 
product that it cannot be pack- 

-d immediately. 
2efore the company turned to air 
iditioning, the material had to be 
jled by natural convection. This 
1s done by moving it around the 
int on a conveyor until it became 
ol enough for handling. 
The production of Mortite is a 
vntinuous operation that can be 
ypped only between long runs. 
aus, the conveyor had to be long 
cough to cool the tape before it 
a rived at the packaging machines. 
To make things worse, the tape never 
reached the packaging operation in 
a standardized condition because the 
rate of cooling varied with the 
weather. 

The problem of . stabilizing this 
production job was solved by instal- 
lation of a new air conditioned con- 
veyor custom-built to Mortell engi- 
neers’ specifications. The new con- 
veyor was built into sheet metal 
ductwork closed at both ends except 
for a minimum space to allow the 
material free passage. 
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Easily, van: Quickly 


ROLL-OR- KARI 
DUAL TRUCKS 


Handling stoves, refrigerators, 
freezers and other heavy, awkward 
loads is a cinch with Roll-Or-Kari 
Dual Trucks. Adjustable to any size 
load, Roll-Or-Kari Trucks with the 
patented Step-On-Lift and Web Lock 
and Tightener are easy to attach and 
easy to roll. Foot lever on each truck 
raises truck to rolling position. Fold- 
ing handles. Capacity 1,000 Ibs. Ship- 
ping weight 40 Ibs. 

Be thrifty in 'Fifty—Roll-O-Kari 
Dual Trucks are your insurance 
against time losses and breakage 
losses. Write today for full informa- 
tion. Dept. A. 


ROLL-OR-KARI CO. 
MANUFACTURERS 
_ZUMBROTA - MINN. 


Supply and return air connections 
were made to the ductwork and pro- 
visions made to supply it with 40° 
air. During the summer months, 
conditioned air is delivered to the 
cooling conveyor by a Trane Climate 
Changer combined with a _ 10-ton 
Trane condensing unit. 

In the winter, outside air is used 
as the cooling medium. This is ac- 
complished through a by-pass ar- 
rangement in which an outside bulb 
registers the intake air temperature 
and is set to switch the system from 
the mechanical refrigeration cycle to 
the outside-air cycle. In this cycle, 
the bulb in the entering air stream 
of the conveyor operates a modulat- 
ing damper which controls. the 
amount of outside and re-circulated 
air to maintain the 40° temperature. 

Now, the tape is carried from the 
extruding machines to the packaging 
machines in a minimum of time and 
with the use of much less space. 
And it reaches the packing area at 
the same temperature and consist- 
ency at all times, regardless of out- 
side or plant conditions. 

The refrigeration and piping work 
on the job was handled by Stearns 
Refrigeration & Air Conditioning Co., 
Kankakee. Henry Reuter & Sons, 
also of Kankakee, was the _ sheet 
metal contractor. 


Sully Welding Cleaner 
Has No Acid Action 


LOS ANGELES — A wartime 
chemical cleaner that was developed 


for pre and post cleaning of welding | 


and silver brazing operation is being 
introduced to the trade by Sully En- 
gineering Ltd., 11673 San Vincente 
Blvd., Los Angeles 49. 

The cleaner can also be used as 
a flux or for the preparation of 
sweat fittings on copper and brass 
tubing. 

Called Formula 73, the cleaner 
will remove rust immediately on con- 
tact, the company claims. It is non- 
inflammable and non-toxic and can 
be used with no danger to skin. 

The manufacturer said that it is 
simply sponged onto the surface to 
be cleaned. It is agitated with steel 
wool or cloth and is removed along 
with dirt and impurities with a clean 
cloth. 

Formula 73 has a detergent action 
as opposed to an acid action and will 
clean copper, brass, steel, iron, and 
stainless steel. It will remove fluxes, 
heat scale, and any surface corrosion. 

The company asserts that the 
cleaner, which has been tested by 
the U. S. Bureau of Standards, is 
the easiest applied cleaner yet de- 


-vised with no after acid effects. 


N.Y. Air Cooling Firm Files 


NEW YORK CITY—Articles of in- 
corporation were filed with the office 
of the secretary of state recently for 
Cardinal Air Conditioning Corp. 


Your BUSINESS 
goes up, too, 


when BAKERAIRES 


ara 


"Over the iedehotd - 
It’s the new BAKERAIRE” 
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Display Room at Tyler Office In New York 


New Site Solves Problems 
Of Bus Transport, Parking 


NILES, Mich.—The Tyler Fixture 
Corp., has recently announced the 
opening of a general office and dis- 
play room in New York City. 

The office and display room are 
located on the corner of Broadway 
and West 166th. It is directly across 
from the New York Presbyterian 
Medical Center. 

The location of the display room 
allows ease of parking, and it is very 
convenient to the northern New 
Jersey buses. It is also convenient 
to the Independent Eighth Ave. and 
Interborough-Broadway Subway sys- 
tems. Stations on both of the sub- 
ways are right at the office. 

The showroom is approximately 
30 ft. wide by 86 ft. long, with al- 
most 3,000 sq. ft. of floor space. There 


The new general office and 


showrooms for Tyler Fixture 
in New York City have plenty 
of room for display of com- 


mercial equipment. 


? 


are some 25 pieces of Tyler welded 
steel commercial refrigerators on 
display at all times. 


R. E. Campbell is the New York 
divisional manager and is in charge 
of the new office and display room. 
His assistants are Hank Briggs and 
Cathreen Ludemann. 


The office and display room are 
open Monday through Friday, 9 a.m. 
to 5 p.m. and other times by ap- 
pointment. 


Louisiana, Mississippi Sales 


Of Appliances Gain In March 


NEW ORLEANS—Appliance store 
sales in the southern portions of both 
Louisiana and Mississippi were 50% 
higher during March than in the 
same month last year, according to 
the New Orleans branch of the Fed- 
eral Reserve. 
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Eve restaurant, tavern, store, the improved adept air parry 
mo. house, office..is your hot pros- tioner at newlow prices. You can fit 
Pec >r a cooling BAKERAIR each customer’s needs exactly, for 
tol -g in extra business during hot BAKERAIRES come in 3, 5, 7% and | 
Sum or days. Now is the time to 10 ton capacities, with BAKER | 
802 rthem—with BAKERAIRE, Open or Hermetic Compressor. 


Write for folder and information on "liberal franchise and 
localized advertising. 


BAKER REFRIGERATION CORPORATION 
General Offices and Factories: South Windham, Maine 
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keep your lines 
in check with 


SUPERIOR 


You will soon appreciate the ease 


ROME-CONDENSER 
* Jointless Type * 


Rome Water Cooled Condenser 
Coils insure trouble-free condens- 
ing equipment. Used by leading 
compressor manufacturers. 


ROME-TURNEY 


RADIATOR COMPANY 
222 CANAL ST. 
ROME, N. Y. 


be ee bari ; 
RPE 
RESEARCH PRODUCTS CORP. 
Madison 10, Wis., U.S.A. 


with which you can keep your refrigeration lines open— 
or shut—with perfectly engineered valves by Superior. 

For simple isolation of refrigerant or for complete 

shut-off of any part of the system, you can rely 

on quality Superior Line and Check Valves. Remember to 
specify Superior accessories for all your 

refrigeration and air conditioning jobs. For more 
information write us today for Catalog R3. 


Let your local wholesaler do the entire supply job. 


Su per ; OF valve and fittings C0. 


Pittsburgh 26, Pa. 
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Super Market Institute Show Indicates 
Trend to Open, Self-Service Cases 


CHICAGO—If there was any re- 
maining doubt of the _ increasing 
trend to self-service open cases, par- 
ticularly for meats, it would have 
been dispelled by a quick walk down 
“Refrigerator Row” in the main ex- 
hibit hall of the Stevens hotel here 
during the thirteenth annual conven- 
tion of the Super Market Institute. 

All 10 of the refrigerated case 
manufacturers featuring their latest 
developments there had at least one 
open case for pre-packaged meats 
on display, and some showed open 
cases for vegetables, dairy products, 
and frozen foods, in addition. There 
were closed service cases on the floor, 
too, however. 

For example, in the Bally Case & 
Cooler Co. booth a_ conventional 
double-duty 8-ft. display case fea- 
turing endless construction was on 
view, but the chief attention-getters 
seemed to be a brand new open meat 
case providing wide, shallow display 
for pre-packaged meats, its 6-ft. 
double-deck open dairy case for both 
dairy products and fresh meats, and 
an open frozen food case. 


Shelf Temperatures Vary 


The new open meat case comes in 
10-ft. lengths and has a 30-ft. wide 
platter. Forced circulation is used, 
and the case may be had with or 
without superstructure. Intended pri- 
marily for stores with limited space, 
the double-deck dairy and meat case 
is designed to maintain different tem- 
peratures on each shelf if desired. 


The lower shelf could be held at 40° 
for dairy products while the upper 
could be kept at 30° for pre-packaged 
meats. 


Federal Model Redesigned 


Federal Refrigerator was also em- 
phasizing the open case for pre- 
packaged meats by featuring a newly 
redesigned model 4007M high-level 
double-duty case without superstruc- 
ture. With removable ends for con- 
tinuous display, this case provides a 
34-in. wide sloping shelf display. It 
is equipped with Betz mullion-type 
blower coils. 

A new open meat case also had 
pre-eminance in the display of Ed. 
Friedrich Sales Corp. This was the 
OM-11R_ 11-ft. double-duty case 
shown with superstructure that will 
also be shortly made available for 
dairy and vegetable use, too. Intro- 
duction of this case provides this 
manufacturer with a complete line- 
up of matching cases. 

A wide variety of items was dis- 
played by Frigidaire, including its 
brand new RIL-27G reach-in making 
its first bow before the public. Soon 
to go into production, this new reach- 
in ,designed by Raymond Loewy 
brings pleasing curves to an other- 
wise utilitarian item. Triple glass in 
both doors is rounded at top and 
bottom. While intended for any ap- 
plication, it is thought that this 
reach-in may find its widest use in 
florists’ shops. 

Endless type construction for dis- 


play cases was introduced by Frigid- 
aire at this show, too, as shown in 
the new SDM-10X service and the 
DDOM-10X self-service meat cases. 
Considerable attention was being at- 
tracted by the cut-away 3-ton store 
air conditioner (ASL-300T), accord- 
ing to Frigidaire officials, who were 
also showing an ICOL-112 open case 
with superstructure for frozen foods 
and juice concentrates; a commercial 
size Meter-Miser; two reciprocating 
condensing units, one having a com- 
bination air and water-cooled con- 
denser, and the always-welcome oper- 
ating water cooler. 


Meats Stored After Wrapping 


Four different pieces of refriger- 
ated equipment designed for pre- 
packaged meats were shown by C. V. 
Hill & Co., including a two-door 
reach-in, model 20-SS, intended for 
platter storage of meats. This is 
designed to store meats immediately 
after cutting and wrapping for the 
pre-packaging operation that doesn’t 
have an air conditioned cutting and 
wrapping room. 

Featured along the back wall of 
the Hill booth was the 66-DDR self- 
service case whose superstructure is 
fitted with sliding transparent mir- 
rors (optional). The latter arrange- 
ment permits the employe servicing 
the case to see which items need re- 
stocking. Considerable interest was 
being displayed in the “reach-over” 
open case, model 41-DDR, which has 


(Concluded on next page) 


ESTABLISHED ACCEPTANCE — Lipman has 


been well known for 30 years. 


TWO COMPLETE LINES — Lipman refriger- 


ation machines available in “% thru 40 hp. — 


air and water cooled — with ammonia, 
Freon-12 and methyl] chloride refriger- 
ants. The air conditioning line in- 
cludes self-contained and remote 


units for commercial uses. 


WELL ENGINEERED, units are moderate 
speed, heavy duty, rugged — perform 
well, stand up in service. 


PROMPT DELIVERY possible on most units. 
SALES HELPS consist of national advertis- 


ing — useful sales literature — newspaper 
ads you can use to fit your needs—engineer- 


ing service to help you . . . real cooperation 


right down the line! 


Get complete information on han- 
dling the profitable Lipman line — 
call, wire or write today. 


Why Lipman is a 
PROFITABLE LINE 
to sell 


Lipman Packaged Air Condi- 
tioner, available in 3, 5 and 
7% h.p. sizes. 


ee 
Lipman 1% hp. combina- 
tion air- and water-cooled 
Condensing Unit. 


GENERAL REFRIGERATION 


DIVISION 
YATES-AMERICAN MACHINE CO. Beloit, Wisconsin 


Reach-Ins, Open Meat and Pridlode Cases 
Occupy Limelight at Exhibit 


SLIDING MIRRORS: Hussmann's new OS-11 open double-duty meat case was shown at 
the Super Market Institute show with a superstructure having three different types of 
sliding glass mirrors: (1) plate glass, (2) plate glass with see-through strip along 

bottom, and (3) look-through type mirror. 


OPEN CASE: Shown for the 
first time at the Super Market 
Institute show in Chicago was 
this new open self-service case 
introduced by Bally Case & 
Cooler Co. Lee Saettele and 
Harry E. Johnson were on hand 
to explain its features. 


DOUBLE-DUTY: Featured item 
displayed by Ed. Friedrich 
Sales Corp. at the Super Mar- 
ket Institute show was the new 
OM-11R double-duty open meat 
case which E. J. Deardorf and 
A. W. Barry, of the sales or- 
ganization, are giving a good 
once-over. 


’ 


HIGH-ANGLE SHELVES: Chief center of interest at the McCray booth proved to be te 
GO-11S open case that creates mass display by means of high-angle shelves. 


“s 
i a 
—- 


SLOPING FRONT: R. J. Loudon, 
vice president of Federal Re- 
frigerator, shows Geo. N. Still- 
man of the Stillman Food 
Stores Co., Minneapolis, fea- 
tures of Federal’s new open 
case with sloping front. 


CURVED GLASS: Unusual styl- 
ing approach to the reach-in 
problem proved an eye-catcher 
in the Frigidaire booth. M. C. 
Schenk, national business man- 
ager, is calling the attention of 
W. F. Switzer, commercial scles 
manager, to the hardware «nd 
curved glass in the new 
RIL-27G. 
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Displays Stress Space-Saving, Cost-Cutting 


INTERESTING MODEL: Miss Charlotte Good, pretty Chicago model, seems interested as 
Cc. E. Corbin, vice president of Viking, shows how the open, double-duty V-10 case 
refrigerates produce. In the background is the V-9 triple-deck dairy case. 


MEW ITEM: Inspecting one of 
the new items introduced by 
c. V. Hill Co. are I. W. Shell 
of the Lee-Shell Co., Hill's Chi- 
cogo distributor; C. V. Hill, Jr., 
Hill president; and A. J. Voll- 
mann, of Hillman's Pure Foods, 
Chicago. 


[a La] a = 


Arthur, Pittsburgh market oper- 
ator, intently watches E. J. 
Quist and Al Serpa of Weber 
explain the advantages claimed 
for Weber's ‘Meat-Master" 


open case that is available in 


styles. 


POWER-SAVER: A new open meat case without superstructure and a double-deck dairy 
case which can be refrigerated, it is claimed, by a \-hp. condensing unit, were items 
featured by Sherer-Gillett. 


| Adjustable Meat. Produce, Dairy 


Cases Attract Most Attention 


(Concluded from preceding page) 


vertical sliding glass doors in the 
superstructure so that it can be built 
into the wall of the cutting and 
wrapping room if desired. Also shown 
was an open meat case without 
superstructure. 


3 Types of Superstructure 


In the Hussmann booth self-service 
cases for meats and frozen foods 
were featured, the meat case being 
the company’s OS-11 available with 
or without superstructure. As shown 
here the double-duty meat case was 
fitted with superstructure featuring 
three types of sliding-mirror super- 
structure. One mirror was the con- 
ventional plate-glass type; the second 
had an_ wunsilvered, narrow look- 
through strip at the bottom; while 
the third type was the see-through 
mirror. 

The frozen food case was Huss- 
mann’s improved OLT-10CR 10-ft. 
model available for. remote and self- 
contained unit installation. 


Much comment was aroused among 
the trade by McCray’s new GO-11S 
refrigerated produce case, a _ pre- 
production model of which made its 
bow here. Of endless construction, 
the 11-ft. double-duty produce case 
has a 36-in. wide shelf with a high 
degree of slope. Two adjustments in 
the front permit the shelves to be 
dropped as much as 9 in. while in 
the back there are four adjustments 
covering a range of 18 in. The high 
slope and mirrored superstructure are 


designed to give the effect of mass 
display. 

Shelves are perforated so some of 
the air from the blowers at each 
end goes up through the shelves 
while the rest of the air goes over 
the top of the produce. The case is 
of porcelain and stainless steel con- 
struction. Also shown by McCray 
was a new GR open meat case of 
lower height than previous models 
and the low, wide open meat case 
introduced last year. 

Sherer-Gillett showed open meat 
and dairy cases, the latter a double- 
deck model No. 2806 that is 6 ft. in 
length. Continuous self-service dis- 
play for pre-packaged meat is pro- 
vided by the 2410C open case that 
is also available with superstructure. 
Without superstructure this case 
measures 37 in. high by 35 in. deep 
over-all. 


For Meats or Produce 


At one end of its booth Viking 
showed its V-80 8-ft. open double- 
duty meat case with superstructure 
while in the background was its 
V-10 double-duty self-service case 
intended primarily for fruits and 
vegetables. If desired, this case may 
be employed for pre-packaged meats 
by using a special control and larger 
compressor. 

Opposite end in the Viking booth 
was devoted to the company’s V-9 
triple-deck dairy case in which the 
two lower decks are refrigerated. 
This model is also availaoie without 
the top canopy which includes the 


third display deck. 

As many as 56 different “models,” 
it is claimed, can be built around the 
basic ‘“Meat-Master” open self-serve 
meat case which was displayed by 
Weber Showcase & Fixture Co. The 
basic RSD model is available in two 
widths, 41 and 37 in., with either 
a curved “profile-style” or flat panel 
front. It may be had in single or 
double-duty with front or rear load- 
ing of either display or storage sec- 
tion. A “hinge-down” rear door backs 
the display area. These various com- 
binations, along with a choice of five 
different types of superstructures, 
permit the 56 variations in the basic 
model. 

Although not part of “Refriger- 
ator Row,” one other refrigeration 
manufacturer maintained an exhibit. 
Hupp displayed its 4.5-cu. ft. open 
frozen food merchandiser case 
mounted on casters for’ spotting 
specials. 


Bolin & Nicely Equipment Co. 
Opens In Knoxville, Tenn. 


KNOXVILLE, Tenn.—Bolin & 
Nicely Equipment Co., Frigidaire 
dealer here, has formally opened in 
spacious quarters at 403 Wall Ave. 

K. O. Walker, general manager of 
the new firm, comes to this city 
from the Atlanta office of Frigidaire 
Sales Corp., where he had been em- 
ployed as commercial and air condi- 
tioning representative, working an 
area of six southern states. 


COMBINATION UNIT: H. M. O— 


FROZEN FOOD 
STANDS 
PRICED FOR 
BUICK ACTION 


re nn ll 


STEEL CONSTRUCTION 
8’ x 13’ MOUNTED ON 
4 CASTERS, WHITE 
LACQUER, FLUORES- 
CENT LIGHTS, 118 cu. 
ft. REFRIGERATION 


SPACE i 
ia 


VIA AIR MAIL 
IC CREAM CABINET p. 0. BOX 710 
1b PL UNIT PROVIDES Los Angeles 2 


the 40° MORE REFRIGER- 
ATi >: 
N THAN IS REQUIRED 
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MODEL DC12-2D 


Specifications: 12 cu. ft. capacity; covers 28” x 76” 
floor space; 62” over-all height; 110-120 V. motor; 


SY FROZEN F 


Meet The Salesman Who Never Gives Up 
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23. PEAS ty 
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UMA BEANS 
SPINACH 


% h. p. compressor; includes 3 dividers. 


Here’s one salesman who never gives up. He’s always 
on the job...catching your customers’ eyes with 
his colorful, 3-dimensional pictures . . . offering them 
frozen foods kept at a constant sub-zero temperature 
. . . inviting them to help themselves from his attract- 
ive enameled display case. His name. . . 


BTC FROZEN FOOD DISPLAY CASE 


And he comes to you with a heavy, all-steel Bonder- 
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ized construction that incudes five inches of vapor- 


sealed insulation . . . full-flooded evaporator plate 
liner . . . precision-engineered motor and compressor 
. . . one-piece stainless steel top trim . . . and a 5-year 
Warranty against food spoilage and mechanical 
defects in hermetically sealed compressor. 


Put this persevering salesman to work for you, then 
watch your frozen food sales soar. 


MODEL DC18-2D 
Specifications: 18 cu. ft. 


compressor; includes 5 di 


————-- 


covers 28” x 982" 
floor space; 62” over-all height; 110-120 V motor; ¥2 h.p. 
dividers. 
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BREWER-TITCHENER 


CORPORATION = 
- Binghamton, New York 
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~ What's New 
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The larger model squeezes 34 pints 
from the air under the same condi- 
tions, but in severe tests has removed 
over 50 pints of moisture from the 
atmosphere over a 24-hour period. 

Carrier officials said that the need 
for a smaller unit became apparent 
in the continuing widespread use of 
the dehumidifier for moisture control 
tasks which did not require 14 hp. 
capacity. 

The small Carrier unit is ideally 
designed particularly for the home 
since it is quiet in operation, being 
equipped with a hermetically-sealed 
compressor. 

It is enclosed in a gray metal 
cabinet that is 13% in. wide, 17% in. 
long, and 22% in. high. The large 
capacity Carrier model is 15 in. wide, 
18 in. long, and 12 in. high. 

The latter has a net weight of 125 
lbs. and the smaller unit only 60 Ibs. 
The average national dealer price of 
the smaller unit is $149.50. 

Both Carrier Humidrys operate in 
the same manner. The warm, humid 
air is drawn by the fan over the 
chilled surface of the solder-dipped 
copper evaporator coil, and moisture 
from the air is condensed and col- 
lected on the coil and drained away. 
The cool air then passes over the 
warm condenser surface by forced 
circulation from the pressed steel fan 
and is recirculated around the room. 

A drip pan under the evaporator 
catches the condensed moisture, and 
spouts on both units are sized so 
that ordinary rubber hose can be 
slipped on and the water drained. 
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Smaller Capacity Humidry 
Turned Out by Carrier 


SYRACUSE, N. Y.—An attrac- 
tively cased, low-cost %-hp. dehu- 
midifying unit for small establish- 
ments is announced by Carrier Corp. 
as a companion to the current 14-hp. 
Humidry. 

Like the larger unit, the low- 
capacity Humidry is a compact, semi- 
portable machine that operates on a 
refrigeration principle. Under room 
conditions of 80° and 70% relative 
humidity, it is capable of removing 
18 pints of water from the air every 
24 hours. 


From Carbonated Drinks 
With the 


CRYSTAL-FLO 


CARBONATOR 


The improved and guaranteed Crystal-Flo 
Carbonator provides completely automatic 
carbonation, furnishing the highest quality 

sparkling water at extremely low cost. 


CRYSTAL-FLO OFFERS THESE ADVANTAGES: 


Engineering and design proven by thousands in use. 

Safety cut-off switch stops motor when water 
supply is cut — prevents pump damage. 

Compact size — fits any location. 

Stainless steel tank — long life construction. 

No belts or pulleys. 

Quiet operation. 

Complete, ready to install. 


Crystal-Flo operating and 
maintenance costs are 
unusually low. 

Dealers are enthusiastic; 
users completely satisfied 
with the new Crystal-Flo 
Model ‘‘LHB.’’ For more 
‘sales, greater profits, 

get the facts today. 


WRITE FOR 
FREE BULLETINS 


Model LHB 


Manufactured lug 


= CRYSTAL-FLO PRODUCTS CO. = 


320 N. LEONARD AVE. ° ST. LOUIS 3, MO. 
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2 Types of Surface Units 
Used In New Food Warmer 


Food warmer models WZ-308 (top) and 
WZ-307 (bottom). 


% cg co 


NEW YORK CITY — Three new 
models of electric food warmers have 
been introduced by National Silver 
Deposit Ware Co., Inc., 44 W. 18th 
St. here. 

Model WZ-309 has space for three 
11%-qt. rectangular containers, model 
WZ-307 contains three round dishes 
of i1-qt. capacity each, and model 
WZ-308 is made up of two round 
containers and one that is rectangu- 
lar. 

All have two-heat control for cook- 
ing or keeping food warm and oper- 
ate on both a.c. as well as d.c. 
current. 

All models are priced at $41.40 
each, net, including Federal excise 
tax. 


Pilot on Deep Fryer Shows 


When Cooking Oil Is Ready 


BARRINGTON, IIl.—A new stain- 
proof all-aluminum, electric deep 
fryer has been introduced by the 
Burpee Co. here. 

The new utensil is fully automatic 
with an adjustable thermostatic tem- 
perature control and a full-view pilot 
light that tells exactly when cooking 
oil is ready for use. 

Round construction gives the Bur- 
pee fryer twice’ as much capacity as 
any other, it is claimed, and makes 
it easy to clean because there are 
no hard-to-get-at corners. Its satin 
finish will not absorb cooking oils or 
odors. The entire cooking well is 
seamless, die-drawn from one piece 
of heavy plate aluminum so that hot 
shortening cannot seep into the in- 
terior, according to the company. 

The Surpee wrench eryer | is actu. 


ally an all-purpose utensil, styled for 
table service, and versatile enough 
to be used for a variety of baking 
and deep frying. The heating ele- 
ment covers the entire bottom of the 
cooker, and may be regulated to any 
desired temperature. 

The new fryer comes complete 
with a special no-drip design frying 
basket made from fine wire mesh 
that keeps small particles of food 
from dropping down into the cooking 
well. 

The unit has a 1,050-watt element, 
6-ft. cord, and operates on a.c. cur- 
rent. Retail price has been set at 
$24.95. ~ 


Diehl Air Circulator Can 
Double as Coffee Table 


SOMERVILLE, N. J.—Diehl Mfg. 
Co. here (Electrical division of The 
Singer Mfg. Co., maker of Singer 
sewing machines) has introduced a 
new model table-type of air circula- 
tor. 

The new unit combines the func- 
tions of a coffee, cocktail, or general 
utility table with that of a “draft- 
free” air circulator. It is available 
in genuine mahogany, walnut, or 
blond oak. 

The unit is 17 in. high, with a top 
16% in. square. A quarter inch raised 
table edge permits the insertion of 
glass, mirror, tiles, or linoleum over 
the top if desired. 

The motor is totally enclosed and 


is of shaded pole induction type and, 
== 


Diehl table air circulator. 


according to the manufacturer, will 
not cause radio or television inter- 
ference. Bearings are of porous 
bronze and are of the self-aligning 
type. Four aluminum blades, with an 
over-all diameter of 12 in. are 
stream-lined and have warped blade 
tips. 

The ventilating unit is rubber re- 
silient mounted. A wire guard around 
the blades prevents the possibility of 
any injury either to children or to 
pets. 

Specially-designed louvers _ dis- 
tribute the air. The control switch 
can be set to high, medium, and low 


speeds. The unit weighs approxi- 
mately 25 lbs., according to the 
manufacturer. 


Model PM-0 (1% H. P. Static Condenser) 
for household refrigerators, etc. . . . another popular 
PARmetic sealed unit that can be serviced in the field 


PARmetic Model PM-O and Motor 
Compressor MC-5 were designed 
only for use with restrictor tube or 
other self unloading systems. They 
feature: Removable dome; extreme 
quiet; high efficiency; large capacity; 


cooler running; no pumping noise 
and many other outstanding PAR 
features. Get in on the new or re- 
placement household market now! 
See your wholesaler for complete 
details on PARmetic Model PM-O. 


BY COMPARISON — YOu'LL BUY PARmetic, 2 : 
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Par ale 
COMPRESSORS 


WRAP-O-MATIC 


WRAPPING 


MACHINES TOLEDO, OHIO 


LYNCH €3 


a 2 CORPORATION 
esc one CANO esse PAR COMPRESSOR DIVISION 


mORPAC MORPAC 
PAPER PACKAGING: SUTTER & OLEO 
MACHINES: CARTONING 
> » machi 


Blocold 


DRINKMASTER 


300 ICE CUBES—384 COLD (12 OZ.) BOTTLES. 
All within easy reach thru three slide back doors. 


POWERED BY SERVEL SUPERMETIC 
WITH FIVE YEAR WARRANTY. 


DEALER’S NET $337.25 FOB FACTORY. 
4 ft. Ig. 27” w. 38” High. Shipping wt. 400 Ibs. 


“A CASE OF COOL JUDGMENT” 
Mfd. by UNITED FRIGUATOR ENGRS. 


Stainless 
Steel 


MENOMINEE, 
MICHIGAN. 
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What's New 


New Airtemp Room Unit 
Available In Two Sizes 


DAYTON—A new, improved room 
ir conditioner for home or office use 
ias been developed and is being 
aarketed by Airtemp Div. of Chrys- 
r Corp., according to C. S. Stack- 
ole, vice president and general sales 
anager. 

The new unit provides greater ca- 
.acity, efficiency, and comfort at a 
wer price than previous Airtemp 

odels, Stackpole said. 

Measuring only 13 in. in height 
nd 27 in. in width, the %-hp. model 
5 rated at up to 6,000 B.t.u. per 
our. A larger, %-hp. model, is 


Airtemp Y-hp. room air conditioner. 


available with a capacity of 8,500 
B.t.u. per hour. Both models are 
designed for installation in prac- 
tically any type of window. 

No plumbing connections are re- 
quired for either model and both can 
be plugged into any convenient elec- 
trical outlet since they operate from 
standard 110-volt current. 

Hermetically-sealed compressors 
power these units. 

Added features on the new room 
conditioner include a four-way ad- 
justable grille which can be set to 
direct air circulation in any direction. 
A center knob controls the air flow. 
An outdoor fresh air intake provides 
ventilation the year-round. Outside 
air can be drawn into the room inde- 
pendent of the cooling mechanism if 
desired. The cooling unit will also 
function with the outside air intake 
shut off. 


“Fountain of Juice'’ model 420. 
* * #* 


Beverage Kept In Motion 
In Majestic Dispensers 


BEVERLY HILLS, Calif.—Majes- 
tic Enterprises, Inc., 9018 W. Olym- 
pic Blvd., here, has announced the 
introduction of two new refrigerated 
beverage dispensers. One is the de- 
luxe model No. 320 and the other is 
the “Fountain of Juice” model No. 
420. 

The new Majestic 320 dispenser 
features a_ transparent plexiglas 
bowl, mounted with a _ removable 
plexiglas dome. 

A 20 r.p.m. stainless steel shaft 
and paddle, with a 100% safety fac- 
tor, keeps the beverage flavor in con- 
stant suspension. 

The highly polished transparent 
bowl, which provides a capacity of 
5% gals. plus, keeps the contents 
in full view of the customer. 

The Majestic 320 dispenser is 
thermostatically controlled to main- 
tain a constant temperature as low 
as 34° F. It has a top of highly 
polished stainless steel with baked 
enamel sides of durable 18 gauge 
metal. Its non-drip faucet and cou- 
pling are made of nickel-silver alloy. 


DOUBLE DUTY 


resenting tHe NEW P. H.‘sHOWMAN” LINE 


“GRAD-U-MATIC" DISPLAY CASES 


Designed to 


INCREASE SALES 


THRU BETTER VISION — DISPLAY 


AND REFRIGERATION 


At last! A display case that's designed in every detail 


to help you increase sales! 


It's the new Puffer-Hubbard “Showman” Case . . . 
firished in lifetime porcelain and stainless steel... 
sicamlined to the nth degree to focus your customers’ 


otention on the products you have to sell! 


ls the new case with maximum interior display areas! 
Woh full vision, Triple Thermopane (non-fog) front 
g ssl With dual fluorescent (no-shadow) lighting! 


4-1 the “Showman” Case will keep your meats and 
©> *y products in the most appealing, saleable condi- 
'-. It's equipped with “Grad-U-Matic"” Air Condi- 
' Ging! The exclusive Puffer-Hubbard feature which 
P ctically eliminates shrinkage, spoilage and discolor- 
; © . . . through effective control of Temperature, 


nidity and Air Flow! 


THE 10 FOOT MODEL 
REMOTE 


(Also available in 6’ and 
8’ models) 


FEATURING 


Beautiful New Molded 


Streamline Design. 


fl den, pred 


Triple theraldpens 
“Non-Fog” Front Glass. 
All Porcelain Exteriors 
and Interiors with 
Stainless Steel Trim. 


Fluorescent “Non- 
Glare," No-Shadow 
“Grad-U-Matic’’ Tem- 


terior Bottom. 


The “Showman” will also help you increase profits! 


Through the increased efficiency of your clerks! 


- 


Deluxe dispenser model 320. 


With an over-all height of 31 in., 
and a width of 17 in., the Majestic 
320 comes with a heavy duty con- 
densing unit and 1,750 r.p.m. fan 
motor. 

Its drip pan and trimmings are 
made of green plastic. 

The 420 dispenser is said to be 
based on a new design whereby con- 
stant agitation is achieved by the 
use of a circulating pump which 
gushes beverage up through a stain- 
less steel spout in the center. 

The beverage hits the transparent 
domed lid and sprays down, making 
a constant motion, refrigerated dis- 
play with 100% visibility. 

The 420 dispenser has the same 
specifications as the 320 with the 
following exceptions. Low tempera- 
ture is 36° F. The fan motor is 
rated at 750 r.p.m. and it is equipped 
with a 1,500 r.p.m., 2-g.p.m. pump. 


Zero° Spray Milk Coolers 
Have Front-Opening Door 


SMYRNA, Dela.—Wilson Refriger- 
ation, Inc., manufacturer of milk 
coolers, farm and home freezers, and 
commercial refrigeration, announce 
a new line of Zero°Spray milk cool- 
ers. Available in four models, the 
new milk coolers have cooling capaci- 
ties for four, six, eight, and 12 
10-gal. cans of milk. 

One of the design features of the 
new Zero°Spray milk coolers is the 
front-opening door (replacing the 
customary top-opening lid). The door 
on the front of the cooler eliminates 
the necessity of the dairyman lifting 
heavy cans of milk high in the air 
in order to put them in the cooler. 

Another feature of the new Wilson 
milk coolers is the drop-in refrigera- 
tion units with which they are 
powered. Although drop-in units in 
immersion-type milk coolers are not 
new, the Wilson drop-in refrigeration 
unit for use with front opening milk 
coolers is a brand new development. 

Drop-in units also have the advan- 
tage of easy cleaning and servicing 
since they can be lifted out of the 
cabinet for quick, inéXpensive service 
attention. 

The new Wilson milk coolers also 
offer an unusually high water-to-milk 
ratio. The reservoir that furnishes 
the icy-cold water which sprays over 
the cans actually holds 50% more 
water than the cans which hold the 
milk that is being cooled or stored. 
For example, the four-can cooler size, 
has a water reservoir of 60 gals. 

The new coolers get their name 
from the fact that icy-cold water is 
sprayed over the cans of milk. A 


powerful pump (also a drop-in unit) 
forces a cooling spray over each milk 
can at the rate of 180 gals. of 
water per hour. 

This spray, hitting the can at the 
top cools the milk from the cream 
line down, checking bacteria growth 
almost as soon as the fresh-drawn 
milk is placed in the cooler. (It is S 
a known fact that from 90 to 99% 
of milk-spoiling bacteria begin their _ 
work at the top of the milk can.) 

In actual operation, the new 
Zero°Spray coolers will chill the 
cooler’s full capacity of milk from 
90° F. to below 50° F. in a single 
hour or less. Storage temperature of 
the milk after cooling, is automatic- 
ally maintained at 40° F. or below. 

On all the new Wilson Zero°Spray 
coolers, the can racks, the water dis- 
tribution pans, the refrigeration coils, 
the circulator pump are all easily and 
readily removable. In seconds, they 
can be brought out to the light and 
air for thorough cleansing. 

The’ refrigerating compartment 
and the water reservoir are readily 
drainable for cleaning of both these 
sections in a matter of minutes. And 
to allow for cleaning under the milk 
coolers . . . special metal skids have é 
been welded on the bottom that lift ‘% 
the cooler a full inch off the milk 
house floor. 
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Let the REMCO “toss eliminators” 


pull up profits for you! 


F R OS T° T/ T€ eliminates losses from loosened and cracked flare nuts — 


In Frost-Tite flare nuts, forged frost-relief slots provide relief for expanding ice within the nut, 
and thus no force is created to cause loosening, splitting, or cracking. Cost no more than ordinary 


flare nuts—are ideal for use anywhere in the system. 


- -2 -$ & e eliminates losses from leaking liquid indicators — 


a:78 


With E-Z-See, you are assured of the following definite advantages: (1) E-Z to see thru—both 


sides of the body are open to let in light (2) Positively leakproof—can’t leak because springs 
automatically maintain just the right force to form a positive seal around the glass (3) Perfectly 
Safe—glass is protected for safety at pressures up to 500 psi. 


waz Hlo eliminates losses from clogged driers and expansion valve freeze-ups — 


Now with Molded DuCal Drierite as the drying agent, you get the highest-possible efficiency 
even at liquid temperatures up to 150°. You can now count on prevention of refrigerant control 
freeze-ups even in the lowest temperature installations. 


Be sure to specify REMCO "Standard-Duty” Driers as the ideal low-cost 
quality driers for field applications and original equipment. Available 
with Molded DuCal Drierite or Silica Gel. 


CARRIED IN STOCK BY LEADING WHOLESALERS EVERYWHERE 


West Coast warehouse stock at: 2103 So. San Pedro, Los Angeles, Calif. 
EXPORT DEPARTMENT: Melchior, Armstrong, Dessou—Ridgefield, N. J. 


. 
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— Send for Literature and Prices — 


REMCO 


INCORPORATED 
LELMENOPLE, PENNSYLVANIA 
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EXCLUSIVE DISTRIBUTORSHIPS 
NOW AVAILABLE ON 
NEW BEER DISPENSING UNIT 


A new electric beer dispensing system 
known as “Mels COLD-TAP,” manufac- 
tured and marketed by Mayer Bros. 
Construction, Inc., 1225 West 18th St., 


Erie, Pa., is receiving widespread interest | 


among refrigeration distributors and 


licensees. 


The system cools three. block.tin leads as 
desired for beer, water and seltzer in a 
unique water cooled steel boot located 
between beer kegs and the tap box. An 
adjustable temperature control at the tap 
box keeps beer, etc., within 1° of any 
selected serving temperature. 


Entire unit, including tap box is stainless 
steel. Pure block tin beer leads and heavy 
1% inch copper cooling coils. Approximate 
shipping weight is 17 lbs. Patent Pend- 
ing. 

Simplicity in desi 
— unusually low 
or this equipment, yet its efficient —— 
incorporates new refrigeration principles 
that give the system dispensing efficien- 
cies unsurpassed by more costly methods. 
Choice, exclusive, distributor territories 
are presently available to reputable or- 
ganizations. 


n and_ construction 
installation cost 
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Quality In Pre-Packaging 


Only High-Grade Meats, Carefully Wrapped, 


Temperature Can 


CHICAGO—“Packaging is no sub- 
stitute for refrigeration. Packaging 
does not retard enzymatic and bac- 
terial activity,’ declared Dr. Nelson 
Allen, supervisor of packaging re- 
search for E. I. du Pont de Nemours 
& Co., in discussing the “Latest 
‘Know-How’ In Pre-Packaging of 


_ Meats” before the thirteenth annual 


| ing’ cases, 


meeting of the Super Market Insti- 
tute at the Stevens hotel here. 

“The manufacturers of refrigerated 
self-service cases have been and are 
still very active in developing equip- 
ment to give lower and more uniform 
temperatures,” he added. 

“Automatic defrosting apparatus 
has been introduced. To display 
packages better and to facilitate self- 
service, new ideas include topless 
cases, refrigerated tables, back-load- 
one-way vision mirrors, 
and improved lighting.” 

Self-service meats, moreover, con- 
tinue to grow in popularity, he em- 
phasized, pointing that in December, 
1948, there were only about 400 
stores with 100% self-service meat 
operations in the United States, com- 
pared with more than 1,700 in 
March, 1950. 

“The swing to self-service con- 
tinues in full force and appears to 
be slowed at the present moment only 
by the difficulty in obtaining equip- 
ment and packaging materials.” 

Surveys have showed, though, that 
there are some who do not like pre- 


Bring ‘Repeat’ Sales - - 


packaged meats, Allen said, citing 
the du Pont study which revealed 
that some questioned the quality, 
packaging, or lack of variety. 

“The customer must be assured of 
quality. It is an axiom in the pack- 
aging industry that ‘Goodness cannot 
be packaged into anything.’ Putting 
meats into attractive and sales-com- 
pelling packages will not make the 
meats any better. In fact, if careful 
attention is not paid to temperature 
control and choice of packaging 
materials, the meats may be made 
worse. 

“In this case, to twist around an 
old proverb, ‘You can’t make a pork 
tenderloin out of a sow’s ear.’ 


Quality Brings ’Em Back 


“The package may make the first 
sale, but the thing that really pays 
off at the cash register is repeat 
sales. Repeat sales are built by 
quality alone,’ stressed Allen. 

“What were some of the comments 
of the dissatisfied customer? ‘Fat 
and bone underneath. Hidden waste. 
Not as fresh. Less flavorful. Tough. 
Too many scraps in cold cuts.’ 

“In self-service selling, the pack- 
age is the salesman. The product 
must be good and it must also look 
good. It is well recognized by ex- 
perienced retailers that self-service 
meats must be more carefully and 
closely trimmed. Closer attention 
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¢ Bare Tube Coils 
* No Nozzles 

* No Belts 

¢ Low Cost 


® For Freon, Methyl and Ammonia 
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KRAMER TRENTON CO. 
Trenton §, N. } 
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KRAMER 


Opens Many Opportunities 
in the Small Tonnage Field 


* Small Capacities—2 to 10 tons 
© Single or Multi-Circuits 

* Stainless Steel Sump 

¢ Extra Large Water Delivery 

© Packless & Greaseless Pump 
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must be paid to bone, to fat, to 
gristle. You must never let the cus- 
tomer feel that you are trying to 
put something over on her. 

“You can build goodwill and ac- 
tually make money by packaging 
end cuts of items like bacon and 
luncheon meats and sell them at a 
special price. Many operators con- 
vert scraps of processed meats into 
sandwich spreads which command 
an attractive price. 

“A good product deserves a good 
package! Your packaging must show 
your product to be good and must 
have that ‘Buy Me’ appeal. The con- 
tinuous, economical production of 
attractive packages is not an easy 
job. It requires every attention to 
product, to packaging materials and 
to production techniques. 

“How can good packages be built? 

“In 1947 the du Pont company pre- 
pared a booklet on ‘How To Pre- 
Package Meats.’ This book is now 
being revised and brought up to 
date. The new book includes photo- 
graphs taken in some of the most 
successful meat operations in the 
country and presents methods that 
have been proved to get results in 
maintaining quality and building ac- 
ceptable packages. 

“A clean, orderly holding room at 
a uniformly low temperature is es- 
sention to hold the quality built into 
the meats by the producers. The first 
requisite of a good package is a 
good product. 


Packaging Requires Tools 


“Packaging is a manufacturing op- 
eration and to be successful must be 
adequately tooled. This requires a 
packaging room where equipment is 
arranged to give an uninterrupted 
flow of product and completed pack- 
ages; an application of streamlined 
production line techniques. 

“Handling of cut-to-size sheets of 
wrapping materials and of labels in 
a hand wrapping operation is the 
store can be expedited by properly 
designed trays, drawers, and racks. 

“Labor cost is the largest item in 
packaging expense. In hand wrap- 


ping the labor cost is considerably 
higher than in mechanized opera- 
tions; however, mechanical packag- 
ing cannot be justified except for 
volumes that keep the machines busy 
most of the time. It is important 
that every means be taken to pro- 
duce the maximum number of pack- 
ages per man-hour. This calls for 
bringing the work to the operator, 
holding to single operations and 
minimizing motions. Everything 
should be in its place and every op- 
erator should have a specific thing 
to do. 


Label Must Hide Nothing 


“To produce a typical package by 
hand wrapping, the unit should have 
rigidity for handling, maximum visi- 
bility for assurance of quality and 
a uniformly placed, informative label 
that conceals nothing but answers 
all the questions the customer has 
in mind. 

“A display of packaged fresh meats 
in a_ refrigerated self-service is 
helped by the uniformity of label 
placement and the package arrange- 
ment to facilitate inspection with the 
minimum of handling. The package 
itself connotes quality! 

“Now a few words about lack of 
variety. Variety refers both to differ- 
ent types of meats and to different 
size units of the same meat. Dislikes 
as to lack of variety can be over- 
come only by a careful study of your 
customers and their meat buying 
habits. You must give the customer 
what she wants to keep her happy. 

“Successful operations report large 
increases in sales of the less well- 
known type of meats and the so- 
called ‘offal’ items, if these are at- 
tractively and conveniently packaged. 
An idea such as packaging units of 
two and three chops will permit the 
buyer to select any desired number 
of chops. 

“Combination deals, such as pack- 
ages containing a pork loin roast 
with center chops, half ham with 
center slices, leg of lamb with chops, 
are very popular and are real sales 
builders. Sliced luncheon meats are 
naturals for variety packages and 
they go well with cheese too. 

“Don’t be afraid to do some experi- 
menting with these variety units. 
This is the best way to find out what 
your customers like. 

“The meat packers are playing an 
ever increasing role in the growth 
of self-service meat merchandising. 


(Concluded on next page) 


ROTARY 


UNIT NO. 


eas 


for Commercial, Semi-Commercial, Air 
Conditioning and Household Refrigerator 
Compressors . . Tested by time, proved 
by performance over 19 years . . Sim- 
plicity in construction—easy installation 
— efficient operation—economy—you get 


every one of these important features in 
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mechanical 


"Seal with 


Certainty!’ 


“COm PANY 


/I// 


rotating 


shafts 


2020 NORTH LARRABEE STREET 
CHICAGO 14, ILLINOIS, U.S.A. 


CANADIAN AGENT: 2025 ADDINGTON AVENUE; 
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Cost of Hand-Wrapping Meats Can Be Kept 


To Minimum by Well 


(Concluded from preceding page) 


‘articularly for the processed meats, 
hey are developing more and more 
elf-service packages for the re- 
iilers. The meat packer is especially 
iterested in quality and he is so 
.onscious of it that he wants to carry 
‘ne quality impression through to 
‘se home by means of brand identi- 
; vation. 

“Retailers can profit from some of 
t.e experiences of the packers in 
j ulding these self-service packages. 
} vinted film for brand identification 
i guarantee quality help, as do 
, formative labels and recipes. 


abel Recipes Spur Buying 


“The importance of recipies should 
cot =6©be-)=6 overlooked,” Allen — said. 
Housewives are constantly on the 
yokout for new and novel ways of 
preparing meals. The American 
Meat Institute recognizes this in its 
current series of advertisements. For 
example, a housewife may buy 
frankfurters three times as often 
if she knows three radically different 
ways to prepare them. 

“Packaging of meat offers. the 
ideal means of suggesting new 
methods for preparing, through 
labels, tags, boards, and printed film. 
The package describes the product, 
tells how to use it and suggests 
menu ideas. Meat packers also use 
the package to advertise related 
items in their lines. They say to the 
consumer; ‘You liked this product 
of ours, perhaps you'll like this one 
too.’ 

“Back about 1925 the first trans- 
parent flexible film package of meat 
made its appearance. This was sliced 
bacon, and the film used was the 
only type available at the time, a 
non-moistureproof variety. The so- 
called ‘roll wrap’ was not designed 
for self-service selling, but did give 
brand identification, convenience, and 
some degree of protection. 

“With the coming of self-service, 
this unsealed package became in- 
adequate. In the ‘roll wrap’ film, 
bacon dried out and the wrapper be- 
came badly wrinkled and puckered. 
This behavior is due to the fact that 
refrigerated self-service cases have 
an average relative humidity of 


Organized Operation 


about 60% and the wrapper has a 
high permeability and sensitivity to 
water vapor. 

“The present self-service type of 
film allows some escape of water 
vapor to retard mold, but the dry- 
ing of the bacon is not great enough 
to be objectionable. The sealed pack- 
age affords an excellent self-service 
unit. 

“Within the past few months, sev- 
eral packers have begun supplying 
pre-packed sliced luncheon meats to 
self-service retail stores. Here again 
we have brand identification carry- 
ing through to the ultimate con- 
sumer. The packer is proud of his 
quality and he wants the consumer 
to know that what he eats is his 
product. Quality is assured. 

“With the success of self-service 
meats, active attention has _ been 
turned to fresh poultry, and we find 
that here, too, quality coupled with 
careful packaging has built sales to 
unprecedented levels. Practically all 
of the poultry packaging thus far 
has been done at the retail level, but 
a few producers are already experi- 
menting with operations at the pro- 
ducer level. Fresh poultry is highly 
perishable and every attention must 
be paid to cleanliness, to packaging, 
and to refrigeration. 


Air, Lighting Fade Meats 


“The convenience and appeal of 
self-service has even spread to fish 
and seafoods. Rigid control of quality 


and proper packaging and handling bad 


oe 


make these items no more of a 
problem than meats, in spite of their 
unstable character. 

“A word or two about lighting. 
Processed meats change color or 
‘fade’ when exposed to light and air. 
Removal of either light or air 
(oxygen is the active agent) will 
prevent fading. In self-service you 
must have light to see what is in 
the package. Air can be removed by 
vacuum packaging. 


“You have probably seen the 
vacuum bacon package. Vacuum 
packaging not only is_ effective 


against fading, but also in preven- 
tion of development of aerobic or- 
ganisms, including slimes and molds. 
It seems reasonable to expect fur- 
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ther signficant developments along 
these lines in the future. 

“The manufacturers of fluorescent 
tubes have recently announced new 
lights that appear less pink than the 


‘soft white’ lights but bring out reds | 


better. 

“It has been pointed out before 
that packaging of meats is a manu- 
facturing operation. The production 
of satisfactory packages by hand 
can be a costly proposition. Pro- 
ducers of packaging machines have 
been cooperating wholeheartedly in 
the swing to _ self-service meats. 
Automatic and semi-automatic 
wrappers for fresh meats on boards 
and in trays, luncheon meats on 
boards or even without boards and 
sliced bacon are available.” 


Sander Joins New York 
Office of Penn Switch 


GOSHEN, Ind. — George Sander 
has been appointed to the New York 
district office of the Penn Electric 


cording to R. H. 
Luscombe, general 
sales manager of 
the firm. 

Sander has had 
considerable ex- 
perience in the ap- 
plication of con- 
trols for heating, 
air conditioning, re- 
frigeration, pumps, 
air compressors, 
and safety con- 


George Sander 


trols for engines. 

Before joining the Penn Co., he 
was associated with the Fluor Corp., 
Ltd. as a sales engineer; and with 
the General Electric Co. 


Switch Co., ac- | 


E> 


— forthelatest = / 
edition of the A” 
-DEPENDABOOK | 
“Wa:.152...... tots ot 
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BOOK. Save money. 
“SERVICE doesn't falter when 
it comes from HARRY ALTER” 
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Wholesale Only 


1728 S. Michigan Ave., Chicago 16, Ill. 134 LaFayette St., New York 13, N.Y. 
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WRITE—On your Letterhead 


KEEP IN TOUCH WITH 


This official of the British 
Refrigerating Industry incorporates the 
two original British Journals: “Cold 
Storage & Produce Review" and “Ice 


& Cold Storage." 


Now in its 52nd 


ee maT 


year, “Modern Refrigeration” gives the latest reliable technical and practical information. 


SUBSCRIPTION, POST FREE $3.00 A YEAR 
Send for a free specimen copy. : 
MODERN REFRIGERATION, Empire House, St. Martin's-le-Grand, ie 
London, E.C.1, England we 
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‘room to picture every. . . McCray 


@ Completeness—like quality—is an identifying eee Clip and Mail ae eee 
characteristic of the McCray Koldflo line of display 
cases, self-service cases, condensing units, reach-in 


refrigerators and walk-in coolers. Whatever the 


customer requires in commercial refrigeration, 


you can supply him with the finest equipment made 


to suit his particular needs from the pioneer 


manufacturer in the field, McCray. 
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McCray Refrigerator Company 
1095 McCray Court, Kendallville, Indiana 


Please send me information on the complete line of 
McCray Koldflo commercial refrigeration equipment. 
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and 


More on Procedures 
In Getting Patents(2) 


THE APPLICATION . 


If the patent search indicates that 
the idea is patentable and protecta- 
ble and if the inventor decides to go 
ahead and get a patent, an applica- 
tion is filed with the patent office. 
An application for a patent consists 
of: 

1. A First Fee of $30. This covers 
the original filing, and includes up 
to 20 claims. One dollar is charged 
for each additional claim over 20. 

2. A petition merely gives the 
inventor’s name, citizenship, and 
address, and asks that a patent be 
granted on the device described in 
the Specification. 

3. The Specification describes the 
device, how it works; followed by 
“claims” of the improvements or new 
things that it does. 

4. The Oath, in prescribed form, 
must be sworn to before a notary or 
other officer who may legally ad- 
minister an oath. 


their Solution 


by Paul Reed 


For Service and Installation Engineers 


5. A Drawing, if required, must be 
10 x 15 in. and must follow other 
rigid rules of form. It should be 
drawn by someone experienced in 
making patent drawings. The patent 
office will make this formal drawing 
from sketches and descriptions, at 
cost, for inventors who do not have 
experienced patent draftsmen avail- 
able. 

Do not send a model unless the 
Patent Office asks for it. Only rarely 
do they require a model, but as 
previously explained, the inventor 
should make a working model (not 
necessarily in full size) as soon 
as possible after his original idea. 
He may never have to use it to 
prove that he “reduced the idea 
to practice,” but he certainly will 
need a working model if he at- 
tempts to sell or license his inven- 
tion; for it is unlikely that any- 
one would invest any considerable 
amount of money until they can see 
the device actually working. 

The Patent Office examines and 
considers applications in the order 
of their filing, so it may be as much 
as a year, or even more, before the 
patent is issued. At that time, there 
is another fee of $30 plus $1 for 
each claim in excess of 20. 


—_ 


Refrigeration Problems 
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Space Saver! 
Phim «++ 22.2 Cu 
Ft. Capacity occ 
 pying only 80'/sx32 
laches of floor space. 
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low temperature 


DISPLAY 


Model ROGE 
Remote Style — 


Illustrated is the new ACE Combi- 
nation Display Cabinet with stor- 
age compartments. It is made of 
one piece all-welded steel frame 
with heavy gauge steel exterior. 
Five, full-color, 3-dimensional 
Vitavision pictures, set against 
a gleaming white panel make 


customers “stop and buy”. 


Huge, flawless mirror in the super- 
structure brings into full view 
everything in the display cabinet. 
The total frozen food storage 
capacity is 820 packages. Write 
for literature. 


Manufacturers of: 

Ice Cream Dispensing Cabinets, 
Upright Ice Cream Storage Cabi- 
nets, Home and Farm Freezers, 
Frozen Food Display Cabinets, 
Creamer Soda Fountains, Bobtails 
and Sandwich Units. 


Executive Sales Offices 
110 East 42nd Street 
New York 17, N. Y. 
Export Dept. 
39 Broadway, New York 6, N. Y, 


~ 


PATENT RUNS 17 YEARS 


The invention is not legally pro- 
tected until the patent is issued, but 
it is customary to begin manufacture 
as soon as the application for a 
patent is filed, and since the patent 
runs for 17 years, any delay in issu- 
ing the patent is to the inventor’s 
advantage, as it gives him just that 
much longer usage and manufacture 
under the patent. 

If a good patent attorney makes 
a full search, and if he then advises 
getting a patent, the chances are that 
the Patent Office will find in favor 
of issuing a patent. However, they 
may find that the invention is un- 
patentable and will then reject the 
application; but the fee is not re- 
funded. If an inventor is not satisfied 
with the rejection, he may ask for 
it to be re-examined. He may amend 
his application before re-examination 
if he wishes. If it is again rejected, 
he may, for a Patent Office fee of 
$15, appeal to the Board of Appeals. 

Two persons may jointly apply for 
a patent, and if allowed, the patent 
will be issued to them jointly. How- 
ever, both of them must have con- 
tributed work and ideas. If one of 
them merely furnished the money 
necessary, he cannot be a _ joint 
patentee. 

However, the inventor may assign 
all.or a part interest or license to 
use his invention, to one or more 
persons after he has applied for the 
patent or even after the patent is 
issued. 

From the time the inventor re- 
tains a patent attorney until the pat- 
ent is issued or rejected, he will have 
spent from $200 up in attorney fees 
(his own attorney and the associate 
in Washington), drawings, fees to 
the Patent Office, etc. The difference 
will be in how much search is neces- 
sary, whether or not the application 
is rejected and must be amended for 
re-examination, and whether there 
are any conflicts with existing pat- 
ents or with devices for which appli- 
cations have been made for patent. 
If two applications “interfere,” the 
Patent Office must decide which 
should be granted the patent. 


PATENT OFFICE NO PATENT 
POLICEMAN 


The Patent Office is not an enforce- 
ment agency. After the patent is 
issued, the Patent Office has nothing 
further to do with it. Any infringe- 
ments must be fought in the Federal 
courts. 

Protesting a patent in the courts, 
or protecting oneself against  in- 
fringement or other patent suits, 
may be a lengthy and expensive 
matter. Even big companies avoid 
going to court if possible, and prefer 


to compromise and settle the matter 
out of court; and usually it is even 
more advisable for an individual in- 
ventor, with limited financial means, 
to stay out of patent lawsuits. 


‘MAKING MONEY FROM A 
PATENT 


After the inventor has applied for 
a patent, or even after it has been 
issued, he still has to get some value 
from it. Just owning a patent does 
not bring in any revenue. He must 
sell the patent outright, license some- 
one to manufacture the device with 
suitable royalty to the inventor, or 
make and market the device himself. 
Selling the patent outright may be 
the best plan for the small inventor; 
but if the device proves popular and 
sells in large volume, the inventor 
may make much more from the 
royalties than by outright sale. It 
is a gamble that he and the manu- 
facturer must take. In either case, 
the inventor should make an investi- 
gation as to a reasonable price for 
his invention or for royalty. Most 
inventors have a badly exaggerated 
idea of the intrinsic value of their 
invention. 


If the inventor has the financial 
means, the facilities for making the 
device, and the time and ability to 
run the business and sell his product, 
he may make more than by either 
outright sale of the patent or from 
royalties. It does not often work 


out that way; the inventor too often @— 


spends far more than his cost of 
developing the device, and getting a 
patent, in trying to set up to make 
and sell it, only to find that the de- 
vice does not sell. 


A patent is not a guarantee that 
the device is needed nor that it will 
sell. Thousands of patents on de- 
vices or processes have been issued 
by the Patent Office, but were of no 
practical value and therefore were 
financial failures. 


Relatively few patents by indi- 
vidual inventors make money for 
their inventors. 


SUMMARY 


So if you get a “revolutionary 
idea,” 

1. Write it down, make a drawing, 
and get it dated and witnessed by 
someone you can trust, but who is 
preferably not related to you. 

2. Make a working model, and ex- 
plain it to someone. Make a memo 
or record of the occasion and have 
the witness sign and date it “in con- 
fidence.” 

3. If it works, check the market 
possibilities, and then decide whether 
to drop the idea or go ahead and 
get a patent. 

4. Retain a good, reputable patent 
attorney and have him make a 
search, and if the search justifies, 
make application for a patent. 

5. Get out and sell the patent or 
a part of it; get someone to take a 
license out on a royalty basis on the 
best terms that you can get; or ar- 
range to make and seli the device 
yourself. 

For further information on patents, 
you may obtain a pamphlet “General 
Information Concerning Patents,” by 
writing to Commissioner of Patents, 
Washington 25, D. C. 

The author is indebted to Harold 
L. Stults, of the firm of patent at- 
torneys, Curtis, Morris & Stafford, 
New York City, and Warren G. 
Wheeler of the firm of patent attor- 
neys, Wheeler, Wheeler & Wheeler 
of Milwaukee, for their very help- 
ful aid and advice. 


SITUATIONS OPEN 


Engineers for Air Conditioners, 
Freezers, and Household Design 
with drafting room experience 
wanted by large established mid- 
western manufacturer. Submit 
complete data as to qualifications 
to: 


Box 3501, Air Conditioning & 
Refrigeration News 
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SHOWN: 
MODEL #2DP 


‘KOLD- 
| 7. KLUB MODELS 
| Draught Beer Deapansinn Systems 


Write for full details. 


KOLD-DRAFT DIVISION 
UNIFLOW MANUFACTURING COMPANY 


Erie, Pennsylvania, distributors in most principal cities 


© Complete draft beer dispens- 
ing systems incorporating all 
the famous principals of Kold- 
Draft. 


@ Circulating ice water guar- 
antees better control of ‘tem- 
perature. taste. and insures 
increased profits. 


@ Easily installed and serviced. 
Available in stainless steel or 
Krinalac finish, self-contained 
or remote installation. 24 
models available. 


*Trademark 
Reg. U. S. 
Pat. Off. 


MANUAL STARTERS WITH PUSH BUTTONS 


that provide dependable overload protection 


for Bulletin 609. 


“Au Nort 


MOTOR ONTROL 


These compact, hand-operated starters 
have two convenient push buttons . .. START 
and STOP... that operate the switch mecha- 
nism. Press the START button and the silver 
alloy contacts close with a quick snap. Press 
the STOP button and the contacts open with 
the same positive action. Two overload 
breakers automatically open the switch in 
case of sustained overload. Just what you 
need for single-phase or three-phase air- 
conditioning and refrigeration motors. Send 


Allen-Bradley Co., 1313 South First Street, 
Milwaukee 4, Wisconsin. 
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As Servicemen Gathered for Educational Show 


Cutting the ribbon to 


General view of part of the crowd of refrigeration contractors and service engineers 
who inspected the educational exhibits at the Jefferson hotel in St. Louis on May 26-28. 


*. * * 


St. Louis Conference - - 


(Concluded from Page 1, Column 4) 


attending of the exhibits that were 
most helpful. 

More than 80 manufacturers set up 
exhibits which were strictly educa- 
tional in character, showing opera- 
tion of some part of the system or 
component that might help contrac- 
tors and service engineers in specific 
problems. 

The next Educational Exhibit will 
be held Nov. 16 through 19 in Long 
Beach, Calif. 


symbolize opening of the Midwest 


— 


Refrigeration and Air 

Conditioning Educational Conference and Exhibits at St. Louis is R. H. Israel, Virginia 

Smelting Co., president of REMA, as Charlie Harris, Cambridge, Mass., RSES international 

president, holds the tape. At far right is John H. Spence, Hussmann Refrigeration, Inc., 

general chairman of the conference, and at far left Harold McDermott, international 
secretary of RSES. 
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FOR BETTER CONTROL 


OF PRODUCT OR 
PROCESS... 


\ios 1 
Glendale . 


---f0 serve 
you faster! 


Whatever the CONTROL problem...in heating, 
refrigeration, aircraft or industrial processing... 
there's a better solution at General Controls. So if 
you have a product or process where control is 
vito!...check with any of the 22 General Controls 
Bronch Offices for better results... faster! 


ENERAL &J CONTROLS 


Allen Avenue. 


Glendale |, California 


nufacturers of Automatic Pressure, Cemperature 
Level and Hou Controls 


a0 | 


Standard condenser coils have closely 
aced fins which greatly increase the capacity. 
es range from “4 to 5h.p. AS ME approval 
‘vailable on special order. 
< ndard also manufactures o complete line of 
rivers. 
\- ‘te for Bulletin C-3. 


- [ANDARD REFRIGERATION CO. 
32 S. Hoyne Ave., Chicago 12, Ill. 


STAINLESS STEEL EVAPORATORS 


COUNTERFLOW 
SHELL AND COM CONDENSERS. 


22 Refrigeration Firms 
Planning To Exhibit 
At Grocers Convention 


CHICAGO—At least 22 firms in 
the refrigeration and air conditioning 
industry will exhibit their wares at 
the 5ist annual convention of the 
National Association of Retail Gro- 
cers in the Navy Pier here from 
June 4 to 8. 

This information was gained from 
a preliminary list of exhibitors issued 
by the association recently. 

The convention will attract retail 
grocers from all over the country 
to see exhibits of food and grocery 
products and equipment and to hear 
panel discussions and speeches on 


various phases of the grocery busi- | 


ness. 


Asuve Meeting Opens June 19 In Canada-- 


(Concluded from Page 1, Column 2) 


chrometric chart, forced air distribu- 
tion, performance data on grilles, 
nozzles, and perforated plates, and 
friction losses in sheet metal elbows. 

Technical papers will be read in 
the mornings, leaving afternoons 
free to allow members to engage in 
the wide range of outdoor activities 
that has been planned by the com- 
mittee on arrangements headed by 
John H. Fox, president of the Ontario 
chapter ASHVE. 

The Royal Muskoka is built on a 
peninsula which juts into Lake 
Rosseau. Toronto, 140 miles away, is 
the nearest large city. 

Surrounding hotel resorts will be 
available to accommodate the ex- 
pected overflow of members and 
guests who will have the unusual 
experience of using water taxis for 
their transportation to and _ fro. 
Transportation by car over pic- 
turesque roads to the Royal Muskoka 
will also be available. 

Homespun recreation will be the 
keynote of the social program. Ball- 
room and square dancing, boat trips 
for large and small groups, swim- 
ming, tennis, golf, riding, sailing, 
campfires, and picnics are included 
in the activities that have been 


, planned. 


The Royal Muskoka. is_ easily 
reached by train, plane, or auto. No 
passports are needed at any port on 
entry into Canada. 

There is train service to Muskoka 
Wharf via the Canadian National 
Railway, leaving Toronto. A steam- 
boat plies between Muskoka Wharf 
and the hotel. Buses are also avail- 
able in Toronto. 

By car, there is a choice of entry 


points: The Detroit-Windsor cross- 
ing Buffalo, or the Ogdensburg, 
N. Y.-Cornwall, Ont. border points 
are all connected to Toronto by 
modern four and six-lane highways. 
Northward from the Ontario capital, 
the route is over Highway 11 to 
Gravenhurst, the gateway to the 
north then on Route 69 and the Port 
Carling Road to the Royal Muskoka. 
The technical program: 


MONDAY, JUNE 19, 9:30 A.M. 

“Transient Heat Flow Apparatus 
for the Determination of Thermal 
Conductivity,” by F. C. Hooper, lec- 
turer in mechanical engineering, 
University of Toronto, and F. R. 


Lepper, resident student in mechani- 


cal engineering, 
Toronto. 

“Balancing a Steam Heating Sys- 
tem by the Use of Orifices,”’ by D. 
E. Schroeder, construction inspector, 
Iowa State college. 

“Plant Research in the Phytotron,” 
by Arthur J. Hess, member-owner, 
Hess Greiner & Polland, Los Angeles. 

“Thermal Conductivity of Soils for 
Design of Heat Pump Installations,” 
by G. S. Smith, professor of elec- 
trical engineering, University of 
Washington, and Thomas Yamauchi, 
instructor in electrical engineering, 
University of Detroit. 


TUESDAY, JUNE 20, 9:30 A.M. 

“Heat Flow through Unshaded 
Glass,” by G. V. Parmelee, research 
associate, and W. W. Aubele, re- 
search engineer, ASHVE Research 
Laboratory. 

“Effective Solar Absorption of 
Various Colored Paints,” by R. H. 
Heilman, senior industrial fellow, and 
R. W. Ortmiller, industrial fellow, 


University of 


25 


both at the Mellon Institute of In- 
dustrial Research. 

“A Proposed Psychrometric Chart,” 
by H. B. Nottage, research associate, 
ASHVE Research Laboratory. 

“A Simple Heated-Thermocouple 
Anemometer,” by H. B. Nottage. 


WEDNESDAY, JUNE 21, 10 A.M. 

“Effect of Temperature on Balance 
of Forced Warm-Air Systems,” N. 
A. Buckley, special research assistant 
in mechanical engineering, S. Konzo, 
professor of mechanical engineering, 
J. M. David, former graduate student, 
and T. L. Towne, former graduate 
student, all at the University of 
Tllinois. 

“Comparative Study of Ventilat- 
ing Jets from Various Types of Out- 
lets,” by Alfred Koestel, instructor 
in mechanical engineering, Philip 
Hermann, instructor in mechanical 
engineering, and G. L. Tuve, profes- 
sor of mechanical engineering, Case 
Institute of Technology, Cleveland. 

“Energy Losses in 90-Degree Duct 
Elbows,” by D. W. Locklin, research 
engineer, ASHVE Research Labora- 
tory. 


Detroit Distributor Sponsors 
School on Supermetic Units 


DETROIT—Sponsored by Detroit 
Cooperative Refrigeration, local dis- 
tributor, a service school to explain 
the checking and field servicing of 
Supermetic sealed condensing units 
will be staged here Wednesday, June 
7, by a crew from the Servel factory 
headed by George Eager, service 
manager, according to Roland Disler, 
president of the Detroit firm. 

Scheduled to begin at 7:30 p.m., 
the school will be held at the Fred 
W. Beaudry Post, 3381 Mack Ave. 


1 

| 

| 
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One of the program highlights will | R& 


be a panel discussion on ‘Successful 
Self-Service Meat Operation.” This 
panel will be held on the morning of 
June 6. G. Vander Honning of Hol- 
land, Mich., will be the moderator. 
Two other grocers will participate. 

Harold Stassen, president of Penn- 
sylvania university and a prominent 
Republican, will be one of the 
speakers. 

Refrigeration and air conditioning 
firms scheduled to have exhibits at 
the show are: 

Company Booth Nos. 


Ps Be rere eer ree 213-215A 
Airtemp Div., Chrysler Corp...... 215-217B 


Annapolis Yacht Yard, Inc........ 147-149B 
Baltimore Porcelain Steel Corp....... 130A 
Ed. Friedrich Sales Corp. ............57A 
Frigidaire Div., General Motors 

MS. © Dass etidbeodacstehdanacnees 109-115B 
Sy Wa wee Oe GO, ve swdsicins 76-80A, 75-79B 
BOOMING. Bee. GA vecccecvcwcas eT Fe 90B 


Hussmann Refrigeration, Inc..........5-9A 


International Harvester Co. ........ 27-37A 
McCray Refrigerator Co. .......... 27-33B 
Maintain Store Engineering 

EE SU nae e WUE Wetnces be nedavcaeaan 84B 
Minneapolis Showcase & 

PY , chwbebindacecsacesda 172-174A 
IGG -ECEVIMACO? COPD. 2c ccciccccecees 179A 
BY ED 6h Ge cNeuebhenecavas 233-235A 
Bnerver-Grett CO. oc ccccsccccccccs 125-127B 
oS <hr ere S 138A 
LL ee er 65-67B 
Tyler Fixture Corp. ....... 44-46A, 43-45B 
Viator POURS COP. occ vcccvccess 10B 
.: B. ., B. MPR TTTPeTre ttre 125-129A 


Weber Showcase & Fixture Co....150-154A 


Weber & Co. Appointed To 
Distribute Some G-E Lines 


PITTSBURGH — Frank O. Weber 
of Weber & Co. has announced that 


his firm has been appointed distribu- | 


tor in this area for General Electric 
air conditioning, water cooling, and 
industrial refrigeration equipment. 


In 16 Short Weeks you can be fully 
trained in Sealed Unit rebuilding if you 
meet the following reguirements: 


You must now be an experienced refri- 
geration service man or a graduate of a 
resident training course from a reput- 
able refrigeration school. 


APPROVED 
FOR 
VETERANS = 


PRAC 


TR 


a "hey 


Learn to Be an Expert in these phases: 
Development of the Sealed Unit—Com- 
plete Testing Methods—Types of De- 
sign and Wiring Systems—Motor Re- 
winding—Parts Machining—Types of 
Refrigeration Controls— Dehydration 
and Sealing Procedures—Final Testing 
and Recharging of the Hermetically 
Sealed Units. 


State of Minnesota Private Trade School License 41950-3 


For a Brighter Future Through Specialized Training, Write: 


TICAL TRADES 


oe ae i I ee Oe 
25 University Avenue S.E. +» Minneapolis 14, Minnes 


ADE'S MODERN SHOPS 


SEALED UNIT 
REPAIR 


Rebuilding Hermetically Sealed Refrigeration 
Units Can Increase Your Earning Power...Can 
Pave the Way for Starting Your Own Business! 


Practical Trades Institute is a resident 
trade school employing capable licensed 
instructors who give personal attention 
to students. The training course has no 
age limit, is GI approved. Assistance is 
given in finding housing, part time work 
and a job after graduation. 


APPROVED 
| BY 
ty STUDENTS 


HIGHLY QUALIFIED GRADUATES AVAILABLE FOR EMPLOYMENT —_ 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 5, 1950 


PATENTS 


Week of January 3 
(Continued) 


2,493,122. AIR CONDITIONING APPA- 
RATUS FOR VEHICLES. William B. 
Emerich, Evansville, Ind. Application Oct. 
4, 1945, Serial No. 620,279. 5 Claims. (Cl. 
237—12.3.) > 


3. An 
motor 
constantly drawing air 


air conditioning apparatus for 

vehicles comprising means _ for 
into the vehicle, 
circulating said air within said vehicle 
and disc.:arging said air into the car- 
buretor air intake of the engine of said 
vehicle, means for heating said air from 
the waste heat of said engine before its 
introduction into the interior of said 
vehicle, blower means for causing a flow 
of air through said first means, motor 
means for driving said blower said motor 
means being operated by the movement 
of air during its discharging into said 
induction system, and a valved by-pass 
about said motor means. 


2,493,123. MOUNTING FOR WINDOW 
VENTILATORS. Bryant Essick, Los 
Angeles, Calif., assignor to Essick Mfg. 
Co., Los Angeles, Calif., a corporation of 
Calif. Application June 14, 1946, Serial 
No. 676,731. 4 Claims. (Cl. 98—99.6.) 


L 
a 3 * 
1. A unit applicable to a window having 


a frame with channeled sides carrying 
inner and outer sashes and a sill at the 


bottom including, a box-shaped body 
having a top, bottom and side walls de- 
fining a front opening and having a sub- 
stantially flat vertical sheet metal front 
panel closing the said front opening of 
the body and having an air passing open- 
ing therein substantially smaller than the 
said front opening, the front panel hav- 
ing its lower edge portion turned to ex- 
tend outwardly in the frame forming a 
first horizontal flange immediately adja- 
cent the lower edge of the vertical front 
panel for resting on the sill with the 
front panel in a plane immediately for- 
ward of the inner side of the inner sash, 
the projecting edge portion of the said 
first flange extending down forming a 
lip for engagement against the edge of 
the sill, the upper edge portion of the 
front panel being turned to extend out- 
wardly in the frame forming a second 
flange the projecting edge portion of 
which extends up forming a lip for bear- 
ing engagement against the side of the 
inner sash, the said flanges and lips 
being integral with the sheet forming 
the front panel. 


2,493,141. AIR CONDITIONING APPA- 
RATUS HAVING AN EVAPORATIVE 
TYPE CONDENSER. Charles F. Henney, 
Dayton, Ohio, assignor to General Motors 
Corp., Dayton, Ohio, a corporation of 
Delaware. Application April 13, 1948, 
Serial No. 20,749. 11 Claims. (Cl. 62—140.) 


1. In an air conditioning system for 
mobile apparatus, an evaporator, a com- 
pressor, a condenser, a receiver and re- 
frigerant flow means connecting said 
evaporator, compressor, condenser and 


receiver in closed circuit relation, means~- 


for controlling the flow of refrigerant 
from said receiver to said evaporator, a 


casing enclosing said condenser and said 
receiver, said casing having an air inlet 
and an air outlet, a partition dividing 
the interior of said casing into a fan 
compartment and a spray compartment, 
said partition having an opening affording 
communication between said compart- 
ments, said condenser being located in 
said spray compartment, fan means with- 
in said fan compartment for flowing air 
into said casing through said _ inlet, 
through said communicating opening in 
said partition, across said condenser and 
toward said outlet, the lower portion of 
said casing forming a chamber containing 
a body of water, means for pumping 
water from said chamber and for spray- 
ing the water upon said condenser 
through air directed thereacross, baffle 
means cooperating with said partition 
and dividing said water chamber into a 
first water sump in the bottom of said 
spray compartment and a second water 
sump below said fan compartment, said 
baffle means having an overflow passage 
permitting water to flow from said first 
water sump into said second water sump, 
said condenser having a part thereof sub- 
merged in the body of water in said first 
water sump, said receiver being immersed 
in the body of water in said second 
water sump, and said receiver and said 
part of said condenser serving to aug- 
ment said baffle means in retarding move- 
ment of the body of water in said sumps 
so as to minimize splashing thereof with- 
in said casing. 


2,493,149. APPARATUS FOR MAKING 
ICE. Willis B. Kirkpatrick, Scarsdale, 
N. Y¥. Application Jan. 21, 1948, Serial No. 
3,463. 11 Claims. (Cl. 62—106.) 


1. An ice making machine comprising a 
rotatable carrier having a plurality of 
open-ended ice cube compartments with 
bottom and side walls extending into 
the interior thereof and forming a cham- 
ber for the circulation of a refrigerant 
about said compartments, means for rotat- 
ing said carrier, a cover for said carrier 
comprising separable walls adapted when 
closed to surround said carrier and close 
the ends of said cube compartment, means 
for opening and closing said cover, co- 
operating locking means on said carrier 
and cover securing same together to 
rotate in unison when said cover is 
closed, means to prevent opening of said 
cover except in position to discharge the 
contents of said ice cube compartments 
downwardly by gravity, said cover hav- 
ing apertures for admitting liquid to said 
compartments, and means for supplying 
liquid to said apertures during rotation 
of said carrier and cover. 


2,493,190. VIBRATION-PROOF THER- 
MOSTATIC SWITCH. William F. Fuchs, 
Spring Valley, Tll., assignor to Sampsel 
Time Control, Inc., Spring Valley, Il., 
a corporation of Illinois. Application Dec. 
19, 1946, Serial No. 717,247. 2 Claims. (Cl. 
200—140.) 


thermostatically con- 
trolling electrically operable exhaust 
fans comprising a sheet metal housing 
including a back panel and spaced end 
panels, an instrument plate secured to 
said end panels, a micro-action switch 
unit pivotally supported on a_ bracket 
which is mounted at one end of said in- 
strument plate, a follower arm adjustably 
earried by said switch unit and having a 


1. A device for 


4. switch, 
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follower projection disposed over an op- 
posite end of said instrument plate, a 
cylindrical regulator rotatably mounted in 
said opposite end of said instrument plate 
having a _ helical cam surface against 
which said follower projection of said 
arm is adapted to impinge, a spring urg- 
ing said follower arm against said helical 
cam surface and thereby yieldably main- 
taining said switch unit in a forward 
position, and a thermostatically responsive 
unit comprising a Sylphon bellows actu- 
ated plunger for operating said switch 
unit by pressing a switch element thereof 
in a direction opposing said compression 
spring whereby excessive projection of 
said Sylphon bellows plunger as during 
temperature extremes may act to com- 
press said spring and to cause said switch 
unit to recede from its said forward posi- 
tion when the full movement of said 
switch element has been spent. 


2,493,270. ICE-MAKING TRAY. Lewis BR. 
Smith, Norwalk, Conn., assignor, by 
mesne assignments, to Phillippe L. Goetz, 
Darien, Conn. Application Aug. 25, 1946, 
Serial No. 612,575. 3 Claims. (Cl. 62—108.5.) 


1. An ice block tray comprising at least 
one compartment for freezing liquid there- 
in into ice, said compartment: being con- 
structed of sheet material and having a 
bottom -wall, front, back, and end walls, 
the back and bottom walls being dis- 
posed substantially at right angles to 
each other and being comprised of a 
single piece of the material, the front 
wall being disposed non-parallel to the 
back wall, the end walls and the front 
wall being comprised of another single 
piece of the material, the forward end 
of the bottom wall terminating in a 
curved upwardly turned flange secured 
to the lower portion of the front wall, 
the distance between opposed walls be- 
ing progressively greater from the bottom 
to the top of the compartment, and the 
height of the compartment being greater 
than the distance between any two of 
the walls. 


2,493,294. CONTROL DEVICE. Carl G. 
Kronmiller, Edina, Minn., assignor to 
Minneapolis-Honeywell Regulator Co., 
Minneapolis, Minn., a corporation of Dela- 
ware. Application July 5, 1946, Serial No. 
681,461. 6 Claims. (Cl. 200—139.) 
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1. In a snap switch, a base, a substan- 
tially flat resilient blade fixed at one 
end to said base, a movable contact on 
said blade, a contact actuating arm at- 
tached to said blade intermediate said 
contact and the point at which said 
blade is fixed to said base, said blade 
serving to pivotally carry said arm on 
said base, an extension on said arm limit- 
ing movements of said contact with re- 
spect thereto, a cooperating contact on 
said base, and snap acting means carried 
on said base and acting on said arm for 
ceusing snap movement of said arm and 
said movable contact. 


2,493,323. CONTROL DEVICE. Adolf P. 
Simson, Minneapolis, Minn. assignor to 
Minneapolis-Honeywell Regulator Co., 
Minneapolis, Minn., a corporation of Dela- 
ware. Application Feb. 23, 1946, Serial 
No. 649,596. 10 Claims (Cl. 200—83.) 


1. In a control device, in combination, 
a two-positicn electric switch, a pressure 
motor compris:ng a bellows and a resilient 
means opposing movement of said bellows, 
a floating lever for transmitting move- 
ment from said pressure motor to said 
two rotatable cam members 
mounted on a common axis of rotation co- 
operable with said lever for actuating 
said switch in response to a_ prede- 
termined movement of said _ pressure 
motor, and adjusting means associated 
with said lever to compensate for varia- 
tions in the calibration. of said pressure 
motor. 


2,493,878. COMBINED ELECTRICAL 
REFRIGERATOR AND AIR-COOLING 
UNIT. Octavio Jose Alvarez, New York, 
N. Y¥., assignor to Alvarez Patent Corp., 
New York, N. Y. Application June 9, 
1947, Serial No. 753,420. 13 Claims. (Cl. 
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1. Combined electrical refrigerator and 
air cooling unit comprising in combi- 
nation a refrigerator housing; a refrig- 
erator compartment within said refrigera- 
tor housing; a _ stationary refrigerator 
cooling coil within said refrigerator com- 
partment; a portable air cooling coil; an 
at least partly flexible conduit connecting 
said portable air cooling coil with said 
stationary refrigerator cooling coil; a re- 
frigerant fluid filling said stationary re- 


frigerator cooling coil, said at least partly 
flexible conduit and said portable air 
cooling coil; pumping means adapted to 
circulate said refrigerant fluid through 
said stationary refrigerator cooling coil 
and also by means of said at least partly 
flexible conduit through said portable 
air cooling coil; motor means for operat- 
ing said pumping means, whenever de- 
sired; first valve means included in said 
stationary refrigerator cooling coil for 
adjusting the amount of refrigerant fluid 
circulating through said stationary re- 
frigerator cocling coil; second valve means 
included in said at least partly flexible 
conduit for adjusting the amount of re- 
frigerant fluid circulating through said 
at least partly flexible conduit and said 
portable air cooling coil and operating 
means for automatically moving said first 
valve means towards open position when 
the temperature within said refrigerator 
compartment rises above a predetermined 
temperature and towards closed position 
when the temperature within said _ re- 
frigerator compartment drops below said 
predetermined temperature and for auto- 
matically moving said second valve means 
towards open position when the tempera- 
ture within said refrigerator compartment 
drops below said predetermined tem- 
perature and towards closed position when 
the temperature within said refrigerator 
compartment rises above said predeter- 
mined temperature. 


2,493,395. ICE-CREAM MAKER AND 
DISPENSER. Dorothy Alice Elwell, 
Boston, Mass. Application Nov. 28, 1945, 
Serial No. 631,356. 3 Claims. (Cl. 259—43.) 


#50, 
9A 99? sa 7 “> 
2 
a 
a2— a. 
ig Ce - 
Le e 
ut - 
vie at 
ut ‘ 
I ee 
I ; 
’ 
4 " ” 
q » +4 ae 
— ae 
— 
a ‘thd 
37 ‘ar ww 3 
wt 
ut 97 


1. A maker and dispenser of ice-cream 
including a container having. a cylindrical 
wall; a groove provided by, and extend- 
ing axially within, said wall; an agitator 
within said container and relatively rotat- 
able therewith upon a common axis, said 
agitator comprising an axially extending 
shaft having an end seated upon the 
bottom of said container, the said shaft 
supporting throughout its length convolu- 
tions of a spiral platform blade substan- 
tially reaching across the inside diameter 
of said container; an upright pusher 
blade positioned within said container 
upon one side of said shaft between any 
two of said convolutions, the pusher 
blade having a base portion supported by, 
and slidable within said groove; an out- 
let having a removable closure provided 


by said container bottom for dispensing 
i — 


© 


therethrough of a content of ice-cream 
conveyed to said outlet down the spiral 
platform by the downwardly sliding 
pusher blade carried axially between con- 
volutions on said rotatable movement; and 
means adapted to provide said rotatable 
movement. 


2,493,647. REFRIGERATING STORAGE 
UNIT. George B. Wagner, Holbrook, 
Mass., assignor to Beekman Industries, 
Inc., New York, N. Y., a corporation of 
New York. Application April 30, 1946, 
Serial No. 666,043. 6 Claims. (Cl. 62—91.5.) 


q (+22 - - ee 


1. A refrigerating storage unit compris- 
ing a box-like container embodying in- 
sulated walls enclosing a storage chamber 
having an opening at one end through 
said walls, a removable cover for closing 
said one end of the chamber, a closed Dry 
Ice box in the chamber, an _ insulation 
housing enclosing the box except for 
an opening through the housing from 
the chamber to the box, means support- 
ing the box and housing on the cover, 
a closure gate in the last named open- 
ing, and a_ thermostatically operated 
bellows supported on the cover and con- 
nected to and adapted to hold the gate in 
closed position when the temperature in 
the chamber is below a _ predetermined 
degree and to open the gate when the 
temperature exceeds said degree. 


(To Be Continued) 


1 Practically New, Guaranteed 
General Electric “Freon” Condensing 
Unit, Model 19CM1745D102A, 120 
ton capacity. Unit is made up of (2) 
60-ton compressors mounted on large 
shell and tube condenser. READY 
FOR IMMEDIATE DELIVERY. 
Replacement cost new approx. $8000.00 
Our price $3500.00, less motor and 
drive, F.O.B. Rockford, Ill. 


JOSEPH BEHR AND SONS, INC. 
1142 Seminary Street, 
Phone 2-7721 
Rockford, Illinois. 


CLASSIFIED ADVERTISING 


RATES for “Positions Wanted’ $5.00 
per insertion. 


Limit 50 words. 10¢ per 
word over 60. 


RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 650. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group. of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


SALES MANAGEMENT (national, divi- 
sion, district) with commercial refrigera- 
tion, air conditioning, heating, or refrig- 


eration equipment manufacturer. 16 years 
experience in industry. Correct age. 
Abilities: management, organizational, 


promotional, application engineering, mer- 
chandising and sales training. Energetic 
with plenty of drive. Well acquainted 
with distributors and jobbers throughout 
the United States. Live anywhere. Free 
to travel. Write BOX 3506, Air Condi- 
tioning & Refrigeration News. 


POSITIONS AVAILABLE 


WANTED: SALESMAN to become man- 
ager of our commercial refrigeration 
department selling Friedrich equipment 
and store fixtures. KUHR BROTHERS, 
Savannah, Georgia. 


ing, projects for which originally pur- 
chased abandoned; will sell below stand- 
ard price FOB Birmingham with V-belt 
drives; 1—3” x 3” $500.00; 2—4” x 4” 
$800.00 each; also 1—3” x 3” complete self- 
contained unit with water condenser and 
5 HP/220V/3P/60C motor and_ starter 
$900.00. BIRMINGHAM ICE & C. S. CoO., 
Attn. R. W. Bitz, P. O. Drawer 1751, 
Birmingham, Ala. 


“EXCELSIOR BEERPUMPS” — Available 
in 3 sizes: junior, standard and heavy 
duty. Attractive prices for dealers. 
EXCELSIOR MACHINE CoO., 2601 Kutz- 
town Road, Reading, Penna. 


VILTER PAK-ICE unit, 1-ton capacity, 
complete with % ton storage bin and 
3 horse power air cooled Brunner com- 
pressor complete in one assembly, brand 
new, original factory crates, $1,500.00. 
HARRY L. HUSSMANN JR, INC., P. 0. 
Box 1949, El Paso, Texas. 


BUSINESS OPPORTUNITIES 


FOR SALE: commercial refrigeration 
sales & service handling nationally known 
commercial and domestic refrigerators 
and counter equipment. This is a bona 
fide going business with unlimited possi- 
bilities. Located in Middle West. Will 
sell: for inventory, with or without build- 
ing. Address BOX 3507, Air Conditioning 
& Refrigeration News. 


INVESTMENT OPPORTUNITY: Commer- 
cial refrigeration manufacturer retirin.:. 
Established over seventeen years. I’ ¢ 
made mine and am offering a wondert il 
opportunity to the right man who cin 
carry on. Age requirements, 35 to /). 
Other needed qualifications—sales expe: i- 
ence, manufacturing know how and co! 
plete knowledge of commercial refrige! 


Sunt T 


tion. Factory is located in the thrivi: 
HELP WANTED: Man capable of taking | city of Seattle, Washington. Building a! 
full charge of refrigeration department owned and can be acquired with te 
for wholesale distributor selling to air | business or leased. Minimum cash | - 
conditioning and refrigeration trade. Ap- quirement $30,000.00, balance to be secur d 
plicant must have full experience in all by note or mortgage and can be ped 
branches including managing. selling and from profits. The person who tak’s 
purchasing. State background, age, ex- | advantage of this opportunity should ¢ 
perience and salary desired. All answers independent in less than 10 years. F' !! 
will be held in strict confidence. Address | details will be furnished to qualifi d 
BOX 3504, Air Conditioning & Refrigera- | investors. BOX 3508, Air Conditioning & 
tion News. Refrigefation News. 

EQUIPMENT FOR SALE SCHOOLS 
WHOLESALE SEALED unit rebuilding. DETROIT ATR Conditioning Instit: ¢ 
We will rebuild and convert your unit to | Offers instructions in air conditioni? ‘. 
“Freon-12."". One year guarantee. Write | heating, refrigeration, ventilating, sh ‘t 


for price list and shipping instructions. 
ADVANCE REFRIGERATION COMPANY, 
829 East McNichols Road, Detroit 3, 
Mich. 


$1300.00 BARGAIN. 60 ton evaporative 
cooled type air conditioning compressor. 
Used short time but in good condition. 
FOB Cincinnati. BIMEL CoO., Cincinnati, 
Ohio. 


COMPRESSORS, NEW, 3 & 7% H.P. 
water cooled, at less than distributor's 
cost. BIMEL CO., Cincinnati, Ohio. 


FOR SALE: ammonia compressors, guar- 
anteed new and in original condition, 
standard manufacturer's warranty apply- 


. metal layout, and heat pump engineeri! 


= 


Preparatory and advanced courses avs 
able. New classes start June 6. Wr 
for free information. Veteran apprové 
DETROIT AIR CONDITIONING INS7 
TUTE, Department D, 4258 Woodwa' . 
Detroit, Michigan. 


MISCELLANEOUS 


NORGE SEALED units remanufactur 4 
and exchanged. Immediate delivery fro" 
stock, 1 year guarantee. Write for pric’s 
and shipping instructions. Complete Nor <¢ 
engineering service. 22 years experien: °- 
MODERN REFRIGERATION CO., IN‘. 
12541 E. MecNichols Road, Detroit »% 
Michigan. 
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AIR CONDITIONING & REFRIGERATION NEWS, JUNE 5, 1950 


First Winners In REWA Contest at Educational Conference 


Restaurant Show Exhibits -- 


‘Continued from Page 1, Column 5) 


ynne southern cafeteria owner said, 
We’re very much interested in any 
nachine that we are convinced will 
ay for itself in three years.” 
An executive of a restaurant as- 
yeiation group declared: 
“We’re the only industry in the 
untry that takes the raw material, 
rocesses it into usable fashion, sells 
it at the “factory’ and sees the cus- 
t- ner consume it right there. And 
vy. we're farther behind in adopting 
yr * techniques of manufacturing and 
ing. We’ve got to get going if we 
, nt to stay in business. 
\ run-down on products displayed 
industry manufacturers follows: 


NEW DUNHILL BOBTAILS 


The Dunhill Soda Fountain Corp. 
eatured a line of bobtail soda foun- 
iins with new plumbing features 
aid to reduce installation costs, a 
iting bin with removable refuse 
ontainer, and design enabling use of 
,-hp. compressor on all models. Also 
hown were 5, 5%, 6, and 6%-ft. 
oda fountain and a split creamer 
nit with two soda arms. This unit 
nad a 9-ft., 10-in. over-all length. 


EVANS FULL-VISION CASE 


Evans Mfg. Corp. had its model 
6-HR full vision display case at the 
show which comes in_ standard 
models of 4, 5, and 6-ft. lengths and 
can be obtained in 8 and 10-ft. 
lengths. The cases have two self- 
defrosting coils, and three aluminum 
shelves with a bottom grate to main- 
tain four display levels. 


ONE-PIECE TOP ON FOUNTAIN 


The 1950 line of soda fountains 
at the booth of Foremost Fountains 
showed 12 models ranging from 8-ft. 
length to the bobtail model at 3 ft. 
Of all-metal construction the Fore- 
most line had tops of one-piece, die- 
stamped stainless steel, and “all dry” 
refrigeration with plate refrigeration 
in storage compartment. 


HILL PASTRY CASE HOLDS 45° 


Up front at the C. V. Hill dis- 
play was a new pastry case which is 
said to hold a 45° temperature at 
80% relative humidity. Equipped 
with triple-glass front the model 80-P 
has a length of 80 in. and a height 
of 50 in. The forced air system com- 
bined with the glass-front construc- 
tion is said to greatly reduce sweat- 
ing. Also shown was a 6-door bever- 
age refrigerator which can _ be 
adapted for dairy products, pastries, 
and dessert storage, it is said. 


LOW-TEMP MERCHANDISERS 


In the line of equipment shown by 
Jordon Refrigerator Co. was_in- 
cluded the frozen food and ice cream 
models from 54-in. length to the 
107\%-in. length for model M-26. 
These medels featured an all stain- 
less steel top, one-piece sliding doors 
with countersunk rollers and are ob- 
tainable with or without superstruc- 
ture. The Jordan Model 40 dry bever- 
age cooler and all-purpose refrigera- 
tor shown had roll-back doors and 
come in remote or _ self-contained 


models in stainless steel or green 
baked enamel. Also with bar top. 
The Jordon 14-6 two temperature 
refrigerator has a 14-cu. ft. normal 
temperature refrigerator combined 
with a 6-cu. ft. frozen food storage 
compartment. The unit has a fast- 
freezing shelf for seven ice cube 
trays and operates both compart- 
ments on a 14s-hp. condensing unit. 
Also shown was a 23-cu. ft., reach- 
in available in stainless steel or 
white enamel exterior and available 
with two solid or glass doors. The 
30-cu. ft. reach-in shown has full 
storage or combines an eight-tray ice 
cube maker. The 42-cu. ft. reach-in 
has four doors and may also be ob- 
tained with ice cube compartment. 


COOLER HOLDS 21% CASES 


Metaline Corp. displayed its ‘“Chill- 
master” dry beverage cooler which 
has a 21%-case capacity and is 
stainless steel throughout. The coil 
is mounted in the center section. The 
installation is remote. Several fea- 
tures were said to be aimed at con- 
venience of service included remov- 
able doors and glide rails, and 
removable glass rack. The unit is 
made so that a pie or pastry case 
can be mounted on the top. 

Also shown was the Metaline 
standard’ under work board of all 
stainless steel construction and made 
so that it can be installed in series 
with the beverage cooler. 


HOOD OVER CONDENSER 


Monitor Process Co. had self-con- 
tained and remote models of milk 
dispensers on display. These models 
are available in both 20-qt. and 40-qt. 
(single and double can) capacities. 
Highlighted was the refrigeration 
unit which has a specially designed 
hood over the condenser said to ef- 
fect a positive interchange of air; a 
heat exchanger in the refrigeration 
circuit; the Monitor “floating coil’ 
to fit the standard milk can and 
which cools milk by thermal contact. 


ICE CUBE MAKER IMPROVED 


Refrigerated Equipment Sales 
showed an improved model of its ice 
cube maker. Improvements include a 
front grill for better ventilation, 
faster freezing upping the 24-hour 
capacity to 288 lbs. The new models 
have been reduced in height to 39 in. 
enabling an underbar installation and 
comes in stainless as well as hammer- 
tone finish, The company also had 
the new line of Phenix soda foun- 
tains displayed. 


CASE FOR BEVERAGES, FOOD 


The Punxatawney Co. had its DM 
model beverage and food cooler case 
on display, the model being avail- 
able in a variety of lengths from 
28% in. to 112% in. The interior is 
of stainless. steel with polished 
stainless steel top, front, and ends. 
Adjustable dividers for bottle stor- 
age and adjustable shelves for food 
storage enable many combinations. 

Top access is through sliding lids 
and two doors give back openings to 
the dairy model. Optional equipment 
available includes 10 to 48-lb. ice 


@ 


Model “500” Recordi 


from $37.50. 


NEW YORK 


; ‘ CATING te 
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) AUTO-LITE! 


<> FOR TEMPERATURE RECORDING 


Thermometer. fetesd THE ELECTRIC AUTO- LITE COMPANY) 


INSTRUMENT AND GAUGE DIVISION, DEPT. A-6 


The low-priced Recorder shown 
here is precision-engineered 
for accuracy. Liquid-filled 
movement is responsive to 
changes throughout the tem- 
perature range. Legible 6” 
chart with wide selection of 
chart ranges between minus 
40°F, and plus 550°F. Choice 
of 24 hr. or 7 day movement. 
Send for catalog showing this 
and many other types of Auto- 
Lite Thermometers, 


TOLEDO 1, OHIO 
* CHICAGO + SARNIA, ONTARIO 
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In front of the speaker's table Einer Hansen (left) of Flint, 
Ky., two of the prize 
winners in Refrigeration Equipment Wholesalers Association 
“most helpful” 
St. Louis educational conference, await award from Marsden. 


Mich., and Sam Burks, Louisville, 


conest for best descriptions of 


exhibits at the writing about 


cube makers and Formica tops. 
The club bar model shown by 
Punxatawney has _ interchangeable 
compartments enabling the storage 
of two halves of beer plus 23 cases 
of bottle storage, two halves on tap 
with one in storage plus 15 cases of 
bottle storage, or two halves on tap, 
two spares, and 10 cases of bottle 
storage. Construction is all steel with 
flush-type hardware. The beer is 
drawn from the same size line from 
the tip of the road to the faucet 
valve, said to insure even beer flow. 


BETTER ICE CHIPPING MACHINE 


New model of the ‘“Serv-Ice” ice 
chipping machine shown by Service 
Devices, Inc. included an extra-thick 
moistureproof covering around the 
motor and electrical working area 
as protection from moisture. and 
condensation. Heavy _ snap-action 
switch has been added to prevent ac- 
cidental operation of the machine. 
The cutter teeth have been increased 
from three to four and the entire 
blade changed in shape. Straight 
sides of blades are said to simplify 
field installation and enable operator 
to obtain different sizes of ice. 


NEW WALL SALAD CASE 


Stainless Food Equipment Co. had 
a new wall salad case with a refrig- 
erated display section as well as their 
reach-in line. 


FREEZER FOR HOTEL 


New model ice cream freezer and 
hardening cabinet having a _ 5-gal. 
freezer and 7-gal. hardening cabinet 
was introduced by Emery Thompson 
Machine and Supply Co. Employing 
a 3-hp. hermetic condensing unit, the 
new model is of stainless steel con- 
struction. The model displayed was 
to be installed at Chicago’s Sheraton 
hotel at the close of this show. 


MAKES CUBE OR CRUSHED ICE 


York Corp. had on display the 
model 450A automatic ice maker 
which provides cubes or crushed ice 
by switch action. The bin section pro- 
vides insulated storage for 3,800 
cubes or 225 lbs. of crushed ice. The 
York line of air conditioning units in 
both room and store models were 
shown. The model 350 frozen food 
cabinet was also on display. 


REACH-INS FROM 20-70 CU. FT 


The ‘Sta-Kold” line of reach-in 
refrigerators headlined the Victory 
Metal Mfg. Co. booth. Now available 
in 20-cu. ft. to 70-cu. ft. self-con- 
tained and 35 cu. ft. to 70 cu. ft. in 
remote models, the line has stainless 
steel fronts and aluminum “all-metal” 
in the remainder of the unit. 

The new Sta-Kold bottle cooler 
now comes in 6 and §8-ft. self-con- 
tained and 4, 5, 6, and 8-ft. remote. 


COLUMBUS 1, OHIO 
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FREEZER HOLDS 360 PACKAGES 


The L-10 frozen food cabinet shown 
at The Warren Co. booth has a white 
porcelain exterior and is 60% in. 
long. Frozen food package capacity 
is 360. The R-45 reach-in shown has 
a cubicle content of 44.5 cu. ft. and 
has white porcelain exterior and in- 
terior. This model has three doors 
and employs concealed gravity-type 
coil along back wall. Four adjustable 
shelves are in each door section. 
Twelve or 24-tray ice cube maker 
is available as extra equipment. 

The B-11-SC beverage cooler has 
a net bottle capacity of 42 cases of 
12-0z. bottles. Stainless steel roll- 


are standard equipment. 


REACH-IN FOR DIET KITCHENS 


Shown by Herrick Refrigerator Co. 
were several models of remote-type 
and self-contained reach-in refriger- 
ators. Featured was a new model 
16-cu. ft. stainless steel reach-in 
which contained a 30-lb. freezer com- 
partment. This unit was _ specially 
designed for diet kitchens, hospital 
floors, and other uses where a small 
reach-in refrigerator is adaptable. 


70 CUBES EVERY 30 MINUTES 


An automatic ice cube maker was 
introduced to the trade by Loudon 
Mfg. & Sales, Inc. According to the 
manufacturer, this automatic ice 
cube maker will produce 70 clear ice 
cubes every 30 minutes. 

In operation, the freezing cabinet 
is filled with fresh water then drained 
out leaving the cups full to freeze. 
When the water in the cups is frozen, 
the freezing cycle stops and the 
defrost cycle begins. The freezing 
cabinet is again filled with fresh 
water, releasing the cubes in the cups 
and floating them up and out of the 
cone, the cubes tumbling down the 
chute to dry storage, the water down 
the drain. Then, the defrost cycle 
stops and the freezing cycle starts. 


ICE JACKET ON DISPENSER 


Ihle Mfg. Co. of Glendale, Calif., 
displayed visible juice supply dis- 
pensers for fruit juices, vegetable 
juices, non-carbonated drinks, iced 
tea and coffee, etc. An ice jacket 
surrounds one half the circumference 
of the juice cylinder and a vacuum 
outer wall maintains low temperature 


of the juice and prolongs the use of | 


the chipped ice. 


AUTOMATIC CUBE MAKER 


Featured at the United Refriger- 
ator Co. booth was a new automatic 
ice cube machine, powered by a 1!4- 
hp. unit, and whose capacity, the 
manufacturer claims, is 2,400 clear, 
solid cubes a day with large storage 
capacity. In addition, United Refrig- 


erator Co. showed a 4-ft. remote-type 


conference in St. 


Rewa's President E. C. Marsden awards special plaque to 
K. B. Thorndike of Detroit Lubricator, which company won 
award for receiving the 
“most helpful" 


“most mentions'’ by contestants 
display at Midwest educational 
Louis, sponsored by REMA-RSES. 


bottle cooler and a two-keg direct- 
draw beer dispenser, both units of 
stainless steel construction. 


SHOWS FOOD WARMER 


The complete Thermaduke line of 
gas and electric food warming and 
serving equipment was displayed. 
Featured was the portable Therma- 
duke food warmer. The line is manu- 
factured by Duke Mfg. Co. 


‘COMPLETE’ FOOD FOUNTAIN 


Complete soda fountain service, in- 
cluding a 6-ft. grill section, a 4-ft. 


(Concluded on next page) 


*> 
[ 


away doors and adjustable dividers 


Finest in Farm and Home Food Freezers 


CHILL CHESTS 


15 CU. FT. " 
_ Heavy Duty 


3 Popular Sizes 


8, 15, and 23 cu. ft. Chill Chest models, 
advanced in design and engineering features, 
offer larger food storage capacities in less 
space than any other make. Competitively 
priced. Chill Chests give you distinctive 
advantages . . . more sales! 


WRITE FOR COMPLETE DATA 
Revco Inc. Deerfield, Michigan 


oa 


TYPHOON 


Backed by more than 40 years 
of air cooling experience 


ONTO 


TYPHOON Air Conditioning Co., Inc. 


794 Union Street, Brooklyn, N.Y. 


Talk about a line... 


*,..and Ranco has it! 


The most complete line of Replacement 
Controls ever supplied to the trade, that is! 
And, in addition, a new RANCO REPLACE- 
MENT REFERENCE that lists the right Ranco 
control for more than 
You'll find in this one easy-to-check source 
an alphabetical listing of all refrigeration 
manufacturers, trade names, and the Ranco 
Replacement code number. So why hunt all 
over town? See the RANCO REPLACEMENT 
REFERENCE at your Ranco distributor's to- 
day. Replace it right with Ranco! 


4,000 installations. 


WORLD'S LARGEST MANUFACTURERS OF REFRIGERATION CONTROLS 
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(Concluded from preceding page) 
short-order refrigerator, and a 6-ft. 
3-in. bobtail was displayed by Stanley 
Knight Corp. The Stanley Knight 
bobtail and soda fountains come as 
either remote or self-contained, and 
feature a new recessed and pitched 
corrugated drain area, deep drawn 
sinks of one-piece heavy-gauge stain- 
less steel, finger-tip sink drain con- 
trols, and separate refrigeration cir- 
cuits for the instantaneous dry water 
cooler and for the syrup and bottle 
compartments. 


SEE CRYSTAL TIPS FORM 


Two cutaway models of _ the 
“Crystal Tips’ automatic ice cuber, 
manufactured by American Auto- 
matic Ice Machine Co., were on dis- 
play. These models made it possible 
to see cubes being frozen and ejected. 

Operation of this machine is com- 
pletely automatic. The cubes build 
up on evaporator “finger” containing 
refrigerant. At the end of each 30- 
minute freezing cycle, a hydraulic 
lift raises the evaporator from the 
water and hot gas enters the finger 
to release the cubes which are then 
shuttled into a storage bin. 


HALF REFRIGERATED CASE 


According to representatives of 
Leitner Equipment Co. of Chicago, 
the unit in their display which at- 
tracted the most attention at the 
Show was Add-a-section Bu-tility 
Kold-Kase, a restaurant display case 
completely refrigerated in the middle 
and lower sections. The middle dis- 
play section is completely refriger- 
ated by direct fin coil concealed 
under inclined mirrors, enabling the 
owner to keep perishables perfectly 
and display them temptingly. 

The base of this unit offers stor- 
age capacity and is furnished with a 
blower coil to maintain relatively 
high humidity. The upper section is 
non-refrigerated. Other add-a-section 
units displayed by Leitner Equipment 
Co. included a three-drawer, stain- 
less steel salad refrigerator and the 
add-a-chef unit for grills, fryers, etc. 


FOOT-OPERATED FREEZER 


A foot-operated Sweden Continu- 
ous Freezer was featured by Sweden 
Freezer Mfg. Co. of Seattle. This 
unit has an automatic self-feeding 
mix arrangement to maintain full 
quantity of the product in the cylin- 
der, with constant air intake. Dimen- 
sions of this continuous freezer are 
width 27 in., depth 21 in., height 29 
in., and has a production capacity of 
10 2-oz. servings per minute. 

Also featured was the Frigidmixer 
unit for the making of uniform 
shakes and malts, and it is claimed 
that around 300 shakes can be made 
in one hour. In addition, Sweden 
Freezer’s line of “Space Saver” and 
“Challenger” freezers were displayed. 


FORMICA COVERING FOR TOPS 


Samples of Formica coverings for 
counter tops, table tops, etc., were 
shown by Johnson Plastic Tops, Inc. 


DIAMOND ‘50’ SODA FOUNTAINS 


Liquid Carbonic Corp. introduced 
its new line of Diamond “50” soda 
fountains at the Show. Prominent 
features of this new line include the 
“Max-i-Flow” water-chilling system 
which contains stainless steel tubes 
in triple-parallel for plain water, 
refrigerant, and carbonated water; 
the ‘“Jet-Flow” sanitation system 
which feeds water to any one of three 
basins from one faucet; a newly 
designed grid to provide auxiliary 
drain space for glassware; dipper- 
well with divider to hold eight 
dippers; syrup pumps which can be 
taken apart in 30 seconds for easy 
cleaning; a ‘“Hold-Mor” cold food 
unit for under counter installation; 
and a stainless steel hot food unit 
with removable shelving and maple 
cutting board. 


FREEZER COMBINED WITH OVEN 


The “Freez-N-Bake” unit, which 
combines freezer storage with an 


TOP FLIGHT 
GENERAL SALES MANAGER 
WANTED 


We are an old, top-rated concern with an excel- 
lent standing as manufacturers of a broad line 
of home appliances including refrigerators who 
are opening a new Sales Division. 


We want an aggressive, relatively young man, 
presently employed in the appliance field and earn- 
ing not less than $15,000.00 who feels that his 
future in his present connection is limited. We will 
pay the right man a substantial salary plus a 
bonus on each item sold which will give him 
earnings limited only by his ability and effort. 


Our present employees know of this advertise- 
ment. Write Air Conditioning & Refrigeration 
News, Box 3505, giving full details in strictest 
confidence regarding yourself and why you think 
you are our man. 


AIR CONDITIONING & REFRIGERATION NEWS, JUNE 5, 1950 


New Equipment for Restaurants-- 


electric oven, was displayed by The 
Shelby Co., Inc., of Chicago. This 
unit enables even the smallest restau- 
rant to bake and serve all types of 
fresh-baked foods, including frozen 
pies, pastries, rolls, etc. 


SECO SHOWS COMPLETE LINE 


Complete food serving equipment, 
including soda fountains, beverage 
coolers, steam tables, food warmers, 
etc., were displayed by Seco Co. 


CONTROLLED SURFACE UNITS 


Hotpoint, Inc. featured a new 
model of commercial electric ranges, 
the first with thermostatic control 
of surface units, plus bake ovens, 
automatic fry kettles, electric broil- 
ers, and several small appliances. 


3-IN-1 SOFT DRINK DISPENSER 


Headlined in the Carbonic Dis- 
penser Co. booth was the new 3-in-1 
Mix-Monitor, completely _ self-con- 
tained soft drink dispenser. This new 
model GCD-HS3 serves two high- 
carbonated flavored beverages, one 
non-carbonated flavor beverage, plain 
soda, and high-pressure jet (for 
sodas), and plain cold water. Cabinet 
measures 25% in. x 25% in. x 36 in. 
high and contains 8 gallons of cold 
water reserve plus 3 gallons per 
flavor of syrup. 

Powered by a 14-hp. hermetic unit 
it is claimed that this unit will de- 
liver 150 6-0z. drinks 32°-42° in 12 
minutes at 95° room temperature and 
70° incoming water. 


DISPENSER DIALS A DRINK 


The new Dial-A-Drink, soft drink 
dispenser was the main attraction at 
the Ajax Corp. booth. This new 
product dispenses three separate 
flavors of soft drink plus seltzer 
from the same fountainhead. 

The Dial-A-Drink cabinet measures 
25 in. wide, 17 in. deep, and 37 in. 
high and the unit is powered by a 
1%4-hp. Servel compressor. Syrup 
tanks will hold the equivalent of 39 
cases of 24 6-o0z. bottles and water 
from outside is pre-cooled to 34°. 

Also shown in the Ajax booth were 
the Ajax “Electric Iceman” ice cube 
maker and the Ajax Mobile Roomas- 
ter, a small air conditioner which is 
equipped with wheels. 


TRIPLE PANE GLASS DOORS 


Along with the full line of com- 
mercial refrigeration equipment and 
air conditioning units, Frigidaire pre- 
sented their model RIL-27 reach-in 
refrigerator equipped with glass 
doors. The model RIL-27 provides 
26.9 cu. ft. of storage space with 
nine removable and adjustable round- 
wire shelves giving 33.9 sq. ft. of 
shelf area. The glass doors have 
three double-strength glass panes to 
keep cold in and heat out. This 
triple construction prevents “fogging” 
and keeps the merchandise visible. 


BOWS DIRECT-DRAW FREEZER 


A new stainless steel Sani-Serv 
continuous direct-draw freezer for 
soft ice cream was presented by 
General Equipment Sales, Inc. to the 
industry. The Sani-Serv manufac- 
tures and dispenses soft ice cream, 
sherbets, frosted malts, frozen cus- 
tard, and other products continuously. 
Cabinet measures 67 in. high, 24 in. 
wide, and 48% in. long and is 
powered by a 2-hp. condensing unit. 


REACH IN FROM BOTH SIDES 


Shown at the Puffer-Hubbard 
booth was the new Pass Thru reach-in 
refrigerator designed so that both the 
kitchen and service side of a restau- 
rant can use a single refrigerator. 
Available in either stainless steel or 
porcelain exterior in 42, 65, and 90- 
cu. ft. sizes. 

All Pass Thru refrigerators are 
equipped with Puffer-Hubbard’s Grad- 
U-Matic air conditioning system 
which provides complete air cycle 
within the refrigerators and elimi- 
nates refrigerated air short cycling. 


SHOWS REFRIGERATED TABLE 


Featured in the showing of the 
complete line of Tyler commercial 
refrigerators and freezers was the 
new Refrigerated Display Table. This 
is a new self-service merchandiser 
which sells from all four sides and 
occupies approximately 13 sq. ft. of 
floor space. It measures 32 in. x 60 
in. x 39 in. high, open at the top 
with glass on all four sides. 

Self-contained with %4-hp. her- 
metically sealed condensing unit, it 
features automatic defrosting and 
welded steel construction. Table can 
be moved by two men to any desired 
location. 
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Appliance Distributors Meet hoa 2: 


(Concluded from Page 1, Column 4) 
dress an Apparatus and Supply Di- 
vision session on June 13 on “Private 
Enterprise at the Crossroads,” and 
Joseph B. Elliott, vice president in 
charge of RCA Victor Consumer 
Products, will speak on “The New 
Radio—tTelevision Distribution Pat- 
terns” at an Appliance Division meet- 
ing on June 15. On the following day, 
W. E. O’Brien, general sales man- 
ager, McGraw Electric Co., Toast- 
master Products Div., will talk on 
electric housewares. 

An Old Timers dinner, innovated 
last year at Cincinnati, will be held. 
A father and son gathering for mem- 
bers only will be another special fea- 
ture and the cocktail party for mem- 
bers and guests is scheduled for June 
14. 

Pyle also announced that, in addi- 
tion to a manufacturers’ conference 
booth center, an adjacent area. will 
be devoted to the display of ma- 
terials handling equipment. 

The advance program for the gen- 
eral convention session and the Ap- 
pliance Division convention is as 
follows: 

WEDNESDAY, JUNE 14 

9:30 a.m.—General convention ses- 

sions, D. M. Salsbury, president, pre- 


siding. 

Address of welcome—Charles G. 
Pyle. 

Address of president—D. M. Sals- 
bury. 


Presentation of certificates of 
honorary life membership. 

‘Presentation of Junior Achieve- 
ment Award—Francis E. _ Stern, 
chairman, Junior Achievement Com- 
mittee. 

Address—O. Fred _ Rost, 
Electrical Wholesaling. 

Report of association’s counsel— 
Kendall B. DeBevoise. 

Report of finance committee—A. 
H. Nicoll, chairman. 

Address——“Nothing Happens Until 
Somebody Sells Something”—Arthur 
H. (Red) Motley, president of Parade 
Publication, Inc. 

12:15—-Elections, Appliance Divi- 
sion, W. G. Peirce, Jr., chairman, 
Appliance Division, presiding. 

12:30—-Election meeting for NAED 
zones. 

1:30—Hotel 


editor, 


Traymore, luncheon 


and organization meeting of board 
of governors. 

2-5 p.m.—Conference booth center 
and materials handling exhibit open. 

6:30-8 p.m.—Hotel Traymore, an- 
nual cocktail party for all members 
and guests. 

THURSDAY, JUNE 15 

9:30 a.m.—Convention of Appliance 
Division, W. G. Peirce, Jr., chairman. 

Address—“‘The New Radio-Televi- 
sion Distribution Patterns’’—Joseph 
B. Elliott, vice president in charge 
of RCA-Victor Consumer Products, 
Radio Corp. of America. 

Report of convention resolutions 
committee—Harry Alter, chairman. 

2 p.m.—cConvention of Appliance 
Division. 

Address—G. P. F. Smith, president, 
Norge Div., Borg-Warner Corp. 

Panel discussions. 

4:30-6:30 p.m.—Conference booth 
center and materials handling ex- 
hibit open. 

6:30 p.m.—Hotel Traymore, board 
of governors reception and dinner for 
honorary life members. 

FRIDAY, JUNE 16 

9:30 a.m.—Convention of Appliance 
Division. 

Address—‘“Electric Housewares—A 
Specialty Business”—-W. E. O’Brien, 
general sales manager, Toastmaster 
Products Div., McGraw Electric Co. 

Special presentation of the ware- 
housing committee—A. J. Parsons, 
chairman. 

Panel discussions. 


Kelvinator Freezers - - 


(Concluded from Page 1, Column 2) 


Kelvinators took into consideration 
both the space limitations of modern 
homes, and the increasing consumer 
demand for larger capacity freezers. 

Only 345 in. high, 42% in. wide, 
and 29% in. deep, Model FR-92 has 
a rated capacity of 9.3 cu. ft., room 
for about 325 lbs. of frozen foods. 

It has a special “high-speed” freez- 
ing section with bottom surface as 
well as walls refrigerated, separated 
from the frozen storage compartment 
by a metal plate. In both sections 
there is a total of 17 sq. ft. of usable 
below-zero refrigerated surface, ac- 


Counter Height 


New 6-cu. ft. Kelvinator freezer cabinet 
is same height as normal kitchen counter 
and has recessed top for work surface. 
* * * 
cording to the company. Two larg: 
storage baskets are provided. 

Model FR-122 has a capacity of 
12.8 cu. ft. and will store approxi- 
mately 450 lbs. of frozen foods. it 
stands 345 in. high, 54 in. wide, and 
29% in. deep. Inner refrigerated sur- 
faces total 19.9 sq. ft. Equipment in- 
cludes three large storage baskets. 

Model FR-202 stands 34% in. high, 
is 88% in. wide, and 29% in. deep. 
Its rated capacity of 20.0 cu. ft. will 
hold approximately 700 lbs. of foods. 

Largest model in the Kelvinator 
line, it has two separate storage com- 
partments with separate lids, instead 
of the single-lid design common to 
the other models. 

Model FL-6, with a capacity of 
6.0 cu. ft., will store approximately 
210 lbs. of frozen foods. It is built 
to normal counter height—36¥ in., 
and has a flat top with a raised edge 
so it may serve as an additional 
work-surface. It is 39 in. wide and 
23% in. deep, and has 16 sq. ft. of 
inner refrigerated surface. 

Use of a “wrap-around” condenser 
on the 6-cu. ft. model and ‘unusually 
compact” compressor-condenser as- 
semblies on the larger models made 
possible the saving of space, Trick 
said. 


ALCO 


EVAPOTROL 
the “vest pocket” 
evaporator pressure 


regulator 


* prevents freezing in beverage 


and water coolers 


* precision control utilizes maxi- 
mum evaporator capacity 


* accurately regulates single evap- 
orators in multiple systems — 
maintains constant evaporator 
pressure despite sudden changes 
in suction pressure or load ; 


* minimum moving parts—so sen- 
sitive that a small pressure q 
change will operate EVAPOTROL 


without “chatter” 


* simple “come-apart’ construc- 
tion—a cinch to service! Just re- 
move two screws, lift out cage 
assembly without disconnecting 


valve from line 


* EVAPOTROLS in the systems you 
service mean more profit in your 


pocket! 


SEE YOUR ALCO WHOLESALER 


.. FOR CLOSER CONTROL, 
EASIER SERVICING ON 
BEVERAGE COOLERS, MULTI- 
TEMPERATURE JOBS, ETC. 


This exploded view shows why 

the EVAPOTROL is so simple, 
sturdy, compact—an unbeatable 
money-maker for you on 

smaller installations up to 1/2 ton, 
F-12, 1 ton, Methyl; sweat or 

flare connections. J 


ALCO VALVE CO. 


853 KINGSLAND AVE. + ST. LOUIS 5. MO. 
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